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“Here is a plan that ts going to make history. 
Profits belong to the jewelers who are willing to 
take their share. The stage is set for a plan that is 
going to make silver-selling history. Fall effort 
will tell!’ 
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are Bacts Worth 
Money to You! 


. day soon, the Gorham salesman may drop 
into your store and open a portfolio which he 





































is carrying. Within its covers are revealed facts 
about selling silver ... facts worth money to you. 


Here you may read the absorbing story of a 
sound, profitable advertising idea that has been 
adopted by jewelers from coast to coast. Here you 
can learn what these men have discovered. 


For this year 294 successful jewelers have used 
...completely or in part ...this simple, successful 
plan outlined here. This fall even more progressive 





jewelers will enter this open door to greater profits. 





The Kine Atpent, a widely advertised pattern Never in the silver industry has there been such 
in Gorham Sterling. The portfolio gives inside : , ; 
information dealing with past, present and a far-reaching plan by which a jeweler can share 
future facts about this and other ; ‘ 
Gorham Sterling patterns with a manufacturer in the results . . . the profits, 


which advertising can produce. 


Would you like to learn the facts revealed in 
& this message? Would you like to know them soon? 
Send the coupon! 





THE GORHAM COMPANY | maemowres 


Sales Agents for GORHAM MANUFACTURING COMPANY Gentlemen: Please see that I am informed of the 


story within the new Gorham portfolio. as soon 
as possible. 








Gorham -Whiting Division, Providence, R. I. na 





Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. _ 





City__ State 
“Americas Leading Silversmiths for over 90 Years” ad me =o 


























The Jewelers’ Circular, Published weekly and copyrighted, 1929, by the Jewelers Publishing Corp., 239 West 39th Street, New York. Entered 
as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscription, $4 per yearin U.S. 
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This is one of the 
many attrac- 
tive rings shown in 


our new Class Ring 


Booklet. 


=e 
wan 


ove. 





CR-738B 


(‘LASS INGS 
ARE BUSINESS BUILDERS 


Profitable in themselves because 
of the fine quality and the rea- 
sonable prices, Class Rings by 
Wood also bring new customers 
into your store. All are prospec- 
tive buyers of fine jewelry. 


It will pay any jeweler to make 
a serious effort to get the class 
ring business of his community. 


Look for our new Class Ring 
Booklet, it will soon be in the 
mail. Request a memorandum of 
rings and complete information 





on how to get this _ profitable 


CR-742B a ace CR-743B 
J. R. WOOD & SONS 
Stylists in Jewelry since 1850 
New York Office Chicago Office 
15 Maiden Lane 29 E. Madison St. 


Plant—Brooklyn, N. Y. 
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Dickens, Vest, Belt and Sport 


under the trademarks shown 


FORS 
CHAIN 





“The House of Service” 








The eye can only see the surface of 
a chain. But real chain quality starts 
deeper. Forstner chains exhibit quality 
throughout. Good metal,cleanworkman- 
ship and fine finish link here to produce 
chains of superior appearance and high | | 


sales possibilities. Made in Waldemar, 


models 


and sold through wholesalers only, 


below. 


T 
S! 


FORSTNER CHAIN CORPORATION 


IRVINGTON NEW JERSEY 





Cte eet CSS 
















TY 


— —_ c 


| 
ae 
j 












August 29, 1929 

















August 29, 1929 





THE JEWELERS’ CIRCULAR 






































Ss 








Baker Ring Blanks Are 
Always True, Uniform and 


Clean Cut 


E dwell upon the accuracy of our ring blanks, because we 

are certain uniformity is a point upon which you will wish 

to be assured. You will find always that rings bought now, 
a year hence or at any time in the future will be exact duplicates of 
one another. 


We present here two channeled and azured rings and our new 
series of wedding rings for men—Nos. 427 to 430. In conformity 
with the rest of our line, these are made of both platinum and white 
gold. 


CHANNELED AND AZURED ALL AROUND 



































BAKER @ CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St., New York 760 Market St., San Francisco 5 So. Wabash Ave., Chicago 
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1929-1930 


The 


Jewelers’ Circular 


BUYERS’ 
DIRECTORY 






RECENTLY ISSUED 
1929-30 Edition 


















The Jewelers’ Circular 






Buyers Directory 


















Art Leather Goods, 

Art Metal Wares, 

Art Pottery, Glass, etc., 
Assayers, Refiners, etc., 
Auctioneers, 






Chains, 
China and Glass Decorators, 






Clocks and Clock Bronzes, 
Cut Glassware, 

Diamond Importers and Cutt 
Ecclesiastical Goods 







Enamelers, 

Engine Turning, 
Engraving, 

Fountain Pens, 

Gifts other than jewelry, 

























239 West 39th Street 





of the 


Manufacturers, 
Importers and 


Jobbers 


in the 


Jewelry and 


Kindred Trades 


A Handy Classified List for Desk 


and Pocket 


price 91.00 


COPYRIGHT 1928, BY 
Jewelers Publishing Corporation 
239 West 39th Street 


New York 


Boxes, Cases, Cards and Trays 


China, Glass and Earthenware Goods, 


ers, 


Emblems, Badges and Medals, 






























Useful to Buyers and as a Trade 
Directory of the Jewelry and Allied 
Lines, listing the names and addresses 
of Manufacturers, Wholesalers and 
Importers. 







A trade directory of 332 pages, 
size 3 x 6% inches, classified as to 
products and alphabetically arranged 
as to cities and names and includes 
the advertisements of manufacturers, 
wholesalers and importers specializing 
in various lines. 

















CONTENTS 


Gold and Platinum Jewelry, Rings, 
Gold Pens, Gold and Silver Pencils, Rolled Gold Plated Jewelry, 
Scales and Balances, 


Show Cases and Fixtures, 


Imitation Diamond Goods, 
Imitation Stones and Pearls, 











Jewelry, Miscellaneous, 
Jewelry, 

Jewelry Designing, 
ewelry Repairing, 
Jobbers, 

Lapidaries, 

Marine Chronometers, 
Miscellaneous Jewelry, 
Novelties, 

Pearls, 

Plating Appliances and Supplies, 
Plating and Coloring, 
Platinum Jewelry, 


Polishing and Buffing Machinery, 


Precious and Semi-Precious 
Stones and Pearls, 


Price One Dollar 


Postage Paid 


Silver Deposit Ware, 

Silver Novelties and Jewelry, 
Silver Plated Ware, 

Special Work for the Trade, 
Special Order Work, 

Sterling Silverware, 

Supplies, Materials and Tools, 
Tortoise Shell Goods, 

Trade Schools, 

Umbrellas, Canes and Riding Crope. 
Watches 

Watch Case Repairing, 
Watch Cases, 

Watch Importers, 

Watch Repairing, etc. 


JEWELERS PUBLISHING CORPORATION 
New York City 
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Platinum Diamond‘ Choker 
Design 194/82 
> te 
Platinum Diamond Watch 
Yesign 1515 





Oetting new precedents in artistic conception...achieving new 
De Tie maaliely cxtttemanskip:'... platinum jewelry erected 
Be SEE saside: tin seseal, exacting veqinisites op dhatinctiow. 
JACQUES KREISLE* G- GOMPANY 





NEW YORK: 36 WEST 47th STREET * * CHICAGO: 55 EAST WASHINGTON STRtc« 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 


in Jewelry of Highest Crade 











Necklace Clasps and Novelty Jewelry 


MODERN NOVELTY CO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizee. 


Burstow, Kolimar & CO. 


18 Columbia Street 


23 Prospect St. 
(Formerly Lebkneeher & Oo.) 
SILVERSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Novelties 


The Eleder-Hickok Co. 















the popular 


AR 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
N 401-7 MULBERRY STREET j 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 
Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 

CAMBO BROOCHES 

Sold through the jobbers only. 

31-83 Governor St., Newark, N. Jd. 








New Jersey Jewelry Mig. Co., Inc. 


60 Columbia Street 
Manufacturers of Waldemars, fine geld and platinum 
oa. swivels and ing ri 
+ a A aT fae tne ——. 


Phone Mitchell 2569 


HENRY RUFEISEN-TN 
—MANUFACTURERS OF 
PINGS OFASQUALITY. 


126-128 South Street 
Ohicago Office, 81 N. State St. 








RINGS—a Specialty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
brilliance. 


JOHN J. JACKSON 4 CO. 
All Sterilng and Fine Slivers Reiling fer the Trade 








What Is the 
Jabel Ring Mig. Co. 


putting out now? That is the question 
the ring trade le asking. 401 Mulberry St. 


SEND FOR SAMPLES 


TAGS 25582 


INKLESS 
TOOLLESS 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren &t. Newark, N. J. 
Originators and Patentees 








WATCH CASES 


We Specialize in Watch Casee 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y% to @ carat 18K Engagement Ring 
mountings ornamented with emalli 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


, you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


Manufacturers ¢ RINGS and PINS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethyste 


A 
fe RINGS trim 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 





ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2408 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Gc. B. W., Inc. 


10, 14 and 18K Ringe—Jobberse Only 


$91 Mulberry Street Tel. Market 8880 
New York Office, 98 Nassau St. 





Geld and Piatinem Solders— 
“Clinten Alleys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-838 East Kinney St. Newark, N. J. 


the HELEN MFG. —e 
475 WASHINGTON ST, 


Gs & MOUNTING® 


L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 











Wefferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 


Eight Rose Street 








M. ALEXANDER 


Manofacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia St. 





Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CoO., INC. 


Murray and Austin Sts. 























ene 


















August 29, 1929 












THE JEWELERS’ CIRCULAR 


n Added Facility for 
SERVICE 























Alert to every possible means of promoting faster deliver- 





ies, Sigmund Cohn announces the inauguration of a new 





motor-service. 





This addition to an already highly efficient delivery 





department, further maintains the Sigmund Cohn 






pledge of the speediest possible service. 






It will not only have a marked advantage in the 





wide metropolitan area it will serve, but will 






facilitate the forwarding of air-mail and special 






delivery to their postal starting points. 





SIGMUND COHN 


PLATINUM 






New York 





44. Gold Street 
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You Get the Cash 


VERY time you send us a shipment of old jewelry, 
optical goods, scrap or filings, you get the cash as soon 
as our estimate is approved. 










Experts in determining values of old metals, sweeps 
and refinings use scientific methods to insure accuracy. 


KASTENHUBER & LEHRFELD “Aarons 


Smelters and Refiners for over 34 Years 
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FOR NEARLY A CENTURY 


JUERGENS & 


ANDERSEN CO. 
CHICAGO 






MAKERS OF FINE 





DIAMOND JEWELRY 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
peulelebelcaemusulis 
watches. 
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Trophy Shields 


of Merit 


Fitting symbols of victory—these Sheets-Rockford 
shields! Their appropriate design and flawless 
finish are in keeping with the genuine spirit which 
prompts their award. Wide choice of sizes and 
designs. Write for the new trophy catalog—today! 















Half Cup On 
Shield 


Wood Shield, Walnut Fin 
ish; Cup, Silver Plated, 
lustrous Grey Finish. 


No. 319—Height, 10% 
inches; width, 8% inches; 
height of cup, 6 inches; 
Retail Price .....$14.00 


No. 320—Heigiit. 12°% 
inches ; width, 10% inches: 
height of cup, 8 inches; 
Retail Price .....$17.00. 


No. 321—Height, 15 
inches ; width, 12% inches; 
height of cup, 10 inches; 
Retail Price .. $21.00 


Trophy Shield 


Wood Shield, Walnut 
Finish; Metal Shield, 
Silver Plated, Lus 
trous Grey Finish. 


No. 307—Height, 10% 
inches ; width, 8% 
inches. Metal height, 
7 inches; metal width, 
5% inches. 

Retail Price ..$13.00. 


No. 308—Height, 12% 
inches; width, 10% 
inches; metal height, 
8% inches ; metal 
width, 7 inches. 

Retail Price ..$15.50 
No. 309—Height, 15 
inches; width, 12% 
inches; metal height, 
10% inches; metal 
width, 8 inches. 

Retail Price ..$19.50. 


Qports Etched 
Shields 


Wood Shield, Walnut Fin- 
ish; Metal Shield, Silver 
Plated, Lustrous Grey Fin 
ish. 


No. 323—Height, 10% 
inches. Retail Price.$12.00. 


No. 324—Height, 12% 
inches. Retail Price.$15.00 


No. 325—H eight, 15 
inches. Retail Price.$18.00 
Metal shield can be etched 
as specified. Our sports 
etched designs can be had 
in black outline, $1.00 
extra ; with design bur 
nished, $2.00 extra. 


SHEETS 
SILVERPLATE 


“Heavier than Standard since 1875” 


SHEETS-ROCKFORD SILVER 
COMPANY 
ROCKFORD, ILLINOIS 














KOSH ODER 





Press the trigge 


There is barely time enough left to get 
your Douglass Lighter stocks in and dis- 
played before the fall advertising starts. 


Order now. 


First advertisements: 


Cosmopolitan (out Oct. 10) 
1,900,000 circulation. 


Saturday Evening Post (out Oct. 
17) 3,000,000 circulation 


DOUGLASS 


Lo sthere’s your light! 





The Douglass Co., San Francisco 


A. W. W. Kyle Co., Montreal 





OV 
4 





OW 





FLATWARE STOCKS 


14 Maiden Lane 


N 


UNNECESSARY 


FOR YOU TO CARRY HEAVY 


Plated Flatware Is 
Our Specialty— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


——_ 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 


NEW YORK 








1W. 47th St. 


‘ 
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SLIGHTLY ENLARGED 




















The Vogue of Crystal 


In Pendants, Bracelets, Necklaces, and 
Brooches, Crystals reign supreme this season 
—and following our usual business policy, we 
have made elaborate preparations to meet the 
demand. 

Our line of designs is as beautiful as Kohn 


& Co. designs always are. 
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- Yr in For Fall business, these new rope mesh and flat mesh bracelets—for ladies’ = yg nner ial 
x0 an atinum " ) vitaliel ——. hs s cs r . r. M. lamond, 
cana aataananaaine. and men’s watches will prove exceptionally profitable. Every Universal 522 Chester Williams 
bracelet is adjustable. Bldg., Los Angeles, 
California. 


Write for information and price lists. 


UNIVERSAL MESH &A JEWELRY Co.. INC. 
64 W. 48 ST. NEW YORK 














J . 
A New Way To Sell Fountain Pens 


Made possible by revolutionary WAHL EVERSHARP invention. 
The PERSONAL POINT PEN—with INTERCHANGEABLE PEN 


POINT. A point to suit any writing stroke—a holder to suit each taste. 
PERMANENTLY ASSEMBLED by the DEALER in an instant. 


Ask our salesman to demonstrate the many DEALER and CONSUMER 


advantages. 
CROSS and BEGUELIN 


Wholesale Distributors 


15 Maiden Lane New York, N. Y. 











4 
~ 
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PROTECTION 


Advance precautions will prevent many reduction of insurance cost. Reduction of 
jewelry thefts and robberies. insurance cost means less overhead to you. 


We are constantly helping the trade, with Communicate with us for names of Brokers 


practical suggestions—gained from years or Agents in your locality to whom you may 


of experience. Reduction of losses means go for information. 
WM. H. McGEE & CO., INC Jewelers 11 So. William Street, 
ees y ‘4 Block New York City 
t nderwriters Policies Insurance Exchange Bldg., Chicago, III. 
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Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 239 W. 39th St., New York 
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A LONG, 
STRAIGHT ROAD 











Since 1868 . . . sixty-one years 
... Goldsmith, Stern & Co. have 
been Manufacturing, Merchan- 
dising, and Cooperating with 
the trade. 

















JEWELRY 
DIAMONDS Sixty-one years of honest effort, 


WATCHES superior craftsmanship .. . and 


straightforward relations with 
an. ever-broadening clientele of 
patrons. And the same straight 
road leads into a future of 
Greater Service and Increased 
Sales. 





























GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


136 West 52nd Street; New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 
AMSTERDAM 














CHICAGO LONDON PARIS CHAUX DE FONDS 
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Two of the world's 








L3IZIYULS H18b 
A33IYN1LS HILb 
LIZYLS H19h 




















6TH AVE. 


BROADWAY 










big Jewelry centers 
~both in New York 


NEW 


Remember that New York is 
the world’s market place. It also 


leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotele— 
theatres and places of recreation. 


A buying trip 


CIRCULAR 











|rwearmicat te New York can be made at the same time a vacation. 
DISTRICT 
ro - 
Artificial Pearls Novelties Precious Metals 
Leys, Christie & Co 65 Nassau St. | Victor E. Lederer 123-125 West 33rd St. | Baker & Co., Inc. 30 Church St. 
Orienta” Pearls Adv. Souvenirs for Store Openings, Anivs. etc. Jewelers’ Settings and Solders 
Badges, Emblems, Medals | Max Singer 9 Maiden Lane | Johnson, Matthey & Co.,Inc. 233 B’way. 
Dieges & Clust 15 John 8t., Medals, Cups. Specials in Jewelry Jobs and Novelties Platinum and Other Precious Metals 
Badges, Class Rings, Special Order Work 
Balances, Scales Platinum Chains and Mesh Repairs for the Trade 
Christian Becker, Inc. 92 Reade St | Corbett & Bertolone Inc. 74 w. 46th st. | King & Co. 40 John St. 


Balances (Diamond and Gold) 


Clocks 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Chas. P. Goldsmith & Co., 20 w. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 
Diamond Jewelry 


C. V. Dougherty Co., Inc.7 w. 45th 8t. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 
Fountain Pens and Pencils 


Pen-O-.Graphic Pen Co. 152 w. 42nd St. 
Mfrs. Combination Pens and Pencils 


62 West 47th St. 


62 W. 47th 





Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 
R. A. Breidenbach 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave. 
Synthetic Calibre, Ring Stones, Importers 


Alfred La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 


Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it. 


Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Real Stone Costume 
Jewelry 
Arax Jiry. Mfg. Co., Inc. 74 Ww. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 


August Dingeldein & Son 551 Sth Ave. 


Real Stone Ash Trays, Special Order Work 








Repairers, Silversmiths, Jewelers 


Samuel Bernard 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John 8t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8&t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal 8t. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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At the price of 


the silver alone 









These New, 
Modern Art 


DISPLAY 
CHESTS 







At Top, No. 42 Jade Give-Away Case 
50-piece Covers for Twelve. At Left, Away Case, 26-piece Covers 
No. 44 Jade Give-Away Chest, 100- for Six. Or 34-piece Covers 
piece Covers for Twelve. for Eight. 


At Right, No. 42 Jade, Give- 














These beautiful new Give-Away Chests display Inlaid Silverplate in the most intriguing 
way. And the chest, itself, costs you and your customers nothing! 

By simple arithmetic... the sale of fifty and hundred-piece sets gives more profit than 
a small assortment. And properly staged, in the handsome Give-Away Chests and 
Cases, large units of sale are as easily made as a few unrelated pieces. 

See the new fall Holmes & Edwards presentation. Chests and cases of modern line 
and decoration in lovely color combinations. Offered in all the beautiful inlaid patterns, 


including the new prize-winning design... Charm. 


Write: Sales Service Department 


HOLMES EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York Chicago San Francisco 
9-11 Maiden Lane 5 N. Wabash Avenue 150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 


SUCCEEDED BY 


“INTERNATIONAL SILVER CO. | 
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HAVEN’T A THING TO WEAR!? 


DO WOMEN EVER 
THINK OF CLOTHES? 


Some husbands will say that they think of 
little else! 


That’s hardly true... but the important idea 
is there—that style and clothes are of prime 
interest and importance in nearly every wom- 


an’s life. 


And that explains the charm of SILHOUETTE, 
the new 1847 Rocers Bros. pattern ... and 
the sales and advertising story behind it. 


We talk silverware in woman’s own language 


Show her, by actual, accurate comparison, that 
the fashionable Paris-born lines of her frocks 
and shoes and hats and jewelry are the identi- 
cal lines of SILHOUETTE. For the basic lines of 
good taste are identical, as you know, in a soup 


spoon or a hat, a frock or a fork. 


Such a story (what if it does sound like 
whipped cream to a he, male man?) rings the 
bell long and loud with women. It fits their 
way of thinking... and hits their way of buy- 
ing. And the profits are what count! 


SILHOUETTE looks like the keenest silver style 


in a style-keen age! 


Write today for particulars about this new pat- 
tern. Address Dept. E, International Silver 
Company, Meriden, Conn. Salesrooms: New 
York, Chicago, San Francisco. 


ROGERS BROS. 


SILVERPLATE 
INTERNATIONAL SILVER CO. 
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jamonds and (olored Gems 
now used in eModernistic “Designs 


By Jack Brooks 





Established 
1869 














of Europe of lacking the courage of their con- patterned along lines similar to that of the gems alternate 

victions in the matter of providing the modern’ with each topaz link. The latter, of course, provide the 
woman with daring conceptions in diamonds and colored _ principal charm. Being higher than their width they have 
gems cut in unique manner and destined to set off to ad- facets which allow of a most interesting play of light. 
vantage a slender neck, a perfect ear, a slim wrist and a Despite the rare craftsmanship found in these newest 
beautiful hand. The knowledge that he is on safe ground pieces and the brilliance of design obtained by placing 
with the womenfolk in his attempt, mostly successful, to clusters of colored gems against some single outstanding 
emphasize the individuality of the fair sex, probably lends stone, the whole effect, when worn, is one of simplicity 
strength to his craftsmanship. Both in Bond St. and on’ which adds to, rather than detracts from, the natural 


NO one can accuse the jewelry stylist designers let, each with an oval base. Lumpy pieces of yellow gold 





the Rue de la Paix we now find re- beauty of the wearer. 
markable jewelry compositions in the 
form of neck chains and pendants, 7/9) E now have a handsome brooch 


with a centralized sapphire as 
large as a plum and an inch thick, 
carved in a design that lends it a tri- 
angular shape. While the top point 
of the triangle is left plain, the two 
lower points are flanked with settings 
of small sapphires and diamonds. An 
unusual ornament for the neck line 
it throws into relief the slender neck 


bracelets, earrings, shoulder brooches 
and finger rings. 

By placing a huge oval brooch fea- 
turing immensely large diamonds cut 
in the newest shapes against the neck- 
line, the master jeweler draws atten- 
tion to the slender lines of the throat. 
It is simply the exploitation of the 
laws of contrast. In the same man- 





ner the delicately molded ear of a CON CP ey column. 
. . . . aK SAS 3 AD i; . . 
beautiful woman is emphasized either DOYS CAE In a Bond Street shop there is dis- 


played a diamond necklace in which 
pearls of every hue ranging from 
black to deep pink are used. The 
long chain is made up of square pat- 
terned diamond links which are 
broken at intervals by a diamond 
plaque in the center of which is set a 
cluster of vari-colored pearls. The 
chain ends with a pendant of deep 
cream pearls and diamonds, with a 
| large yellow diamond drop. 

Shoulder straps of flexible diamond 
setting as wide as suspenders enhance 
the beauty of white shoulders. With 


by a huge button earring featuring a 
large carved stone of some kind, or 
a very long fringed ornament of large 
diamonds, sapphires and emeralds 
suspended in a skeleton framework of 
platinum. Whichever medium is used, 
the idea is to bring out the smallness 
of the ear by the size of the ornamen- 
tation. 

Finger rings, set with stones of un- 
usual size cut on modern lines and 
given unconventional settings, weigh 
down the taper fingers of milady and 
add charm to their beauty. There is 








a new bracelet, for instance, in which these are worn a short necklace and 
the stones are nearly an inch high. Diamond brooch with large central bracelets to match. With a large 
One type features the topaz. Five of amethyst and drop brooch plaque a huge central ame- 











these stones form a link in the brace- thyst and amethyst drop are featured. 
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The Gems of Ceylon 


A Word About the Many Precious Stones of This Famous District and 
the Conditions Under Which They -Are Found ' 


By Prof. Frank D. Adams 


LT HOUGH 
every jeweler 
associates the 


name “Ceylon” as the 
locality in which 
many kinds of gems 
are discovered, but lit- 
tle is known generally 
as to the gem produc- 
tion of this island. It 
is for this reason that 
attention should be 
called to a very inter- 
esting paper read 
some time ago before 
the Canadian Institute 
of Mining and Metal- 
lurgy by Frank OD. 
Adams, dean of the 
Faculties of Applied 
Science and Gradu- 
ates Studies and Logan Professor of Geology at McGill 
University in Montreal. The work of Professor Adams 
as printed originally in the Transactions of the In- 
stitute was deemed so important as to be reprinted 
in the annual report of the Smithsonian Institute in 
Washington. 

The paper covered both the gem districts of Ceylon 
and Burma which Dr. Adams personally visited, and in 
connection with Ceylon not only gives information about 
the gems of that place, but a large amount of interest- 
ing information about the history of the island and the 
races that have inhabited it as well as information as 
to its physical and geological aspects. 

Speaking of the gem deposits of the island, Dr. Adams 
says, “they are to be found in the heavy alluvial de- 
posits laid down by the streams in the bottom of the 
valleys,” and adds: 

“The gems have, of course, in all cases been derived 
primarily from the ancient Archean rocks which under- 
lie the whole country, but they are seldom found in 
these rocks. John Davy, M. D.,? who visited the island 
in 1818, in a letter to his brother, Sir Humphrey Davy, 
written in that year, says: “I have ascertained that 
the native rock of the sapphire, ruby, cat’s-eye, and 


the different varieties of zircon is gneiss. These 
minerals and cinnamon stone occur embedded in this 
rock.’ A. R. Coomaraswamy, however, who for a num- 
ber of years was Government mineralogist of Ceylon and 
Paper read before the Annual General Meeting of the Canadian 
Institute of Mining & Metallurgy. held at Montreal in March, 1926. 
Journal of Science and the Arts, Vol. V, 1818, p. 233 : 
Adams and Barlow, Geology of the Haliburton and Bancroft 
Areas, Province of Ontario, Memoir 6, Geological Survey of Canada, 


327. 


1910, p 





Yellow sapphires from workings at Palmadulla, Ceylon 


is one of the mos'i 
trustworthy writers o: 
the mineralogy and ge 
ology of the island, i: 
a paper written som 
years ago says that 
most of the interestin; 
gems of Ceylon hav 
not as yet been found 
in their original mat 
rix. 

“J. S. Coates, Esq.. 
B. A., the present Gov 
ernment mineralogist, 
in whose company th« 
writer had the pleasur< 
of visiting the gem 
workings in the Ratna- 
pura district, informed 
him that he believes 
the various forms of 
corundum (sapphire, etc.) originate in quartz-free pegma- 
tites cutting the gneissic series. If such proves to be the 
case, the occurrence is essentially identical with that of the 
corundum in the Bancroft district of Ontario*®. The beryls 
(aquamarines) the writer has himself seen in quartz peg 
matites, and Mr. Coates states that the zircons have thei: 
origin in the same rock. In Burma the rubies undoubted 
ly originated in the limestone bands of the gneissic series 
Davy’s statement may have been based on some informa 
tion given to him by the natives, or by the term ‘gneiss’ 
he may and probably did mean the gneissic series as : 
whole. 

“The gems then have their origin in the ancient Archea: 
rocks, but in just which members of the series they took 
their birth is not as yet known with certainty, except i1 
the case of a few species. 

“While gems are found in many parts of the area, it is 
the streams flowing through the Balangoda, Rackwana 
and Ratnapura districts that afford the chief supplies o 
precious stones. These three districts lie near one anothe 
in a relatively small area in the central part of souther 
Ceylon, halfway between the city of Kandy and the south 
ern shore of the island. 

“The Ratnapura district is of especial interest, and muc! 
attention has been directed to it in recent years. Ratna 
pura signifies in Singhalese ‘City of Gems,’ and the littl 
town which gives its name to the district is situated in th: 
midst of the most exquisite scenery in Ceylon. It lies in : 
wide depression surrounded by hills 800 to 3,000 feet i1 
height, the whole clothed with wonderfully beautiful, in 
tensely green tropical vegetation. The finest views 0! 
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\dam’s Peak are obtained from here, and the outlines of 
he hills and mountains, resulting from age-long secular 
lecay acting on the folded and jointed system of ancient 
rneisses, gives the hills and mountains sharper outlines 
han those presented by the rocks of corresponding age in 
uur glaciated regions of the northern world. The slopes 
vhen not washed bare, as they are in places, are mantled 
with red residual soil or ‘cabok.’ Apart from its tropical 
features, the landscape must present a picture similar to 
that which was displayed by the Laurentian Plateau of 
Canada in pre-glacial times. Everywhere along the bot- 
tomlands which border the streams and little rivers flow- 
ng through the Ratnapura Valley are paddy fields, the 
fertile mud yielding under native cultivation rich crops 
if rice. 

“Much attention has recently been directed to the gem 
fields at Palmadulla, about 12 miles in a southwesterly di- 
rection from the town of Ratnapura, on account of a re- 
markable ‘find’ made there a couple of years ago, sapphires 
and other gems to a value of some 9 lakhs of rupees ($297,- 
000) having been taken from an area of between 3 and 4 
acres in extent in a certain paddy field. These included 
some very large frag- 
ments of excellent blue 
sapphire 1 and 2 
pounds in weight, as 
well as fine yellow sap- 
phires and other less 
valuable stones. 

‘*The Palmadulla 
workings are situated ' 
in a large stretch of 
paddy field in the bot- 
tom of the valley here, 
which has been culti- 
vated for rice over a 
period of perhaps 1,000 
years. The paddy field 
is underlain by clay, 
which is from 10 to 20 
feet thick. Immediate- 
ly beneath this there is 
a bed or layer of gravel 
called by the Singha- 
lese ‘illam,’ which is 
usually thin and which 
in its turn rests on the 
decomposing surface of 
the country rock. The 
gems, if present, as is 
the case in all the Cey- 
onese gem _ deposits, 
are found in the illam, 
which thus occupies a 
position identical with 
hat of the gold gravels 
n many alluvial gold 
regions. 

“The searching for 
rems is a highly specu- 
ative operation and is 
isually carried out by 
group of native work- 
nen on shares. The 
wner of the paddy 
eld gets one-fifth of 
ny profits, the man 
vho finances the opera- 
ion another fifth, the 
emainder going to the 
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Singhalese sinking a shaft for gems at Palmadulla, Ceylon 
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men who carry out the actual work. After selecting a 
likely spot to sink a pit, the ground is tested from time to 
time as the work proceeds by driving down into it a long 
steel bar sharpened and tempered at the point. By push- 
ing this down and twisting it around, an experienced op- 
erator can tell on examining the bar after withdrawal at 
what depth below the surface the illam occurs, its thick- 
ness, and probable character. When the point of the rod 
passes through the illam and strikes the underlying decom- 
posed bedrock, which looks like French chalk, the clay will 
be found adhering to its point, and if the surface of the 
rod is scratched this would indicate the presence of quartz 
or corundum pebbles or fragments in the gravel. 

“To get the illam out it is necessary to sink a small shaft 
or pit. In order to prevent the mud from flowing down 
into the pit, the latter is lined by a series of vertical poles 
driven down into the mud, behind which are laid branches 
of trees, sticks, or palm leaves. A man, sometimes with an 
assistant, works at the bottom of the pit shoveling the 
clay into a small bamboo basket, which, when filled, he 
throws deftly upwards and is caught by a man at the sur- 
face, who empties out its contents, then throws the basket 

down into the shaft 

again. When the pit 
gets deeper a third man 
sits on a_ transverse 
pole placed across the 
shaft from side to side 
and catches the basket 
thrown up by the man 
at the bottom of the 
shaft and in his turn 
throws it up over his 
head to the man at the 
surface. In this way 
all the clay is taken out 
and the shaft is sunk 
to the illam. This in 
its turn is then brought 
to the surface and is 
placed by itself on a 
clean, flat piece of 
ground prepared to re- 
ceive it. The men en- 
gaged in these opera- 
tions wear no clothes 
except a loin cloth and 
carry on an animated 
and evidently humorous 
conversation with one 
another, giving the 
whole operation the ap- 
pearance of a pleasing 
pastime. If the weather 
is hot, a rude _ shed, 
roughly thatched, is 
built over the shaft 
opening to give shade. 
“As the paddy field 
is usually wet, it be- 
comes necessary to keep 
the pit free from water, 
which is done by bail- 
ing it out by means of 
an old kerosene oil can 
attached by a rope to 
a long pole balanced be- 
tween two upright 
members, the whole re- 
(Continued on page 33) 
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The Recognized Authority of the Trade 

Customers Wants and Habits Are Ever 


Changing 


O you know what your customer wants today? 
D Do you know what he or she will want to- 
morrow ? 

Are you conducting your business on the knowl- 
edge of what your customer wanted yesterday ? 

These are three questions that the progressive mer- 
chant should put to himself over and over again; 
not merely from year to year but month to month 
and week to week. For it is only on a knowledge of 
what the consumer wants and what he or she will 
want can a successful business be conducted today. 
Knowledge of what was wanted in the past is no 
longer of use. 

Many merchants who realize that we are living in 
the days of a buyer’s market and that he must know 
“what Mrs. Jones wants” in order to know what to 
keep in stock, unfortunately fails to realize fully that 
Mrs. Jones wants change from day to day, and no 
matter how he has studied her wants or her habits of 
purchasing in the past, his knowledge is of little use 
unless he knows how these wants are changing. 

The progressive jeweler should awake to these facts 
and see that his buyers and his salesforce are also 
awakened. He should keep before them and himself 
a brief summary of the situation with which Ray- 
mond A. Kline introduced his speech before the 
Southern Manufacturers’ Sales Conference at Atlan- 
ta, last October, in which he said: 
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“Consumers’ buying habits have been chang- 


ing. In the 18th century they changed at stage 
coach speed. In the 19th century they changed 
at railroad speed. In the 20th century they are 
changing at airplane speed. 

“Money, speed and more leisure, because of 
shorter working hours, are the principal cause 
of the present rapid change in consumers’ 
habits.” 

Today Mrs. Jones knows what she wants and is 
not ready to take what is offered in its place. She 
has the money to pay for it and feels she is in com- 
mand of the situation. What’s more, she is going to 
get it somewhere. The man who will keep her trade 
is the man who has found out what she wanted in 
advance and has it ready to offer to her. 





Senate Tariff Bill Under Discussion 


HAT the new tariff schedules will actually 

W be is yet uncertain, despite the fact that the 

paragraphs adopted by the majority of the 
Senate Finance Committee were made public last 
week, as told in full in the last issue of THE JEWEL- 
ERS’ CIRCULAR. Since then, the various industries have 
been studying these amendments, tentatively agreed 
upon by the majority of the Finance Committee and 
protests and discussions are rampant. That the 
protests and discussions will result in any changes, 
before the bill is finally put before the Senate, Sept. 
4, at least, as far as the jewelry trade is concerned, 
is not considered probable. 

The schedules covering jewelry, watches, clocks, 

gems and kindred lines, as embodied in this bill, 
were published in detail in the last issue of this 
journal and circulated throughout the entire jewelry 
trade within a few days after they had been reported, 
and the commendatory comments which we have re- 
ceived on our supplying the members of the various 
industries with this news were many and laudatory. 
The trade, as a whole, was still studying the bill up 
until the time this issue went to press, and it is yet 
too early to state what action may be taken to ob- 
tain changes in these schedules before the Senate 
acts upon it. While a number of our manufacturers 
and some importers believe the tentative Senate Bill 
is an improvement on the schedules of the House 
3ill, many were dissatisfied with them, either in re- 
lation to substance or wording, and in some in- 
stances, it is believed, that the schedules, as reported, 
are either typographically incorrect or do not fully 
express the intent of the committee, as the members 
of our trade were given to understand it. This is 
particularly true of the section covering “spangles, 
beads and imitation pearls,” which lets in the cheaper 
variety of imitation pearls at 60 per cent. 

Both criticism and commendation have been made 
of the watch, jewelry and other schedules and, in 
fact, the only part of the Senate Bill to which no 
criticism has been heard within the last week was 
that paragraph on the free list, which includes rough 
diamonds and other precious stones, and that part 
of the precious stone paragraph which puts pearls 
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and cut precious stones under 10 per cent duty instead 
of 20 per cent as reported by the House. If the bill, 
as finally reported, contains these paragraphs in the 
same form, it is practically the unanimous opinion 
of the jewelry trade that the smuggling of gems, 
particularly diamonds, will become a thing of the 
past, and the result will mark a new era of pros- 
perity for cutters, importers and dealers in these 
products. 





Diamond Imports in 1929 


F, as many believe, the amount of smuggled dia- 
| moras equals or exceeds the amount brought 

through the Custom House, the American public, 
in the last year, consumed diamonds far in excess 
of $100,000,000, as the tentative figures for the fiscal 
year ended June 30 
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imports, particularly in view of the fact that the 
tariff agitation has no doubt caused some hold-back 
in imports in the past few months, with the result 
that stocks are generally lower in the hands of im- 
porters and cutters, and even the retail distributors. 
Imports, therefore, are likely to increase as the busy 
season of the fall advances. 





Service—Lip and Real 


today, in the appeal to the public is the word 
“service,” because it is being used alike by 
those who give and those who do not give it to their 
customers. With many dealers and advertising agents 
talk of “service” is used as a matter of form, in the 
belief that words alone in the way of claims to ser- 
vice are sufficient to create 


() of the most hackneyed and over-used words 





showed a total. importa- 
tion of over $56,0,0,000, 
of which over $12,000,- 
000 was the value of the 
rough or uncut imported, 


and $44,000,000, the 
value of the stones cut 
but not set. 


As far as the year 
1929 alone is concerned, 
in the first six months 
importations showed up 
fairly well, the total value 
of these diamond im- 
ports, according to the 
first figures compiled for 
THE JEWELERS’ CIRCU- 
LAR, amounting to $28,- 
312,846. Of this amount 
$22,493,999 were cut 
stones and $5,818,847 
were in rough or uncut 
gems. These figures 
co mpared most favor- 
ably with the importa- 
tions for the first six 
months of 1927 and 1928, 
as in the former year, 
we imported $24,080,705 
(including cut of $19,- 
504,286 and rough of 
$4,576,419), and in the 
first half of 1928 we re- 
ceived a total of $25,- 
724,357 when the cut 
stones amounted to $20,- 
202,425 and the rough, 
$5,521,932. However, the 
figures do not compare 
so favorably with the 
first half of 1926, for in 


City. 


interested. 





EXT week’s issue—that of Septem- 
ber 5—is going to be an Opening 

of the Fall Season Buying Number, and 
it will incidentally serve as a Pre-Con- 
vention Number for the A. N. R. J. A.., 
which is to meet in Cleveland at the 
Hotel Hollenden on September 17, 18, 
19 and 20, as it will give full informa- 
tion about Cleveland, the Convention 


The opening and preliminary reports 
of the A. N. R. J. A. Convention will be 
included in THE JEWELERS’ CinCULAR of 
September 19. The final and complete 
report of the convention will be repro- 
duced in our issue of September 26. 


We know there will be a deep interest 
on the part of the jewelry trade at large 
in receiving and carefully reading these 
issues, publishing as they will news 
covering the activities of the National 
Association, in which they are all vitally 


Only a weekly publication can serve 
its industry with speed and certainty and 
report the important events of the indus- 
try while the news is still news and of 
business value to readers. 


success. This is unfortu- 
nate because the misuse 
of the term by many peo- 
ple who do not seem to 
know what service means, 
is taking away its effec- 
tiveness as far as the pub- 
lic are concerned. In 
fact, in some cases, it is 
almost creating resistance 
among those who have un- 
fortunately found by ex- 
perience that it meant lit- 
tle or nothing. 
Nevertheless, the great 
bulwark behind which the 
independent merchant 
can stand in competition 
with combination of 
chains and large organiza- 
tions today lies in the fact 
that he can give a per- 
sonal service to his cus- 
tomer that great organi- 
‘zations cannot give. In 
fact, it has been well said 
that the common denomi- 
nator of the various ef- 
forts that have created 
success in the business 
world is to be summed up 
in that word “service.” 
It is the service that the 
jeweler can give his cus- 
tomers as an expert that 
differentiates him from 
the mere purveyor of mer- 
chandise to the public. 
For in that service, he 
often gives more than the 
intrinsic value of the mer- 








that year the total was 

$33,066,172, of which the cut stones amounted to 

$26,296,608 and the rough or uncut, $6,769,564. 
However, it will be seen that so far 1929 may be 

considered a comparatively good year for diamond 





chandise itself. When the 


customer realizes this a bond has been created be- 
tween him and his jeweler that results in continuous 
sales despite the efforts of blatant and illegitimate 
competitors to get his trade. 
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Putting Up a Good ‘front 


Business Gravitates Toward the Attractive Store 


HE primary object of all advertising is to call atten- 
tion to the merchandise the jeweler has to sell. Every 
outward demonstration of a store is intended to attract 
the eye of the people passing it in order that they may 
be informed of the kind of merchandise sold in the store. 
Modern merchandise demands a modern setting to effi- 
ciently display its beauty and charm. Unless the store 
front is adapted to the display of the class of merchandise 
sold in the store, it is impossible to secure the best re- 
sults from any effort made to display it and to advertise 
its desirability to the public. The display of such valu- 
able and beautiful merchandise as that handled by jewel- 
ers cannot be made effective in old-fashioned windows. 
No matter what decorative arts are employed to enhance 
the effectiveness of the display, an out-of-date store front 
with its unsuitable window space will destroy its efficiency. 
The display of jewelry, silverware and art pieces de- 
mands a store front arrangement peculiarly its own. The 
windows must be the right height from the ground, the 
frame must be of the correct proportions, the space al- 
lotted to the merchandise must be fitting and appropriate 
to its proper display. Every essential outward element 
in the appearance of the store must be in harmony with 
the nature of the merchandise to be displayed. 


primt impressions are the most enduring. It is diffi- 
cult to change an impression once formed by the pub- 





lic as to the character of a store. With this trait of hu- 
man nature in mind it is obvious that the first impression 
received by a customer should be favorable to the jeweler. 

A modern, up-to-date store front is accepted as a sure 
sign of a progressive business. An old-fashioned store 
front, on the contrary, gives the public the impression of 
a run-down business establishment, of a business in its 
“dying” stage, of a business of a questionable character. 

Jewelers all over the United States are awakening to 
these facts, and are modernizing their store fronts, even 
though they do not own the stores themselves. Landlords 
are usually willing to invest in the extra expenditure if the 
jeweler is willing to pay for it in inereased rentals—and 
it pays them both to cooperate in this way. 

Actual experience is a good guide to an advisable pro- 
cedure. Jewelers who have installed modern store fronts 
are unanimous in their praise of their value as a sales- 
volume builder. The modern store front is so adaptable 
to the display of the merchandise that the windows ac- 
tually sell the goods displayed. 


HERE are several essential elements in an efficient 
store front: 
1. It must give the public the impression of prosperity. 
2. It must provide a suitable frame for the display of 
the class of merchandise handled by the jeweler. 
3. It must provide an adequate amount of display space, 
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Three distinct 
types of store 
fronts are shown 
on this page 


































Store at left has a red- 


dish tile finish which 
harmonizes with the 
bronze metal sash and 
frame of the windows 

as well as with the P 
orange splashed glass id i 
of the transom and é 
the green marble base F 




















“court” type. 
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Every detail of the above 
front harmonizes with the 
character of the merchandise 
sold within. The layout of 
the store at left is of the 


This front has 
many advantages 




























in the best possible position, in order that the merchandise 
shown may be seen to advantage. 

4. It must be individual in character 
people will remember the store’s location. 

5. It must be dust-proof and properly ventilated to pre- 
vent steaming and frosting of the glass. 

6. It should invite people to stop and look, and actually 
lead them to the door of the store, where by the simpl: 
outstretch of the hand an entrance may be effected. 

The entire front of the store should be considered as a 
whole, and every detail of its construction should be 
deliberately chosen to produce a harmonious picture of 
the business. The jeweler’s store front should suggest, 
even before the merchandise is placed on display, the 
beautiful and charming objects he handles. From the sign 
above the door of the tiled entrance there is no detail that 
should be neglected. 


in order that 


HE A. E. Rogers Co., Scranton, Pa., store front is a 

picture of architectural harmony of design. From 
the leaded-glass transom and canopy over the entrance 
to the marble slabs in the base, this front suggests quality 
and artistic taste. The delicate supporting frames of the 
window permit an unobstructed view of the merchandise 
display. The beautiful valance serves a triple purpose, 
that of hiding the source of the light in the window, of 
reducing the bare expanse of window glass, and of adding 
to the beauty of the appearance of the front. 

The floor-plan of this store entrance if of the “inviting” 
kind, the window shopper being led to the door of the 
store through following the line of display. This is found 
to be an effective arrangement, because the tendency of 
human nature is to follow the line of least resistance. It 


is really less effort to enter a store constructed in this 
manner than it is to seek an exit from the court into 
which the customer finds herself. 














A comparison between the Rogers and McLaren store 
fronts will reveal a similar floor-plan, but a noted differ- 
ence in the construction and arrangement of the upper 
portion of the front. Such a comparison reveals the ease 
with which individuality may be achieved in the appear- 
ance of stores occupying similar space and locations on the 
street. 

A reddish tile finish of the McLaren store front harmo- 
nizes with the bronze metal sash and frame of the win- 
dows, the orange splashed glass of the transom and the 
green marble of the base. Every detail of this front har- 
monizes with the character of the merchandise sold inside 
the door. 


HILE the jeweler may have concrete ideas of his 

needs and desires in a store front it is advisable to 
consult with experts in planning the architectural details. 
Many costly mistakes may be avoided by accepting the 
advice of men who have made a study of the possibilities 
and opportunities for efficient use of display space, and 
harmony of materials and design. Color in store fronts 
is playing a bigger part today than ever before, and it 
is very important that the most attractive combinations 
should be made use of in every detail of the finish of the 
modern store front. 

The lay-out of Klivan’s store front is of the “court” 
type. Instead of the floor space of these windows being 
of the same depth throughout the deep entrance there is 
a jog, or court, introduced half way before the door of the 
store is reached. This front has many advantages, of 
course, although it takes up a goodly amount of space that 
could be used for store interior. Where the store is of 
considerable depth this plan may be made use of for twe 
purposes, to reduce the actual interior space, and to pro- 
duce a maximum of window display space. Another ad- 
vantage of such an arrangement is that customers leaving 
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Puttng Up a Good Front 


(Continued from page 7) 


the store come into actual contact with a window display 
in the same way that customers entering it do. 

The type of business carried on by the jeweler will have 
a bearing on the type of store front he should install. 
Where exclusiveness is the chief point of contact with 
the jeweler’s clientele the window space should not b> 
as extensive as where the jeweler serves a less discrimi- 
nating clientele. In the former case a single piece of 
jewelry displayed in the window will serve the jeweler 
best, while in the latter type of business the more in- 
dividual pieces displayed the more sales will be made. 


CJ HE arched entrance to Klivan’s is distinctive and at- 

tracts attention to the establishment. The marble 
finish of the entire front is impressive and harmonizes 
with the merchandise sold in the store. 

Gentil’s store front is less pretentious in many re- 
spects to those already described, but the very simplicity 
of the design has many merits. The severity of the classi- 
cal outlines of the entire front suggests the exclusiveness 
and prestige of the jeweler. The wide, inviting vestibule 
and shallow, though uniform windows make this front a 
particularly appropriate one for the display of jewelry. 
The classical mouldings of metal surrounding the black 
glass of the bulkbead, and the marble base lend a pleasing 
aspect to the front. 

The beautifully finished natural wood casings inside the 
window serve as a background for the merchandise and 
add materially to the attractiveness of the entire front. 


(J~ HE window shopper is unconsciously drawn to the 
door in following the line of displays. The entire front 
is attractive in a quiet way and will appeal especially to 
the class of people that Gentil’s desire as customers. 
Spaulding & Co. has a store front with the entrance at 
one side of the front. This is desirable where the width 
of the store is so narrow that display space cut into equal 
proportions by the entrance would make it uninvitingly 
inadequate. In such a lay-out Spaulding & Co. secure a 
maximum amount of display in a minimum of space. The 
windows being shallow, the merchandise is banked in a 
pleasing manner in the displays in order to display the 
desired merchandise without crowding. The silk curtains 


shirred against the transom glass serve as a finish to the 
front, as well as to keep out the intensive rays of sunlight 
that would otherwise flood the store with a glare that is 
altogether undesirable. The beautiful valance is enough 
out of the ordinary to make it additionally attractive and 
appropriate. The specially designed gratings to the win- 
dows below the floor of the window add beauty as well as 
safety. 

The low partition across the back of the window con- 
fines the public gaze to the display, while at the same time 
it does not altogether exclude the mind’s eye from invad- 
ing the interior of the store. The small display at the 
right of the entrance is obtained by a recessed case be- 
hind the heavy supporting pillar of the side-wall. This 
is an excellent example of an intensive use of display space 
in a store front plan that is distinctive and attractive. 


HE store front of Will Sales, the “Diamond Store of 

Louisville,” is another triumph of architectural art. 
The elaborate design of the upper exterior is such as to 
attract the eye of everyone within range of the store. It 
impresses itself on the mind through its individuality and 
distinctiveness. When lit up at night the view is even 
more attractive than in the day time. The electric signs 
and border of lights makes this a spot of light and color 
in the midst of outer darkness. While highly decorative, 
it is practical for a store handling jewelry and other 
artistically designed merchandise. 

Modern art has to be reckoned with in future store 
front construction. Just whether we have reached the 
acme of perfection in moderne art no one can say, but it 
is a coming art and an inbuence felt in the merchandise 
handled by jewelers and other merchants. It has not only 
pervaded the art of our magazines and picture galleries, 
but it has invaded the home, and is felt in every phase 
of our modern life. 


N order to show the possibilities of moderne art in 

store front construction we reproduce a photograph 
of an architect’s drawing of a suitable design for a jewelry 
store. Reproduced in the proper colors and materials to 
bring out its beauty and charm, such a store front might 
grace the establishment of any modern jeweler. 
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A recent Paris bracelet of exotic wood 


with metal frame that is prominent 
among the large jewelry novelties 










A study in black and white 























Striking Effects 





Notable Among 


HOSE who have followed the reports as to the 

jewelry in favor in Paris will have noticed the in- 

creasing popularity of the larger pieces and the ten- 
dency toward striking effects that has developed more and 
more as time goes on. This is especially true at the pres- 
ent time when people of taste and refinement, who hereto- 
fore used only the most conservative jewels are appearing 
in ornaments striking in character or in color effects. 
Geometric designs, a product of the new art mode but 
in unusual size and peculiar combinations of color and 
material, appear on every hand, while mass and surface 
design is recognized as the dominant note by many of the 
leaders in art jewelry. 

The large piece showing the tendency in the geometric 
designs, and also in black and white, is the beautiful 
brooch of black onyx and mass diamonds by Dusausoy, 
illustrated on page 28 which caters to that black and 
white smartness so desired by the fastidious Parisiennes 
today. Below at the left are illustrated some other works 
of the same artist, who is allowing the effect of mass and 
surface design to dominate these products. In the brooch, 
































Above—Massive designs 
in new mode by Dusau- 
soy 





At right—Necklaces by 
Gregu which combine 
colored beads and met- 
als 
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in Paris | J cwelry 


Large Stones, Mass and Surface Design as Well as Strange Combinations 


the New Pieces 


the rich beauty of the emerald is well set off by the severe 
band of brilliants set in platinum. The emerald is movable 
and pivots to fit the gown on which it is pinned. 

In the last issue of THE JEWELERS’ CIRCULAR, reference 
was made to the popularity of the so-called “rainbow” 
necklace made of jade, coral, carnelian, quartz and other 
substances combined with metal and sometimes wood. At 
the right below are shown some of these necklaces pro- 
duced by Gregu, of varied colored beads, different sub- 
stances and fancifully shaped pieces of silver. In the three 
strands shown, the combination of pale pink and black 
predominate in the color scheme, though other colors ap- 
pear. 


* * * 


Jewels and Marcasite for Clocks 


EWELERS in Paris have just added another novelty 

to the list of smart dressing table accessories that have 
come to be associated with the French boudoir—a little 
clock that might have come out of an antique treasure 
chest. It is copied from the old-time boudoir clocks of 
periods of French elegance, and displays an elabo- 
rate border of marcasite and jewels. 

There are many stories attached to these little 
clocks that have just been introduced to Paris— 
among them the tale that they were first used at 
times when cut diamonds were much too precious 
for anything so utilitarian as a clock, and so dis- 
played marcasite settings to give the effect of gems. 
Marcasite is not only being used to ornament clocks 
but is also utilized in decorating bottles and boxes 
used in the boudoir. 
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F foremost importance among the new fall jewels 
0): this pendant-trimmed brooch for wear on the 

shoulder strap of the evening gown. It is a 
distinctly fresh jewel; strikingly handsome and very be- 
coming. In Paris it is worn on the left shoulder, topping 
an all but invisible strap and taking the place of the former 
shoulder bouquet. 

With a gown of black vel- 
vet, a diamond and platinum 
ornament was seen lately. The 
shower of gems hung in a 
three-inch long cascade and 
the brooch section trailed into 
a flower design over the 
shoulder and halfway down 
the back of the shoulder strap. 
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The Shoulder Brooch-Pendant— 
the New fall Evening Jewel 


By Ima Thompson 
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the European upholding his opinion and backing it with 
telling examples and the New Yorker waiting until the 
opening night of the opera here and the urgent demands 
of his modish clientele. 

The shoulder ornament, of course, is strictly an evening 
jewel. As it is being designed in New York for fall wear, 
it will be appropriate with all 
the new formal gowns. These 
new costumes are made of 
the smoothest possible velvets, 
of clinging satins, sheer fab- 
rics of gossamer weave and 
stiff and heavy faille. 

The jewels will meet the 
different requirements _ re- 
flected in each of the new 




































Together with a blending 
necklace such jewels as these 
new brooches and a pair of 
equally lavish earrings, the 
evening ensemble is a thing 
of great beauty to behold. 
Large diamonds, emeralds, 
sapphires, rubies, Oriental 
topazes or black opals are 
chosen to bring the color note 
to these great pieces and to 
form the central setting. 

There is a lively discussion 
in progress between a Paris 
and a New York jeweler as 
to the ability of these fine 
jewels to lend themselves to 
reproduction in less costly ma- 
terials. The French jeweler 
is bringing out the brooch- 
pendant for the shoulder in 
gemstones and small dia- 
monds. This line is intended 
to meet the demand for the 
jewel as an accompaniment to 
jewels appropriate for wear 
on the newly smart but sim- 
pler type of dance frock. A 


colored gems in conjunction 
with the opaque as well as the 
transparent gemstones is to 
be found in this latest and 
unusually beautiful creation from the Paris shop. 
N New York the idea is still to keep these exceed- 
ingly handsome jewels in the class of the most elab- 
orate opera pieces. The result is that over here these 
new ornaments are discovered only in the most extrav- 
agant settings while in Paris they are ready for use this 
fall in smaller sizes and less ambitious make-up. 
Doubtless the controversy will continue unabated, with 








restrained use of pearls, 0 aden 
small-sized diamonds and the if fi 
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fabric types and a shoulder 
ornament take on the modern 
manner, the fineness of a web 
or the tiered and encrusted 
motif accordingly. The group 
of selected jewels shown in 
the accompanying illustration 
gives some hint of the diver- 
sity of the new _ shoulder 
brooches. Here are examples 
in the dainty, single-fringe 
jewel, the heavier piece for 
the formal gown of rich satin, 
the modern, pentagon shape 
and the latest twin tasselled 
brooch. 

HE construction of these 

new jewels calls for the 
regulation brooch form with 
the fastening and the catch 
for attaching it to a necklace. 
This, like so many of the lat- 
est designs in fine. platinum 
jewels, is also a convertible 
jewel. Without the pin in use 
this ornament may be turned 
into a striking necklace pen- 
dant, without the fringe or 
tassel, a corsage brooch or a 
bracelet plaque. 

New entirely is the forma- 
tion of these ornaments, for, 
where previously the brooch 
worn on the shoulder of the 
dress was an ordinary corsage brooch, now this jewel is 
built with a curved frame to fit the contour of the shoul- 
der and given hidden hinges to add to its flexibility. A 
new shoulder brooch is rarely seen without an accom- 
panying fringe, tassel or decorative and graceful pendant 
giving to the jewel an utterly different appearance. The 
proportions are, in fact, about one-fifth brooch to four- 
fifths pendant trimming. So no matter how wide the 
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brooch section may be, the jewel is a long, dangling af- 
fair with a minimum of solid portions. 

Floral motifs, Oriental and Moorish patterns, geometric 
shapes on the modified modernistic order and single lines 
of hanging gems make the majority of the latest details. 
A spray of diamond-studded leaves repeat the laurel-leaf 
motif of the matching head jewel for one shoulder orna- 
ment newly arrived from Paris. Large pearls, mounted 
after the Oriental method in concentric circles with a row 
of round-cut rubies or emeralds in alternating bands and 
a single very heavy tassel of small pearls, makes a stately 
ornament. 

The so-called Spanish theme is represented by a jewel 
showing a tracery in platinum after the silver wire-work 
done by the ancient Moorish artisans. Rubies and corn- 
colored topazes give the modish setting the typical color 
scheme. A large triangle, the base finished by a hanging 
closely set band of baguette diamonds, has a huge triangle- 
cut emerald at its center and three great triangle-shaped 
diamonds for the corners. 

Double fringe-like pendants and asymetrical rows of 
swinging gems are shown in the illustration on some of 
the latest developments in these new jewels. A large 
square-shaped brooch section is trimmed lavishly with a 
four-inch long double fringe of alternating pearls and 
diamonds. There is a double hinged division also to top 
each of the fringed gem groups and a smaller flexible gem- 
studded joint on either side of the main brooch. 
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A lozenge shape for the brooch and three pearl ropes 
terminating in pearl drops brings character to a shoulder 
ornament which has also the distinction gained by the 
use of the new flat black onyx insets. These telling strips 
of black are placed in a patch-work pattern outlined with 
the mounting platinum at the center of the diamond- 
shaped brooch. 

The designing jeweler, it seems, has rediscovered the 
fascination there is in the side-hanging jewel after a loss 
of this piece of artistry for some 300 years. In the paint- 
ings by the old Dutch masters can be seen many a clever 
use of the necklace that swings in a long, gracious loop 
up to one side of the bodice. Now, with the shoulder 
ornament calling attention to the becomingness of the 
side decoration, necklaces have also found a way to utilize 
this precious trick. 

So we have, used together with the pendant shoulder 
brooch, either a long or a three-quarter length necklace 
which is fastened to the brooch, becoming one with the 
brooch and its hanging fringe or tassel, and finishing the 
modern picture with perfect grace. 

Besides the necklace, a full parure of fine pieces is to 
be worn with the shoulder brooch. Earrings, in the new 
deep lengths, look particularly well with the brooch pen- 
dant and the looped rope of pearls or string of baguette 
diamonds, and now that the coif is decorated at the back, 
this jewel, too, is complemented by the blending shoulder 
brooch. 








Clara Bow, the Par- 

amount star, and the 

new diamond anklet 

which she has added 

to her jewel collec- 
tion 



















The jewel contains 
thirty-four blue 
white diamonds set 
in platinum, part of 
which form her ini- 
tials within an oval 
panel 
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Bracelet of platinum, gold, brilliants and sapphires and two rings, showing modern tendency of jewelry design 
now manifest in Paris 
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Lhe Gems of Ceylon 


(Continued from page 23) 


sembling the device used for raising water from wells 
in many parts of French Canada. It may be men- 
tioned in passing that the kerosene can is employed 
throughout the Far East for a most amazing variety of 
purposes and affords a humble but convincing evidence of 
the widespread peaceful penetration of the most remote 
eastern lands by western influences. 


“When all the illam in the pit has been brought to the 
surface the miners proceed to wash it. This is carried out, 
if possible, in one of the streams running through the area. 
The writer was fortunate enough when at Palmadulla to 
find a party engaged in washing illam and to join them in 
this, the most exciting part of the game. A few stakes 
had been driven down into the bed of a small, rapidly 
flowing stream and some branches of trees laid across them 
so as to partially dam back the water at the place where 
they desired to wash, thus giving a greater depth of water. 
Four or five Singhalese men, naked except for their waist 
cloth, were lined up across the stream in the water, which 
was some 3 feet deep; each was provided with a shallow 
basket closely woven of strips of split bamboo. The baskets 
are circular and measure about 2!4 feet across at the top, 
the sides sloping down in a parabolic outline to the bottom 
point, somewhat similar in shape to the pans used in Bra- 
zil for washing alluvial gold. Other men brought down to 
the workers in small baskets the illam, which is then 
washed in the same manner as alluvial gold. The washing, 
however, is not carried as far as in the case of gold, the 
object being to wash away all the mud and leave the gravel 
behind in the basket. When this is done the basket is 
brought to the shore. When half a dozen of these baskets, 
containing the washed gravel, are ready, another man, ex- 
pert in the recognition of gems, takes the baskets and 
examines them carefully in succession. The basket is 
tilted up so that the sun shines upon the gravel which it 
contains, the man squatting down in front of it places his 
hands together, raises them in the rapid invocation of the 





‘powers’ to give him good luck, and, with rapid circular 
motion, goes over the gravel with his right hand, sweeping 
the surface layer down toward him into the side of the bas- 
ket next to him. This process is continued until all the 
gravel has been sorted over. Squatting down beside the 
operator, the whole process was clearly seen. The large 
gems, if any, are met with first in the coarse gravel near 
the top of the mass. By keeping a sharp lookout, any gem 
present can be detected by its color and transparency. In 
the six baskets which we examined there were three frag- 
ments of sapphires of good size; one of them was of fairly 
good color and would yield, when cut, a stone of commer- 
cial value; the other two had little or no commercial value. 
As these were found they were at once handed to the man 
who acted as the banker of the little group working this 
claim, and who carefully watched the proceedings to be 
certain that no gem which was found was secreted. As 
the sweeping process continued, the gravel became finer 
and finer in grain and at one stage showed a red color due 
to the presence of a large number of minute red garnets. 
When the whole contents had been worked over, the basket 
was passed to another man who reexamined its contents 
with greatest care in order to pick out any minute particles 
of gems which might still remain in the gravel and which 
might bring some small return. When all the illam was 
washed the gems found would be taken to Colombo and 
sold and the proceeds divided pro rata among the partners 
in the claim. 

“The location of the pits often seems to have been se- 
lected in a haphazard manner, although frequently the at- 
tempt is made to locate them in what is conjectured to be 
the course of the old stream which originally meandered 
through the Valley. 

“Visitors coming to the district from abroad often think 
the gemming could be carried on much more efficiently and 
to great advantage by employing large modern dredging 
plants. The chief reason why this cannot be done is that 
it is very difficult to secure titles to any extended piece of 
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territory. The paddy fields are held in small areas by dif- 
ferent owners, who, as a general rule, have many mort- 
gages and liens on their lands—often of the most compli- 
cated character—so that it is practically impossible to 
secure a Clear title, free from encumbrances, to an area 
sufficiently large to operate a dredge. 

“The following precious and semi-precious stones are 
found in Ceylon: Amethyst, aquamarine, chrysoberyl (and 
its varieties, alexandrite, and cat’s-eye), garnet, moon- 
stone, peridote, ruby, sapphire, spinel, topaz, tourmaline, 
and zircon. They are all found in the alluvial deposits just 
described, but the moonstone (a clear chatoyant variety of 
orthoclase feldspar) is more generally obtained from peg- 
matites and other quartz-feldspar rocks which are found 
in situ. 

“Ruby and sapphire have the same composition, being 
clear, transparent varieties of corundum, the former red 
and the latter blue in color. Some stones show a peculiar 
blending of the red and blue colors, the latter preponderat- 
ing, and are known as ‘oriental amethyst.’ While the true 
sapphire is blue, yellow sapphires (called sometimes ‘ori- 
ental topaz’) and white sapphires are frequently found as 
well. Diamonds, emeralds, opals and turquoise are not 
found in Ceylon. 

“Much has vet to be learned concerning the details of 
the processes by which the gem stones have been trans- 
ported and concentrated in the gravels in which they are 
now found. Of the gems washed from the same deposit 
some are found to have suffered but little rounding of the 
crystal edges through attrition, while others are so much 
rounded that no traces of the original crystal form remain. 
This is true even of exceedingly hard gems, such as sap- 
phires, and would seem to indicate that while some of the 
stones have been moved but a short distance from the 
veins in the bedrock whence they are derived, cthers 
must have been carried a very considerable distance under 
conditions of intense mechanical wear. The thick deposits 
of alluvial and residual clays which mantle the underlying 
rock in the lowlands, where the gems are found, have made 
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it impossible as yet to read all the details of the history of 
the processes by which these precious stones have been 
assembled where we now find them. 


“While it is impossible to obtain accurate statistics with 
reference to the value of the annual output of gems in 
Ceylon—the work being carried on by little bands of men 
working here and there all over the gem-bearing districts 
and continually changing their scene of operations—J. S. 
Coates, Esq., B. A., the government mineralogist of Ceylon, 
informed the writer that it amounts to between 8 and 10 
lakhs of rupees—that is to say, between $264,000 and $330,- 
000 annually. 

“As is well known, the gem trade has in the last few 
years been much disturbed by the fact that it has been 
found possible to make artificial ‘synthetic’ rubies and sap- 
phires of the various colors displayed by the natural 
stones, as well as certain other gems hitherto to be obtained 
only from the rocks or gravels of the earth’s surface. Fur- 
thermore, these artificial stones are not mere imitations of 
the true gems—they are actual crystals of ruby, sapphire, 
etc., identical in composition and all physical properties 
with the latter. They are true gems made in the labora- 
tory of man, instead of in the laboratory of nature, and 
can be distinguished from the natural] stone only by the 
most expert examination—if at all. This fact shows how 
dangerous it is to prophesy what science will or will not 
be able to do as time goes on. One of the best-known 
books on Ceylon, entitled ‘Ceylon, by an Officer of the Late 
Ceylon Rifles, 1876,’ contains the following passage: ‘We 
can take life, but we cannot restore it; we can reduce a 
costly and brilliant gem to a worthless powder, but we can- 
not turn the powder into a gem; nature has hitherto de- 
fied the cleverest savant and will continue to do so until 
the end of time.’ Artificial stones are built up or grown 
by heating, by means of a powerful blowpipe, a fine powder 
having the composition of the gem it is desired to produce, 
and the powder under these conditions of great heat grows 
into an actual crystal.” 


Parts Now Sees J ezvels in the Lib ary and Business O five 


ADE and diamonds will soon be library and office fash- 
Sim if Paris jewelers have their way. Jewelry de- 
signers nowadays no longer confine themselves to making 
rings and bracelets for feminine decoration, but are in- 
vading the masculine sanctuaries of study and office to 
introduce their jeweled accessories for desk and table. 
Luxuriously appointed offices and libraries in Paris in- 
clude jeweled versions of almost every small device in 
office equipment. The modern successful business man 
cannot sign nor blot a letter, pick up a telephone nor open 
a file without making use of some apparatus that for- 
merly rested under a glass case in a jeweler’s shop. 
Jeweled office accessories are designed with a business- 
like simplicity, but the materials used in their making puts 
them in a class with feminine jewels of the mode. Office 
files of teakwood with handles of jade, desk inkwells of 
carved crystal, book-covers tipped with onyx and gold, 
are among the high-value objects that appear in many 
Paris workshops. 

A jeweled magnifying glass which rests on the desk of 
a French dealer in old books has a frame of carved jade, 
and is studded with settings of crystal, cut like diamonds. 
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Inexpensive Items in the 
Window 


66 ANY people are afraid to come in 

a nice store,” said L. W. Suter, 
Seattle, Wash., “as they have the idea 
that the prices are more than they wish 
to pay. To change that wrong thought 
we have found it well to have some in- 
expensive items in the windows. One 
of the best window pullers are silver 
thimbles that we sell for 25 cents each. 
When we have them in the window we 
can bank on at least 20 people a day 
buying them. That means 20 people who 
would not ordinarily come in our store. 
Courteous treatment make many of them 
regular good customers.” 


* * * 


Cooperating with Local Movie 


ONSIDERABLE human interest ap- 

peal has been developed in the win- 
dows of the Staple Jewelry Co., Port- 
land, Ore., through working with a local 
movie and a legitimate theater. Recently 
“The Idle Rich” movie was run. The 
window tie-up was a card saying ‘‘These 
semi-precious stones are within the 
reach of all, not only “The Idle Rich.” 
A photo of the play on either side of 
the window and a good showing of semi- 
precious jewelry completed the setting. 
Previous to this “The Black Watch” 
furnished a Similar motive. Oriental 
jewelry was suggested in this instance. 
In the legitimate shows, the wearing of 
a piece by the leading lady is mentioned 
on the program as well as in the win- 
dow. In all cases, the theaters furnish 
the signs and further cooperate by men- 
tioning Staples in their programs. All 
this publicity is without cost to the 
store. Then too, the window shopping 
public gets the idea that the store’s win- 
dows are interesting places to visit, a 
point well worth considering. 


e+. .2 


Keep Clocks Going 


AST Christmas time, W. N. Jenkins 
of Oakland, Cal., had one of his 
show windows banked with pendulum 
clocks. As is customary, the clocks were 
all stopped and only a mild interest was 
evidenced by the holiday shoppers, for 
all they saw was a large number of 
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clocks. The thought came to Mr. Jen- 
kins that if the clocks were set going 
they would attract more attention. He 
was right. What was a silent, well- 
dressed, high grade jewelry window, 
now became an active cheerful window 
that reflected the spirit of the season. 


* * * 


Flatware Always Within Reach 


UILDING up false bottom in his 
flat ware case so that the merchan- 
dise is much nearer the customer’s eye 
has proved a good move for Glenn L. 








File These Ideas 
in Your “Idea Book’ 


These ideas gathered together by our 
traveling field editor will prove valuable 
to you. They are the practical plans of 
successful retail jewelers in various sec- 
tions of the United States. Go over 
your JEWELERS’ CIRCULAR carefully 
every week for these and other selling 
plans, clip the items that interest yuu 
most and file away in your idea book. 
Soon you will have a helpful business 
volume. 








Box of Monrovia, Cal. This bottom is 
five inches high in front and seven 
inches high in the rear, being on a slant. 
Underneath this is the compartments 
for the forward stock. Considerable 
time is saved through having the vari- 
ous knives, forks and spoons right 
within reach. Then the display in the 
case looks much better, too. 
* * * 


The Effect of Correct Price 


66 AVING some special in the win- 

dow at all times brings in many 
extra dollars,” says L. C. Friedemann, 
manager of the Morgen Jewelry Co., 
San Francisco, Cal. His store is on Mar- 
ket St. in the popular priced shopping 
district, which also explains in a meas- 
ure the added observation that odd 
prices moves articles much better than 


The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 


By Harry R. Terhune 
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the even prices. To illustrate: some 
small sterling salt and peppers were 
priced at $1.25 but sold so slow that they 
were repriced at 95 cents. At the latter 
figure, they sold by the gross, where 
they sold by the pair before. Sterling 
candlesticks at $5 did not move very 
fast, but real action developed when 
they were marked at $4.95. People who 
buy these specials are good prospects 
for many other items the store carries. 
“Even though so much gross profit is 
not made on each sale, more net profit 
is shown on the books at the end of the 
month, more people come in the store 
and we are happier all around,” is 
Mr. Friedemann’s conclusion. 
* * * 


Popular-Priced Jewelry Brings 
°Em In 


HOUSANDS of new people are com- 

ing to Seattle to live every year. 
These new newcomers are naturally 
casting about for convenient, trust- 
worthy and agreeable places in which to 
trade. Personal inclination, plus the 
experiences of acquaintances, will gov- 
ern the selection of certain favored 
stores. It is the aim of the management 
of Hardy & Co. to not only attract peo- 
ple to their jewelry store, through their 
advertising in their windows, but to hold 
them by virtue of good service. 

Commenting on this, H. F. Arold said: 
“It occurred to us that if we could 
make the people feel this store was 
manned with a courteous force who are 
anxious to render intelligent service, 
they would come back again and also 
send their friends. Recently an army 
officer’s wife came to us with an unusual 
request. Her lately acquired sterling, 
which had been purchased back East, 
was unmarked, so she wanted designs 
submitted. Later we found that the 
way in which we handled this case made 
us a very valuable customer. A jewelry 
store is distinctly one of personal ser- 
vice. Unless that service is given un- 
stintedly, the store cannot long survive.” 

Department store competition, instead 
of being ignored in a superior manner, 
is frankly met. And, surprising as it 
may seem, it has proved to be a paying 
proposition. : 

The Hardy store is on a corner, right 
in the center of the new shopping dis- 
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trict, so has many shoppers passing its 
windows. Some little time ago, the ex- 
periment of putting in a window of 
popular priced costume jewelry was 
tried. These items were bought, shown 
and sold just as a good department 
store would do the job. Because an item 
cost $1 and looked like it would easily 
bring from $3 to $5, the temptation to 
put either of these prices on the tag was 
overcome, and the article marked $1.50. 
As a result of this merchandising policy, 
the sales of these trinkets jumped at 
once, in fact, some $50 a day is regu- 
larly picked up from their sale. 

There is another side to this: the ef- 
fect on the rest of the store, the dia- 
mond, watch and sterling departments. 
Stores like Hardy’s could not long exist 
by selling only what is classed by many 
as “junk.” It is the conviction of this 
firm, gained through watching new cus- 
tomers and questioning old friends, that 
the socalled “junk” is a fine feeder to 
the other departments of the store. The 
proviso is of course made that real live 
novelty merchandise be carried and sold 
on a short profit, quick sale method. 
These novelties will bring in five times 
as many people, who, when served prop- 
erly, make good prospects for the bet- 
ter things a high grade store carries 
and takes pride in selling. 

Diamond, watch and sterling sales 
have shown a steady increase right 
through the customary quiet months. It 
is felt that the good service of the store 
extended to the large number of shop- 
pers which the novelty department has 
brought in, is in a large measure, re- 
sponsible for the modest success of this 


firm. 
* * oa 


Informative Diamond Record 


HE diamond record as devised by Zell 

Bros., Portland, Ore., is quite illumi- 
nating in the complete information it re- 
veals. This system also acts as a per- 
fect perpetual record. It not only gives 
an accurate history of each paper of 
diamonds but tells the amount of each 
weight used in a year. Its aid as a buy- 
ing guide is almost as important as its 
thoroughness in inventory checking. A 
complete diamond inventory can now be 
taken and proved in half an hour, where 
it formerly took half a day. 

By giving the key to the weights first, 
the system will be better understood. 

A. represents all small diamonds. 

B. classifies those from 5 to 12 points. 
. from 12 to 20 points. 

. quarters. 

. light thirds to 40 point. 

. 40 point to light halves. 

. half carat. 

. anything over half carats. 

These letters are always used as a 
prefix, for they are the key to the 
weights, and so form part of the de- 
scriptive stock numbers. 

When a parcel of diamonds is re- 
ceived, the stones are segregated by 
weights. A complete record of each 
weight is entered on Form A. Each of 
these form sheets are numerically num- 
bered, that is, A., 1, 2, 3, etc.; B., 1, 2, 
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3, etc. The corresponding number ap- 
pears on each paper in the diamond 
wallet so as to absolutely identify it. 

On the sheets illustrated, the number 
is A 1, or the first sheet on Millis. By 
referring to the key, it will be plain that 
the A designates the small stones. It 
should also be stated that record is not 
kept of the weights of each individual 
stone in this classification, as is done in 
all of the others. 

Referring to Form A, this shows that 
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white stock and one on yellow. A com- 
plete story is told on these cards, which 
are completely made out when the rings 
are put in stock. Thus they give an ac- 
curate description and history of the 
ring, that is available for all time. The 
finest detail goes on these cards, even 
to the color, cutting and spots. By 
having the cards made out in advance, 
all the salesman has to do is to fill in 
the customer’s name and address and 
date of sale. The white card is filed 






















































































RECORD OF PAPER RECEIPT 
TOTAL _ || AVERAGE | No. OF || COST PER || FROM || DATE || SHEET No | 

WEIGHT OF || WEIGHT || DIAMONDS|| CARAT || | RCVD. | | 
PAPER | | | | _| 
1 | SEA || | | Al. 
143 || 70s || 105 | M.D.Co. || 81-20 | | 

TavOEAL 7 : 

NO| WEIGHT | DATE , | SOLD TO | 
/ | 18 wa. |8-/0-29| Store */ for Mounting G. 5044 | 
2129 va. [8-15-20] W.G. Carter 807 Fourth St. Portland | 
3 | | 
= 

5 

6 

7 

8 

9 

10 CO 

II Ke 

IQ) py Form A 








on Aug. 1, 1929, 105 diamonds, whose 
combined weight was 1.48, and whose 
average weight was 70 S was purchased 
from M. D. Co., at a code cost of 3 E.A. 
This completes the receipt record. 

Now for the disposal. Numbers in 
the left hand column indicate the dis- 
posal of the stones from the package 
and form the stock number of those 
stones. It will be seen that on Aug. 10, 
18 stones were taken by Store 1, and set 
in mounting G 5044. When this ring 


under the customer’s name and the yel- 
low one is filed in numerical order, un- 
der the key number. 

Many obvious advantages come from 
this cross indexing. On numerous occa- 
sions a husband will wish to buy a ring 
to match the wedding ring. With this 
graphic card system, any salesman can 
intelligently talk to the customer. These 
cards also allow for the use of very 
small price tickets, as the only necessary 
information needed on them is the 












































was put in stock, a duplicate card was’ weight, cost, selling price and _ stock 
made out, one of which was printed on number. 
—a eRe, PES. Le a 
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When -Autumn Leaves Begin to fall 


Then Jewelers Must Begin to Hustle 


DVERTISING jewelers should bear 


in mind that the prevailing colors 

for this fall and winter will be brown, 
green, blue, red and purple. Velvets, it 
is reported on good authority, will be 
quite the vogue. Brown, according to 
the stylists, will be particularly in favor. 
Paris has sent forth these fashion edicts, 
so they are quite authoritative. Bright 
greens are indicated for afternoon and 
evening, and light green and yellow 
green will be popular for evening. 
Green also, it is said, will be quite the 
vogue as an accessory shade for black. 
You will register as an up-to-the- 
minute jeweler if you indicate these 
latest color fashions in advertising your 














Jewelry 


forms a perfect 
complement to the colorful ensemble 
of the modern woman. 
Softly translucent, subtle in colore 
depth, wrought with delicacy and 
consummate artistry by Chinese 
master craftsmen, Jade Jewelry is 
enjoying an increasing vogue. 
The Gump Jewelry Collection come 
prises superb pieces, not alone in jade 
but in all other semi-precious stones, 

uniquely mounted, many in 


platinum and diamonds. 


Gumps 


$a G. GUMP-CO. 246-248 Post Sereet 


Honolulu Sanfrancisco — 











Rich and Impressive 


By Robert F. Nattan 


costume jewelry, or when advertising 
diamond jewelry. It would be an espe- 
cially opportune time to do this when 
featuring diamonds and sapphire brace- 
lets as appropriate for the blue and 
purple gowns. 

The sapphire, birthstone for Septem- 





Thoroughness 


HOROUGHNESS is 

mendable, but most essential to 
permanent success. The human mind, 
at its best, is a limited faculty, and. by 
its very essence, is designed to com- 
prehend fully and thoroughly only one 
thing at a time. Hence, the advisability 
and desirability of specialization. 


not only com- 


HEREFORE let us choose one busi- 

ness or trade or profession, in accord 
with our aptitude and our mental endow- 
ments. Whether that subject be sales- 
manship, or some other, let us put into 
it all the energy and will that is ours. 
Let us study it, analyze it, and bring to 
bear upon it all our efforts. 

The resultant of these concentrated 
efforts and of this fixity of purpose will 
be genuine success.—Robert F. Nattan. 








ber, should be featured in the show win- 
dow for September. Have a card dis- 
played bearing some such slogan as 


The Sapphire — September’s Birth- 
stone 


Rings by master craftsmen 


Our Sapphire Rings Give Distinction 
to the Wearer 


N September many social activities 
will be ushered in, and this gives 
the jeweler an opportunity to feature 
prizes for the bridge party as well as 
bridge sets themselves, which many 
jewelers find a very profitable side line. 
See how Jacard’s, St. Louis, feature 
monogrammed bridge cards in a four- 
page folder which the firm distributes. 
“Tipped in” on the front cover is a play- 
ing card in colors. The inside pages 
feature individual bridge score pads at 
$1.50. The monogrammed pads 
are graced with one’s name and add a 
touch of novelty to the bridge party. 
There are 100 sheets to each pad and 
the player’s name is on every sheet. 


score 
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Emphasizing Jewelers’ Responsibility 


UT in Portage, Wis., local jewelers 
are doing some excellent work in 
protecting the public against misrepre- 
sentation as evidenced by the announce- 


Do you remember the day; soft the 
Id 









DISAPPOINTMENT 
Yoo hes 
wohet te Sold Me 
True To Form=The Matern Coté Brict 
towing Cotacts WIS CASH ™ ADY 
y, . . 
You surely have heard the story of the G Id Brick Artist --- who 
sold his gold bricks to the city visitor--and in many cases “wise ~~ 
bought them. 
His methods were crude--but similar to those of the Modern Gold Brick Artist. Both of these 
slickers fool the pi 
Today’s Gold Brick Artist finds ic 
not as well posted on the tricks of the trade. Here 
silver polish--FREE. Oh yes! Absolutely Fr 
allowed to CALL BACK and Demonstrate the Polish--and when he returns he brings with bim 
his Gold Bricks—-the Chest of Silver, Watches, Flat Silv ™ is ‘STRANGER tells you all 
about the SAMPLES he is showing (what you receive on an order may be different) and with his 
Clever Manner and Glib Tongue he induces you to pay a “CASH IN ADVANCE down-pay- 
ment, which as a rule is the salesman’s cormmission on your order 
YOU WOULD NOT THINK OF BUYING A DIAMOND 
FROM A COAL DEALER--or From An Absolute Stranger. 
WHY? -- Because you Lack Confidence in His Judgment! 


to prey on the Housewife who is 
at the door offering the bottle of 
Y ONE Requirement--that he be 








If veal service ia being rendered to the Public by your Jew eler—sooner or later you will appreciate bie efforts—and , 


se then bas 
TOUR JEWELER betthe sock of watchin. chew of silver. precious stove tight in his sce —for yout 
examination and aclction, ‘There w no com for disappointment —you secace ube very artice you device 

stetucions. 


Besides You Receive The sores You Dnieieil 


Wf your watch is not exact time, you are to send it in to the ae for an adjustment 
and be withoot 2 timepuce my bpetey hey oF weak. is “Your Jender wl i it for you toda’ 

If the Chest of Silver you order from your local apt fra fend i ar @ pars deed vou 
exchange it. Your Jeweler expects to stay in business yoy city and any courtesy exteraied sorelly, wil 
bring y "You to HIS STORE in the fue “The Gold Bek Artie may never see you aga sod wily ould bey 
bbe has your Cash Deposit on the order—he has gone! 

Se deae: io semen tots | He ulver er some sxe wenpesd ia Senne eal aliens 9 ort 
which often carries a certain PRES -chus enhancing the valve of 


“Your Money Buys More When You Trade at the Store’’. 


a On RAP OLR MAN 
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right in his store, for your 
There is no 
will 


five columns wide. “All these gold brick 
artists,” says the advertisement, “find 
it easier to prey on the housewife, who 


stones, etc., 
examination and selection. 
room for disappointment — you 











is not as well posted on the tricks of secure the real article you desire—no 
the trade. You find them at the door substitution. Besides, you receive the 
aes . . . . 
te OE able Every Grogan Gem ts Flawless 
yeComPrr ie and Rightly Priced 
gan Pr ices 4 ‘b "ie nyeohe Jies 
Gro nanle 
hose | — 











Warning the public cooperatively 


ment entitled “Do You Remember the 
Days of the Gold Brick Artist?” This 
ad was used in a space of 18% inches, 








Mono- | 
grammed 
Playing Card | 
In Colors | 
Tipped in 
Here 





Monogrammed 


Bridge Cards 


[Sample attached] 


$1.25 a deck 
Double Decks $2.50 


These linen-finish Bridge Cards, in 
red, green, blue, or orchid, are mono- 
grammed with two or three initials in 
gold. Only a very short tims is neces- 
sary to fill your order. 


Mail inuiries given prompt attention. 


Address all orders to the Mail Order 
Dept. 











Featuring bridge cards 








and enduring quality. In precious 
jewels, for example, not even in the 
days of the Medic: and the Dukes 
of Burgundy has perfecuon been so 
sought after as now, nor so nearly 
exemplified as in our present collec 
von. Every Grogan gem s flawless 
and priced to give the highest value 


“Grogan Company 


Wood tid sve Grogs Bldg, Pitisburgh.Po 























Impressive advertising by Pittsburgh’s well-known jewelers 


offering a bottle of silver polish abso- 
lutely free, with only one requirement— 
that he be allowed to call back and 
demonstrate the polish. When he re- 
turns he brings with him his gold bricks 
—chest of silver, watches, flat silver, 
etc. This stranger tells you all about 
the samples he is showing (what you 
receive on an order may be different), 
and with his clever manner and glib 
tongue he induces you to pay cash in 
advance, down payment, which is as a 
rule the salesman’s commission on your 
order.” 
* * * 

HE advertisement goes on to give the 

public some advice about buying dia- 
monds, etc., from a responsible jeweler. 
Under the caption “Confidence in your 
jeweler,” we read: “If real service is 
being rendered to the public by your 
jeweler, sooner or later you will appre- 
ciate his efforts, and then he has your 
confidence. Your jeweler has a_ stock 
of watches, chests of silver, precious 


satisfactory service which you deserve. 

“If your watch is not keeping exact 
time, you are not required to send it m 
to the factory for an adjustment and be 
without a timepiece for several days or 
weeks. Your jeweler will fix it for you 
today. If the chest of silver you order 
from your local jeweler as a gift for a 
friend is not the pattern desired you 
can exchange it. 

“Your jeweler expects to stay in busi- 
ness in your city and any courtesy ex- 
tended to you naturally will bring you to 
his store in the future. The gold brick 
artist may never see you again—and 
why should he? He has your cash de- 
posit on the order—he has gone! Your 
jeweler properly protects his goods. 
His silver pieces are wrapped in flannel 
rolls, bearing the store name, which 
often carries a certain prestige. 

This is certainly a powerful way to 
combat the detrimental methods of the 
unscrupulous house-to-house canvasser. 

(Continued on page 72) 


EXPERT REPAIRING 





The question is: 


a watch? 
|| ™® (See answer) 


the answer is: 


* Ohl yes, 


By the way — 


Do you happen to know the answer to this one:? 
| From where can the only truly, accurate time be taken? 


Don't know ? 


B 

E 

R 

N | Room 1003 :: Tel 
A | 

R 

D 





Do you know what this fiqure ~ 157,680,000 ~ has to do with 


The world moves {it has been said) and so have we, to 


22 WEST 48th STREET 


Bryant 6751 


This is the number of times that 
the balance wheel of a k wale turns or ticks in a year 


Then you'll surely watch for our answer in June, 


WATCHES and 


May, 1929 


enorong-aq 


N. U. CITY 





CLOCKS 
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Reverse side of one-cent postcard sent out by New York watchmaker 
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Why Members Should Attend the 
National Convention 


A Message from William G. Frasier, President of the A.N.R.J.A. 


“Permit me to remind you, fellow 
jewelers, that the officers of your State 
and national associations are helpless to 
bring about the proper functioning of 
these organizations without your con- 
fidence and cooperation. Your conven- 
tions are set aside to serve as a sort of 
school, or in other words, a short course 
in better merchandising and the creat- 
ing of better conditions in this great 
industry which we represent. Without 
your attendance it is impossible to 
provide a remedy for our problems and 
perplexities either jointly or severally. 

“Again, it is impossible for jewelers 
in one part of the country to lay plans 
for the improvement of business in some 
other section, as conditions vary. There- 
fore, it becomes supremely necessary 
that the delegates, representatives and 
members gather from all over the land, 
putting their feet under the same table 
and talking it over. 

“Your officers feel discouraged in any 
convention where there is just a hand- 
ful of members present. Under such 
conditions they cannot intelligently 
proceed to best serve the trade for the 
ensuing year. Although the princivles 
of safe and sound conduct of business 
is more or less staple the world over, at 
the same time the application is some- 
what different in various localities. I 
will use for comparison trade conditions 
in Illinois or Oregon: the situation re- 
quires a different approach, although 
the fundamentals might be the same. 
When we are gathered together in con- 
ventions and other sessions, we have an 
opportunity of reasoning out the solu- 
tion, while if we stay apart and live 
by ourselves, consequently the individual 
and the industry pays the penalty. We 
cannot hope to pay a small amount of 
dues, or, for that matter, contribute 
any large sum individually, and depend 
upon business being one long sweet 
dream. There is a duty which we must 
perform for ourselves, and we can best 
perform that duty through an associa- 
tion and affiliation with each other. 

“The work of the world today is being 
done by groups. Certain wastes are 
group wastes and can be eliminated only 
by a group program and group action. 
Questionable trade practices once ac- 
cepted in pioneer times can be dealt with 
best by the groups involved. I am sure 


every one of us can appreciate this. 
“Roosevelt declared truly that ‘every 
man owes something to his trade or 
profession, not a dole in the form of 
dues but his best thought and inspira- 
tion.’ 


The individual, no matter how 





strong, is weak without the strength of 
his group and association. 

“A New York banker stated recently 
that the time is coming when a bank’s 
committee will ask of the applicant for 
a loan whether he is a member of his 
trade association or whether he is going 
it alone trying to meet this intensive 
age without the help of his partners in 


industry. 
“Your National Association devoutly 
believes in the importance and necessity 





FRASIER 


PRESIDENT WILLIAM G. 


of State organizations. We believe also 
in local organizations in order that 
closer and constant contact may be ac- 
complished. Undoubtedly, we jewelers 
will ultimately find that we are en- 
deavoring to succeed in business by 
living too much to ourselves, and with 
too little effort to cooperate with our 
fellow craftsmen. Once this barrier is 
broken down and destroyed, the indus- 
try is going to be more prosperous. 

“T wish to extend to every jeweler and 
reader of this splendid publication a 
pressing invitation to be present at the 
next annual convention to be held in 
Cleveland, Ohio, Sept. 17th to the 20th 
inclusive, which will commemorate our 
24th anniversary. The time and ex- 
pense required for you to attend this 
great gathering will be repaid to you 
many times through the inspiration and 
knowledge you will gain. 

“Your officers with untiring effort 
have arranged a most extensive and in- 





structive program, the finest that the 
association has ever had. We are great- 
ly encouraged from all parts of the 
country by letters of congratulation, and 
we believe that this convention is going 
to be the best the association has ever 
held. 

“The manufacturers and wholesalers 
have subscribed most liberally to display 
space where their goods will be ex- 
hibited. You will have the opportunity 
of doing much of your fall buying 
should you be ready to take this up at 
that time. Again, the manufacturers 
and wholesalers have been most liberal 
in subscribing to advertising in our pre- 
convention bulletin, which publication 
will be distributed within a very short 
while. 

“One of the most important and in- 
structive features of the convention is 
that Monday, Sept. 16, is set aside for a 
conference of presidents and secretaries, 
and I sincerely trust every president 
and secretary of every State association 
will be present, as these officers will be 
so much better qualified to serve their 
State associations when returning home. 

“Your national association has never 
been in finer condition than it is today, 
and it is preparing to give you a much 
enlarged service over the years to come. 
This is your association and mine. Let’s 
support it with confidence and coopera- 
tion.” 








Cleveland Jewelers Meet and Discuss 
Final Plans for National 


Convention 


CLEVELAND, OHIO, Aug. 26.—Members 
of the Cleveland 24 Karat Club, to the 
number of 16, gathered at luncheon last 
Monday at the Hotel Winton for the 
purpose of meeting and discussing plans 
for the national convention with Charles 


T. Evans, secretary of the American 
National Retail Jewelers Association, 


and John Drake, executive secretary of 
the National Jewelers Publicity Associa- 
tion, who came here from New York 
especially to complete arrangements for 
the convention which opens here Sept. 
16. Frank X. Russert, president of the 
24 Karat Club, presided. 

There was a discussion as to the em- 
ployment of models for the Style Show, 
and it was decided instead of using girls 
from the Junior League, to hire profes- 
sional models. 

Mr. Evans announced the details of the 
program, which appear on pages 47 and 
49 of this issue. 
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A. N.R. J. A. Convention Program 


Outline of Activities Planned for National Gathering at Cleveland, Ohio, September 17 to 20 


The first outline of the program ar- 
ranged for the forthcoming convention 
of the American National Retail Jewel- 
ers Association, in the Hollenden Hotel, 
Cleveland, Ohio, Sept. 17 to 20 inclusive 
was released last week. Preceding the 
official opening of the convention execu- 
tive committee meetings and conferences 
will be held, followed by a brief business 
session of the Ohio Retail Jewelers As- 
sociation. 

The National organization this year 
will bring together some of the fore- 
most economists and business authori- 
ties in the country who will talk on 
subjects of interest to the jewelers. 
Leaders within the industry will also 
discuss many pertinent topics and from 
all indications this convention is des- 
tined to be one of the greatest and most 
successful conclaves ever held by the 
National organization. 

While the numerous addresses and 
reports to be delivered will be of the 
greatest interest to visiting members 
and delegates the Style Show scheduled 
for Thursday, Sept. 19, is certain to 
prove a feature of the convention. The 
fine array of exhibits arranged for this 
convention will likewise prove interest- 
ing. 

On Sunday preceding the opening of 
the convention, the executive committee 
will hold a meeting. The following day 
beginning at 9 a. m., the State officers 
will confer with the National executive 
committee at which time addresses will 
be made by such well known authorities 
on association work as: Dr. Hugh P. 
Baker, manager of the Trade Associa- 
tion Department of the United States 
Chamber of Commerce, Washington, 
D. C., and Ralph P. Stoddard, president 
of the American Trades Association Ex- 
ecutives. 

From the ranks of the organization 
addresses will likewise be made at the 
Monday eonference by William G. 
Frasier, president of the American Na- 
tional Retail Jewelers Association, who 
will discuss “The Necessity of Coopera- 
tion and How to Obtain It”; W. J. Hind- 
ley, secretary of the Washington State 
Retail Jewelers Association on “The 
Division of Work Best Calculated to 
Produce a Successful Association”; A. 
W. Anderson, former National secre- 
tary, and now secretary of the Wiscon- 
sin Retail Jewelers Association on “Ob- 
taining and Retaining Members’ In- 
terest’; Ben L. Steelman, secretary, 
Michigan Retail Jewelers Association on 
“The Social Side of Association Meet- 
ings”; L. M. Campbell, Canandaigua, 
N. Y., chairman of the recent member- 
ship campaign, conducted by the New 
York State Retail Jewelers Association, 
on “The Planning and Conducting of a 
Successful Membership Campaign”; O. 








Announced by Secretary Evans 


F. Russow, secretary of the Virginia 
Retail Jewelers Association on “Some 
Good Arguments to Present to Desirable 
Member Prospects” and Louis S. Smith, 
secretary, Massachusetts Retail Jewel- 
ers Association on “Some Phases of As- 
sociation Work as I View Them.” 

There will be other discussions led by 
E. J. Palm, secretary, Texas-Louisiana 
Retail Jewelers Association; N. C. Mc- 
Coy, secretary, Oklahoma Retail Jewel- 
ers Association; E. P. Tomlinson, pres- 
ident, Georgia Retail Jewelers Associa- 
tion; Arnold A. Schiffman, president, 
North Carolina Retail Jewelers Associa- 
tion and Wilson T. Clark, secretary, 
Iowa Retail Jewelers Association. 

At 3.30 p. m., Monday there will be 
an address by E. H. Barlow, manager 
of Speakers Bureau, Committee on Pub- 
lic Relations of the Eastern Railroads, 
New York city. 

The convention proper will open Tues- 
day morning, Sept. 17, being preceded 
by a business session of the Ohio Re- 
tail Jewelers Association. 

The full program for the National 
convention is as follows: 


Tuesday, Sept. 17 

10.00 a. m.—President William G. 
Frasier of Durham, N. C., will officially 
call the convention to order. 

Invocation will be delivered by Rev. 
Christopher Jeffries McCoombe, pastor 
of the Church of Our Savior, Cleveland. 

Addresses of welcome: 

Hon. Mark Hopkins, city manager, in 
behalf of the city of Cleveland. 

Munson Havens, secretary, Chamber 
of Commerce, Cleveland, in behalf of 
the business interests of Cleveland. 

Earl W. Chamberlin, Akron, Ohio, 
president Ohio Retail Jewelers Associ- 
ation, in behalf of the Ohio Association. 

Frank X. Russert, president 24 Karat 
Club of Cleveland, in behalf of the 
jewelers of Cleveland. 

Greetings: Representative Canadian 
National Jewelers Association. 

Response to these addresses of wel- 
come and. greetings: Tinley L. Combs, 
vice-president, A. N. R. J. A., Omaha, 
Neb. 

Annual Address: William G. Frasier, 
president, American National Retail 
Jewelers Association, Durham, N. C. 

Appointment of Committees and An- 
nouncements. 

Adjournment for Lunch. 


TUESDAY AFTERNOON 


1.45 p. m.—Call to order by President 
Frasier. 

Preliminary Business. 

2 p. m.—Address—Dr. Hugh P. Baker, 
manager. trade association devartment, 
United States Chamber of Commerce, 
Washington, D. C.: “The Importance 





of the Representative Trade Associa- 
tion.” 

3 p. m.—Address—Ralph P. Stoddard, 
president, American Trade Association 
Executives, Cleveland, Ohio. 

3.30 p. m.—Miss Isabel Archer, New 
York city, fashion expert and jewelry 
stylist, of THE JEWELERS’ CIRCULAR. 

4.15 p. m.—Adjournment. 


TUESDAY EVENING 


Reports of Regional Vice-Presidents: 
Edwin F. Lilley, Milford, Mass., North- 
eastern Region; Harry G. Matthew, 
Asheville, N. C., Souineastern Region; 
Earl W. Chamberlin, Akron, Ohio, Cen- 
tral Region; Arthur A. Everts, Dallas, 
Tex., Southwestern Region; Albert B. 
Jones, Seattle, Wash., Pacific Region; 
Tinley L. Combs, Omaha, Neb., North- 
western Region. 

Reports of State and Local Associa- 
tions. 

Secretary’s Report: Charles T. Evans, 
New York city. 

Treasurer’s Report: A. W. Anderson, 
Neenah, Wis. 


Wednesday, Sept. 18 


9 a. m.—Convention called to order 
by President Frasier. 

Preliminary Business. 

Report of Committees. 

9.30 a. m.—Address: B. L. Shinn, 
secretary, National Jewelers Board of 
Trade, New York city, “The Elimination 
of Unfair Business Practices.” 

10.15 a. m.—Prof. Frank B. Wade, 
Shortridge High School, Indianapolis, 
Ind., “Gems.” 

11 a. m—James W. Millard, chief 
business specialist, United States De- 
partment of Commerce: “How the De- 
partment of Commerce Endeavors to 
Help the Independent Merchant.” 

Announcements—Adjournment. 


WEDNESDAY AFTERNOON 


2 p. m.—Address—Irving S. Paull, 
president, Institute of Carpet Manu- 
facturers, Washington, D. C., consulting 
economist: “Some of the Problems of 
the Trade Associations, with Suggested 
Remedies.” 

3 p. m.—Prof. Malcolm P. MeNair, 
assistant director, Bureau of Business 
Research, Graduate School of Business 
Administration, Harvard University, 
consulting economist, A. N. R. J. A.: 
“The American National Retail Jewel- 
ers Association and Research as Con- 
ducted by Harvard University.” 

4 p. m.—General Business, Announce- 
ments and Adjournment. 


WEDNESDAY EVENING 


m.—Meeting of Members and 
Illustrated address, William 


8 p. 
Visitors. 
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G. Drosten, St. Louis, “Diamonds and 
Diamond Mining.” 

Address—H. L. Carpenter, Albert 
Walker Co., Providence, R. I., “Puzzle- 
ments.” 

Question Box and _ Discussion, in 
charge of Arthur A. Everts and Albert 
B. Jones, Regional vice-presidents. 
Refreshments: Adjournment. 


Thursday, Sept. 19 

Style Show in convention hall, under 
auspices of the National Jewelers Pub- 
licity Association in conjunction and 
cooperation with the American National 
Retail Jewelers Association. 

Note: One of the most important 
convention sessions will be held Thurs- 
day afternoon. Delegates are therefore 
requested to attend the Style Show in 
the morning. 


THURSDAY AFTERNOON 

Business session of the A. N. R. J. A., 
lounge on second floor, Hollenden Hotel. 

1.45 p. m.—Call to order, President 
Frasier. 

2 p. m—Address—P. J. Coffey, chair- 
man, National Jewelers Publicity As- 
sociation, Newark, N. J., “National 
Jewelers Publicity Association.” 

2.30 p. m.—Address—Albert C. Beck- 
en, Jr., president, National Wholesale 
Jewelers Association, Chicago, “The 
New Relation of the Modern Wholesaler 
and the Retailer.” 

3 p. m.—Address—Paul Moore, secre- 
tary, the Horological Institute of Amer- 
ica, Washington, D. C., “The Horological 
Institute: Its Past, Present, and Fu- 
ture.” 

3.30 p. m.—Address—Alexander Vin- 
cent, secretary, Sterling Silversmiths 
Guild of America, New York, “The Ster- 
ling Silversmiths Guild and Its Relation 
to the Retail Jeweler.” 

Announcements. 

Adjournment. 

7 p. m.—Annual banquet in the Grand 
Ball room (Convention Hall), Hollenden 
Hotel. 

Friday, Sept. 20 

Note--To delegates and members. 
Friday has been reserved for business, 
and an afternoon session will be held 
if necessary. The new executive com- 
mittee will meet in the afternoon or 
evening, according to the time of ad- 
journment of the convention. 

This business session of the conven- 
tion is for accredited delegates and 
members. 

9 a. m.—Call to Order. 

Report of such committees as have not 
reported. 

Report of Resolutions Committee, 
Arthur A. Everts, Dallas, Tex., chair- 
man, with ample time for discussion and 
consideration of each resolution. 

Invitations for 1930 convention, with 
opportunity for representatives to pre- 
sent claims for consideration. 

Election of Officers. 

Report of Nominating Committee: 

Each officer elected separately and by 
ballot. Delegates voting and casting the 
vote to which their State is entitled, 
based on one vote for each 20 members 
or fraction thereof. 
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Opportunity for additional nomina- 
tions. 

Installation of Officers. 

Unfinished Business. 

New Business. 

Adjournment. 





The Ladies Program 
The Lad Prog 


An enjoyable and interesting program 
has been arranged for the ladies who 
plan to attend the convention of the 
American National Retail Jewelers As- 
sociation in Cleveland next month. Mon- 
day, Sept. 16, is to be known as Ohio 
State Day and will be spent in the main 
by greeting the visiting ladies and the 


holding of a reception in the lounge 
room of the Hotel Hollenden. 
The other features arranged are as 


follows: 
TUESDAY 


10.30 a. m.—Inspection of the Cleve- 
land Public Library. 

2 p. m.—Sight-seeing trip to the Ter- 
minal Tower to view the city. 

3.30 p.m. Lecture—By Miss Archer, 
jewelry stylist. 

8 p. m.—Theater party at Keith’s Pal- 
ace Theater. 

WEDNESDAY 


9.30 a. m.—Tour of Cleveland with 
visit to Shakespeare Garden, Art Mu- 
seum and Lakewood. 

1 p. m.—Luncheon and bridge party 
at Lake Shore Hotel, with prizes for 
each table. 

Evening. — Assembly and_ refresh- 
ments after evening speakers have been 
heard. 

THURSDAY 


10.30 a. m.—Style Show, ballroom of 
Hotel Hollenden. 

2 p. m.—Visit to Cleveland stores. 

7.30 p. m.—Banquet. 

Friday afternoon will be spent at a 
farewell assembly in the private lounge 
of the Hotel Hollenden. 

The committee in charge of the ladies 
program is as follows: Mrs. F. X. Rus- 
sert, chairman; Mrs. H. B. McCague, 
vice-chairman; Mrs. H. N. Beattie, 
Mrs. F. M. Bromley, Mrs. C. W. Bur- 
dick, Mrs. H. E. Burdick, Mrs. R. I. 
Burr, Mrs. L. J. Checel, Mrs. A. T. 
Hueter, Mrs. L. F. Kasper, Mrs. H. H. 
McCreary, Mrs. J. Mikes, Mrs. C. F. 
Pecoy, Mrs. C. A. Rock, Mrs. W. L. 
Shaffer, Mrs. E. V. Scotford, Mrs. J. F. 
Schnauffer, Mrs. J. H. Welf, Mrs. O. R. 
Theis and Mrs. S. R. Zwee. 

The following is the auxiliary com- 
mittee: Mrs. C. J. Duncan, Massillon; 
Mrs. John Rich, Painesville; Mrs. 
James Aylward, Bucyrus, and Mrs. E. 
W. Chamberlain, Akron. 








Thieves Charged with Robbing Loan 
Office in Denver, Colo., 


Are Arrested 


DENVER, CoLo., Aug. 22.—Three men 
entered the establishment of the Provi- 
dent Loan Co., Symes building, held up 
Louis Lowenheim, manager, and carried 
off $10,000 in jewelry and about $30,000 
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Less than 
were ar- 


in cash and other valuables. 
60 hours thereafter the men 
rested. 

The arrests were made when one of 
their confederates, or pals, “tipped off” 
a couple of policemen on the beat. There 
was a standing reward of $500 offered 
for the arrest of the men, who were un- 
known. 








Member of Milwaukee Jewelry Firm 
Institutes Suit Charging False 


Arrest 
MILWAUKEE, WIs., Aug. 23.—A _ suit 
for $100,000 damages alleging false 


arrest was started in the Circuit Court 
at Milwaukee last Friday, by Ottomar 
Logemann against Kurtis R. Froedtert 
of Milwaukee and his mother, Mrs. 
Laura Froedtert. The plaintiff is a 
member of the firm of the G. Logemann 
& Sons Co., jeweler, 179 Third St. 

The complaint charges that on Oct. 
20, 1927, the Froedterts accused Mr. 
Logemann of obtaining money by false 
pretenses and that Mr. Logemann was 
arrested and an attempt made to extort 
$43,000 from him. Mr. Logemann’s suit 
alleges that warrants were issued on 
malicious and false complaint of the 
defendants charging him with intent to 
defraud in the sales of an emerald cut 
diamond platinum ring for $2,500, an 
emerald cut diamond solitaire for $18,- 
000, a diamond platinum ring for $5,000 
and a cut diamond platinum ring and 
diamond ruby bracelet for $5,000. 

The complaint of Mr. Logemann de- 
clares that after being required to post 
bail money the charges were never 
brought to a hearing until Nov. 21, 1928, 
13 months. after the complaints were 
sworn to, and then they were dismissed 
in district court on motion of the prose- 
cution. 








Employes of Elgin National Watch 
Co. Receive Awards for Plant 
Improvement Suggestions 


ELGIN, ILL., Aug. 24——Awards total- 
ling $1,530 were distributed among 45 
employes of the Elgin National Watch 
Co. last week for suggestions in im- 
provements of plant operations during 
the first half of the current year. 

Raymond C. Warner, of the gilding 
department at the watch factory, won 
high honors, his suggestion for a new 
method of making silver powder receiv- 
ing $300, the first prize, and a new 
method of filtering silver nitrate was 
adjudged winner of a $15 prize. Carlton 
J. Paul, an employe of the dial room, 
received a total of $180 for seven sug- 
gestions for improvements relating to 
improved record keeping and dial bet- 
terments. Russel E. Herbert received 
$150 as third prize for improvement in 
numbering balance cocks and an addi- 
tional $25 for numbering the 18-O dials; 
Emil Everett, train department, and 
Walter L. Johnson, spring department, 
received $100 each for their suggestions 
in improvements for their departments. 
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The celebrated Portland 
vase, made famous 
throughout the world 
by the copies produced 
by Josiah Wedgewood, 
may have a rival, as 
a duplicate of this is 
announced by the New 
York “Times” to have 
been discovered at Foix, 
near Toulouse, France. 
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This Foix duplicate, ac- 
cording to the report, 
was put up at auction 
in the collection of the 
Marquis de Narbonne, 
and some experts «ave 
wondering whether it is 
really an antique copy 
of the Portland vase o 
an original of which the 
Portland vase itself was 
a copy 


The News From England 


Demand for Large Fancy Diamonds Exceeds Supply W hile Market Is Normally Quiet—Namaqua- 
land Production Announced—Jewelry Clerk Prosecuted by Customer—Cameos and Minia- 
tures Used on Bead Necklaces—Better Demand for Both Sterling and 


LONDON, Aug. 20.—The demand for 
large diamonds of four carats upwards, 
both in round and fancy cuttings, is 
greater than the supply in stones of 
good color, and prices consequently re- 
main as stiff as ever. Gem merchants 
report slight fluctuations in the demand 
for other kinds of stones—notably in 
baguettes of small size and certain of 
the mélées. In a general sense, things 
are very quiet in the diamond markets 
on this side—a not unusual feature for 
August. No marked revival is looked for 
until September, the month when vaca- 
tions begin to draw to a close and the 
fall season opens. Diamond prices as a 
whole remain quite steady. According 
to the Holborn Viaduct diamond brokers, 
there are no indications that the prices 
of diamonds will vary much this coming 
season. 

“August,” said a member of a promi- 
nent firm this week, “is always one 
of the quietest months of the year, and 
with everyone on holidays bent there is 
very little business about, nor is there 
much likelihood of a general resumption 
in trade until the beginning of Septem- 
ber. There is little change to report in 
market conditions, and although very 
little buying is being done, prices remain 
steady and will doubtless vary very 
little. The demand for small brilliants 
has shown some expansion of late, 
whereas mélées are somewhat slack ex- 
cept in square and emerald cuttings, 
which are very popular and are being 
increasingly used. A slight falling off 
in the demand for small baguettes is 
noticeable. Large stones over four 
carats, both in round and fancy cuttings, 
provided they are of good color, are as 
dear as ever, and remain very scarce.” 

* * * 

Cables received here this week quote 

the South African Acting Mines Minis- 





Electroplate Lines 


ter in parliament as saying that the 
Namaqualand diamond fields operated 
by the State have already yielded $35,- 
000,000 worth of stones and that newly- 
discovered extensions of a wide nature 
indicate a continued yield for some 30 
to 40 years worth $5,000,000 a year. 
The $35,000,000 worth of stones so far 
extracted are, of course, from a guarded 
area. The statement does not bear out 
that recently made by one of the big 
diamond producers to the effect that 
Alexander Bay had given of the best 
of the alluvial deposits and that from 
now on production in the State fields 
would decrease steadily. News also has 
been received here this week to the effect 
that women are replacing men in the 
alluvial smuggling trade that is _ re- 
ported to be growing in the Namaqua- 
land district. Women in the illicit dia- 
mond trade get the stones through to 
other women, the report says, which 
hampers the government officials con- 
siderably, since most of the male of- 
fenders are now known to them. 

A case of interest to retail jewelers 
was concluded in the courts here this 
week in favor of the defendant, an as- 
sistant to H. Samuels, Ltd., well known 
jewelers here. A customer’ brought 
a charge against the employe of obtain- 
ing money under false pretenses. The 
customer said she was shown a wrist 
watch at the Westminster shop of the 
firm and that she bought it for $7.50 
on the understanding it was an 18 karat 
gold model. She said the assistant 
stated it was worth just $25, but that she 
could have it for $7.50 as there was a 
sale pending. After wearing the watch 
she said she found a black mark on her 
wrist, and took the watch back. The 
defense was that the assistant told the 
customer the watch was 18 karat gold 


cased filled. A jewelry witness said the 
watch was gold plated and worth $3.50 
wholesale and $6 retail. If 18 karat it 
would be worth $35 or $40. The point 
was stressed that a customer should 
know it was not possible to get an 18 
karat gold watch for $7.50. The cus- 
tomer was given the option of having 
her money back or keeping the watch. 


* o * 


Anything approaching the novel in 
appearance and composition seems as- 
sured of at least a temporary success 
these days and it is therefore not sur- 
prising that the recent idea of adapting 
Victorian cameos and miniatures as 
clasps for the modern necklace has 
caught on with a lot of women. London 
studios are building up quite a profitable 
business in this direction. The multi- 
colored bead necklace lends itself well 
to the new fashion of using a converted 
miniature for the clasp. The Queen 
has purchased several of these strand 
necklaces, and this has made them popu- 
lar with the masses. According to the 
Daily Mirror there is a young woman 
in a Chelsea studio who is converting 
cut glass decanter stoppers into handles 
for the newest umbrellas, and finding 
quite a demand for them. 

The call for sterling silverware this 
side is much better than it was, London 
jewelers in particular now finding the 
demand for quality ware greatly im- 
proved. There is, too, a better demand 
for electro plate. Sheffield reports this 
week a still growing output in stainless 
knives of all kinds. The manufacturers 
now consider this trade is on a sounder 
basis than in years. Certainly its pro- 
duction is increasing each month with 
demand keeping step. In other Sheffield 
departments business is not so lively. 
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effect this will have upon our 
industries. We know, how- 
ever, that progressive firms 
are always benefited by 
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Famous tennis trophies 
at Forest Hills, N. Y., 
when Helen Wills again 
won the Women’s 
Championship 
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Miss Wills is shown at 
right with her “runner 
up,” Mrs. Phoebe Wat- 
son, at left of the table 








Consuls Report on 





Watch and Clock Industries 


Surveys Show Condition of Foreign Market and Value of Timepieces Exported and Imported 


WASHINGTON, D. C., Aug. 22.—Ex- 
ports of complete watches to the United 
States from the Basel district were 
valued at $152,286 for the June quarter 
of this year compared with $30,859 for 
the same quarter of last year according 
to Vice Consul A. W. Scott at Basel, 
reporting on the Swiss watch trade. In 
the March quarter of this year exports 
were valued at $90,273. 

The increase during the second quar- 
ter is said to be due to heavier pur- 
chases made in anticipation of increases 
in the United States tariff. This is of 
particular concern to the Swiss watch 
industry since a large part of their 
exports are destined for the American 
market. 

Watch manufacturers in the Basel 
district report that their sales are con- 
tinuing satisfactory with most countries 
of the world and especially with South 
American countries. Their trade with 
‘ountries in Europe and South America 
s much improved over that of several 
years ago. There appears to be little 
unemployment among workers in watch 
factories in the Basel district and minor 
labor disputes have been satisfactorily 
adjusted. 





In the first six months of this year, 
british imports of clocks declined in 
lumber by some 334,000 compared with 
he corresponding period of last year 
iccording to Alfred Nutting, at the 
\merican consulate in London. 

Of this decrease German clocks ac- 
ounted for 223,600; American for 


1early 6000; and those from unenumer- 
ited “other” countries fell by 108,500; 
rench elocks registering an advance of 
1000. 


The following statement details the 
imports during the first six months of 
1927, 1928 and 1929, together with the 
average import price with values having 
been converted to American currency at 
the par rate of $4.8665 to the pound: 


1927 1928 1929 

German 

Number 921,131 1,043,417 819,805 

WeOS Sica $766,180 $877,211 $632,694 

Average price 83c. 84e. (KOS 
French— 

Number 46,071 97,359 101,334 

io. ee $60,321 $84,412 $102,703 

Average price $1.31 83 té¢. $1.01 
American 

Number .... 64,092 86,512 80,738 

i ee $50,008 $69,460 $56,062 

Average price 78c. 80c. 70c. 
Other Countries— 

Number 61,934 179,951 71,416 

WME. cawsscs $77,227 $149,148 $101,058 

Average price $1.25 80c. $1.41 
Total— 

Number .... 1,093,228 1,407,239 1,073,293 
Total— 

i $953,736 $1,177,231 $892,517 





The clock and watch industry of South 
Germany, centered in the Black Forest 
region continued to be affected by ad- 
verse economic conditions, says Vice- 
Consul H. F. Ramsay, at Stuttgart, 
Germany, in a report to the Department 
of Commerce. 

Many of the smaller manufacturers 
fear American tariff revision since a 
large part of their production is mar- 
keted in the United States. A number 
of small factories in Furtwangen and 
Gustenback, in Baden were obliged to 
seek aid from their respective mu- 
nicipalities. Furtwangen community 
has underwritten a bond for approxi- 
mately $30,000 guaranteeing production 
costs of the factories and Gustenback 
about $7,500. This move prevented the 
cutting down of production and the 
subsequent unemployment of over 250 
workmen in the two towns mentioned. 





It has been rumored that a watch 
factory will be constructed in Russia, 
which country before the war had sev- 
eral of these factories in operation. 
Brief mention of the establishment of 
such a factory in Russia was published 
several weeks ago in THE JEWELERS’ 
CIRCULAR. 

The report states that the factory is 
to be constructed in Moscow at a cost of 
5,000,000 roubles the machinery for 
which is to be bought in America and 
its installation and operation as well as 
the training of personnel are to be 
supervised by American engineers. It 
is planned to manufacture watches 
selling for about 10 roubles each. The 
proposed annual production is expected 
to be about 35,000,000 roubles of time 
pieces. 








South German Jewelry Manufacturers 
Report Decrease in Business 


WASHINGTON, D. C., Aug. 22.—Report- 
ing to the Department of Commerce on 
the jewelry trade in South Germany, 
Vice-Consul H. F. Ramsay, at Stuttgart, 
states that according to the German 
press various jewelry manufacturers in 
Pforzheim, Baden, where most of the 
South German jewelry factories are 
located, states that the second quarter 
of this year’s trade has been a dis- 
appointing one, orders not being up to 
expectations. This may be due to keen 
competition from Austrian manufac- 
turers. 

The second quarter is generally the 
high season for the jewelry trade, the 
largest proportion of the jewelry for 
Christmas sales being shipped from the 
district during May and June. 
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The Senate Bill and the United 
States Value Plan 

4.—Mem- 

ommittee 


WASHINGTON, D. C., Aug. 
bers of the Senate Finance 
completed their work on the tariff bill 
on last Thursday, insofar as committee 
work is concerned, when they finished 
the administrative provisions of the bill. 

It has been stated that on the morn- 
ing of Sept. 4 the full membership of 
the committee will meet to formally 
order the bill favorably reported, which 
will be done on that day. That is the 
date agreed upon by both _ political 
parties to start work on the tariff bill. 

Unless something should turn’ up, 
which is not now contemplated, no 
changes will be made in either the rates 
of the bill or the administrative sections, 
before it is reported out of committee. 
That means that all of the rates of in- 
terest to readers of THE JEWELERS’ CIR- 
CULAR printed in full in last week’s issue 
will be reported out as they were. 

Considerable misunderstanding seems 
to have developed in connection with the 
action taken by the Senate Finance Com- 
mittee regarding the change in the valu- 
ation plan to the United States value 
plan, rather than the foreign valuation, 
as is the case now and as it passed the 


2. 
C 


House. 

Should Congress finally adopt the re- 
commendations of the Finance Commit- 
tee on this matter it means that the 
United States Tariff Commission will 
convert all of the ad valorem rates in 
the bill from foreign to United States 
value and then report back to Congress. 
It does not even mean that Congress 
would finally adopt that plan but the 
report is to be made and the Commis- 
sion has until 1932 in which to finish 
this work. In other words the present 
foreign value plan will be effective until 
Congress takes further action in the 
matter. 

Under the original recommendation 
on this United States plan made by 
Senator Reed of Pennsylvania, the 


THE JEWELERS’ CIRCULAR 





Tariff Commission was to make a report 
to the President and he was, by execu- 
tive order or proclamation, to change 
the rates. However, Senator Reed was 
forced to accept the amendment of 
Senator Couzens of Michigan, that the 
report be made to Congress. 

The United States value plan provides 
that the duty be assessed on the whole- 
sale selling price of the imported article 
in this country. There is still confusion 
in the minds of some between the United 
States value plan and the _ so-called 
American value plan which has_ been 
advocated for a long time and which con- 
templated the assessment of duties on 
imports on a value equivalent to what 
a comparative article made in the United 
States would cost. 

The Finance Committee has also re- 
stored the bipartisan character to the 
United States Tariff Commission, which 
would have been changed under the 
House bill, and eliminated the language 
which would have made the Secretary of 
Treasury’s decision on valuation appeals 
final. 

The House provision that differences 
in “conditions of competition” rather 
than “cost of production” should be the 
basis of executive exercise of the collec 
tible power of revision, was also re- 
tained by the Finance Committee in 
principle, with some minor amendments. 
The Committee also retained the parts 
of the law allowing the President to fix 
tariffs, under the flexible provisions 


Protests Senate Duty on Lighters 


WASHINGTON, D. C., Aug. 22.—Tele- 
grams of protest are coming from many 
sources to the members of the Senate 
Finance Committee which has just made 
public the schedules of the new Tariff 
Bill as adopted by the Republican ma- 
jority of that committee. Among the 
many telegrams was one from Alfred 
Dunhill, Inc., of London, signed by 
Stephen A. Ogden, the vice-president, a 
copy of which not only went to the 
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members of the Finance Committee but 
also to President Hoover, Senator Borah 
and the two Senators from New York. 

The telegram which is a vigorous pro- 
test against the duty on cigar lighters, 
reads in part: “* * * Note with aston- 
ishment that in new tariff bill sub- 
division C Par. 1527 has not been altered 
so as to exclude cigar lighters and plac¢ 
same in Par. 1552 where they properly 
belong—in addition hereto Par. 1527, 
veiled in innocent sounding language, 
raises the duty from 80 per cent to 110 
per cent and it requires a certified ac- 
countant to discover that fact—respect- 
fully submit that there is no cause for 
this absurd advance in duty on cigar 
lighters and especially call attention fur 
ther to the fact that no American lighte 
manufacturer has appeared before the 
Senate Finance Committee to urge this 
advance. This virtually raises embarg 
and represents wholly unnecessary and 
unasked for protection.” 


* * 
\ Study of Chain Store Methods and 
Marketing 


WASHINGTON, D. C., Aug. 23.—Ex 
perts of the Federal Trade Commissio? 
are now making an intensive study of 
chain store methods of marketing an 
distribution in connection with a Senat: 
resolution asking for a report on chair 
stores. 

Since the resolution directs that 
comparison of chain store methods an 
those of other types of distributors b: 
made the operations of wholesale deal 
ers and individual retailers are als 
being covered. Schedules sent to whol 
salers and chain stores are being fo 
lowed up, a vast amount of work bein 
required to obtain an adequate respons 
to these schedules. Field work on 
large scale, in copnection with the stud 
of retail prices and margins, will begi’ 
in the near future. 

PRICE MAINTENANCE INQUIRY 


The Commission has already issue 
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1e volume as a part of the resale price 
aintenance inquiry, and information 
ow being compiled will be used for the 
econd and concluding volume. The pres- 
nt work on this inquiry deals with the 
eneral, legal and economic aspects of 
rice maintenance. Very shortly a 
chedule for price study in connection 
vith resale price maintenance will be 
listributed by the Commission. 


K 


Senator Walsh Attacks Duty 
on Beads 
WASHINGTON, D. C., Aug. 23.—Sena- 
tor Walsh of Massachusetts, one of the 
eading Democrats in the Senate and 
himself a member of the Finance Com- 


mittee has attacked the tariff bill. 
Among other things he discusses the 
duty on beads. 

“The tariff writer experts are con- 


stantly improving their art of combining 
fake reductions with the substantial in- 
creases, and often in the same _ para- 
graph,” he says. 


“A comparatively unimportant ex- 
ample is ‘solid imitation pearl beads’ 
worn by practically every child and 


woman among the classes of limited re- 
sources. 

“Under the Act of 1922 these beads 
were dutiable at 60 per cent ad valorem. 
In the House bill there is a revision in 
the form of the duty on these imports 
upon the basis of distinction in value- 
those above and those below 5 cents per 
inch. Beads valued at more than 5 
cents per inch would be dutiable under 
a new compound duty at ‘2 cents per 
inch and 20 per centum ad valorem.’ 
Although this compound duty appears to 
be a reduction, there is, in fact, a 
tremendous increase. 

“Most of these imported beads are 
purchased by the 10 cent stores at from 
4% to % cent per inch, and therefore 
the specific part of this compound duty, 
by itself, means an ad valorem equi- 
valent of from 400 to 800 per cent. The 
grand idea of this is to put an embargo 
upon all low priced merchandise of this 
character. The new compound duties, 
designed always to hit the cheaper 
goods, are very numerous in the tariff 
bill as drafted by the House. In many 
instances the specific part of these 
duties runs up to an ad valorem equi- 
valent well over 1000 per cent.” 


+ ‘ 


Appeal to Aid National Census of 
Distribution 


WASHINGTON, D. C., Aug. 24.—In a 
recent radio address, Secretary of Com- 
nerce Lamont declared that American 
nerchants, by responding with energy 
ind diligence to requests for data needed 
n the national distribution census, would 
ielp to further “a great pioneering ven- 
ure in the determination of economic 
ruth.” He stated also that “they will 


showing a consciousness of the soli- 
larity of our commercial structure. They 
vill be performing a genuinely patriotic 
ict, and, moreover, they will be doing 
omething that may redound to the ad- 


’ 


antage of their respective enterprises.’ 
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Seized Gems to Be Sold 


United States Marshal at Utica Announces Auction Sale, Sept. 17 


of Diamonds and Jewelry Smuggled into This Country 


in 1925 by Margulies, Treppel and Others 


Utica, N. Y., Aug. 23.—There is un- 
usual interest in the jewelry trade and, 
in fact, in the diamond trade through- 
out the country in the sale that has been 
announced by B. F. Breitenstein, U. S. 
Marshal of this district, of the diamonds 
and other articles which were seized 
from Henry Margulies and Abraham 
Treppel on June 2, 1925. As already 
announced in THE JEWELERS’ CIRCULAR, 
Marshal Breitenstein has set the date of 
the sale for Sept. 17 at 2 p. m., and it 
will take place at the U. S. Marshal’s 
office in the new Federal building here. 

Interest principally centers in the 
items enumerated in Schedule C of the 
advertisement that has been put in the 
newspapers, which includes 279.86 
carats of cut diamonds, on which it is 
expected that bids from many wholesale 
jewelers and diamond importers will be 
entered. But at the same sale, there 
will be put up a number of other articles 
seized from these people which include 
a gold jewel case, diamond and ruby 
set; a package of nine loose pearls; a 
leather purse containing gold coins and 
medals; a platinum wrist watch and 
guard; a diamond set tie pin; two foun- 
tain pens; a gold jewel case; a package 
of loose diamonds; a package containing 
two rough stones; a gold ring; a gold 
watch; four diamond bracelets set in 
platinum and two other jewel cases set 
with diamonds and pearls. These goods 
may be inspected at the marshal’s office 
on the morning of the sale. 

Though seized over five years ago, the 
gems have only recently been forfeited 
to the government and their sale 
ordered. 

Margulies, from whom the diamonds 
were taken, was convicted of smuggling 
and sentenced. He was sentenced Dec. 
8, 1925 to one year and three months in 
Atlanta Prison, Treppel, his associate, 
getting a fine of $500. Later, Conrad 
Levin, for whom the diamonds had been 
brought in, was also convicted and was 
sentenced Jan. 10, 1928, to serve one 
year and 10 months in the penitentiary. 

Efforts were made by the creditors of 
Levin to obtain the diamonds on the 
ground that he never really had title to 
them or had got them under misrepre- 
sentation. Petitions to the Treasury De- 
partment for remission of the forfeiture 
of the diamonds on payment of duty 
have been made without success and, in 
fact, the creditors have also intervened 
without success in the _ proceedings 
against the gems. It is said that even 
the Belgian government had been in- 
duced to make representations through 
diplomatic channels to our government 
to aid the Antwerp dealers in getting 
the diamonds back. The Treasury De- 
partment, however, stood firmly against 





any compromise in regard to forfeiture 
of the merchandise which is now to be 
sold at auction. 

On the same day, at the same place 
and hour that the Margulies diamonds 


have been ordered sold, Marshal Breit- 
enstein has advertised the sale of some 
other jewelry which was seized from 


Heinrich E. Heintze, Aug. 21, 1925. The 
seized jewelry is described in the mar- 
shal’s advertisements of the sale as: 
one lady’s ring set with oval blue stone 
surrounded by 18 white chips; one lady’s 
ring set with rectangular green stone 
surrounded by 10 white chips; one lady’s 
ring set with oval blue stone surrounded 
by two white stones appearing to be 
about one-quarter and four chips; one 
lady’s ring set with oval blue stone sur- 
rounded by eight white chips; one pait 
of lady’s earrings set with two white 
stones; 15 unset stones in one package 
alleged to weigh 4.62 carats; one man’s 
white gold ring set with one white stone 
in square setting with blue diagonal 
stones on each side of setting; one lady’s 
white gold ring octagon setting; one 
white stone and blue chips. 








Clever Thief Robs Boston Jewelry 
Store of Diamonds Worth 


$1,200 
Boston, MAss., Aug. 22.—Police are 


still seeking for clues to the thieves who 
for the second time within a week staged 
a successful robbery in the heart of this 


city. The first theft was of a tray of 
diamonds from the E. B. Horn Co. Jast 
Saturday. The second one was at the 


Andrews, Inc. store, 276 Washington St., 
where a thief escaped with unset dia- 
monds valued at $1,200. The theft was 
not discovered until several minutes 
after it had been committed and the 
man had ample time to get away. 

Bernard Ross, manager, reported the 
robbery to the police. He described the 
suspect as 5 feet 5 inches tall, weighing 
150 pounds and dressed in a blue suit 
with straw hat. Ross said that the 
man walked into the store and asked to 
be shown some diamonds. He looked 
like a real customer and so Ross showed 
him about 15 stones of 43 points each. 
They were placed on display and when 
toss turned his back for a moment the 
thief simply gathered up the tray and 
walked away. There were a number of 
customers in the store at the time so 
that the man’s disappearance was not 
noticed for several minutes. 

The police have recovered the auto- 
mobile which thieves used to make their 
getaway when one of them grabbed a 
tray of diamonds from the E. B. Horn 
Co., the gems being valued at $12,000. 
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Necklace, earrings, 
bracelet, tiara and a 
crown of emeralds 
and diamonds made 
in France for Gloria 
Swanson for her 
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production of “Mme. 
Sans Gene.” Buddy 
Rogers, Paramount 
film star, is shown 
exhibiting the jewel- 
ry to his sister 





Kansas City Jewelry and Gift Show 


Unprecedented Number of Buyers Attend Exhibition Held at Hotel Baltimore 


KaANsAsS City, Mo., Aug. 24.—The 
sixth annual jewelry and gift show 
which opened in the Hotel Baltimore on 
Monday, Aug. 19, came to a close today 
after an unprecedented registration of 
out-of-town buyers. Up to Tuesday, the 
second day of the show, 500 buyers had 
registered from a wider territory than 
was represented at previous similar 
events held here. Exhibitors report 
that the average order of goods sold to 
these visiting buyers this year was 
larger than usual, and that a greater 
volume of buying was done. Frequently 
at previous shows potential purchasers 
visited the displays with promises of 
buying later, but this year exhibitors re- 
port that nearly every visitor bought 
goods. 

Fred W. Sands, manager of the show, 
reports that the merchandise shown this 
year was of a much better type than 
ever before and of far greater variety. 
There were 128 rooms used to show mer- 
chandise covering close to 200 factory 
lines. The show was held on the third, 
fourth and fifth floors of the hotel and 
only accredited buyers and exhibitors 
were permitted to enter the exhibits. 

Although the jewelry show was not 
a separate feature of the week, as it 
was last year, the various jewelry dis- 
plays were important and interesting 
departments of this year’s exhibition. 
Kansas City’s importance as a center 
for the manufacture and distribution of 
jewelry and giftwares is increasing 
steadily and the number of jewelry buy- 
ers was taken as an indication of good 
business for the approaching season. 

Practically all of the Kansas City 
wholesale and manufacturing jewelers 
had extensive displays covering the 


various lines of merchandise carried. 
Baumgarten and Associates, 


E. O. 





representing their own wholesale estab- 
lishment here, and the Norris-Alister- 
Ball-Bridges Co. of Chicago, had two 
rooms displaying watches, diamonds, 
jewelry, clocks, toiletware, hollowware, 
flatware and novelties. E. O. Baum- 
garten, W. O. Hensley and A. J. Hazard 
were in charge. 

The Edwards-Ludwig-Fuller Jewelry 
Co. displayed diamonds, watches, jewel- 
ry, clocks and silverware. This firm was 


represented by George H. Edwards, 
Noble R. Fuller, R. D. Edwards and 
E. A. Fluhrer. 


The C. A. Kiger Co. exhibited watches 
and jewelry. Visitors were greeted by 


H. H. Kiger, H. E. Harris and Ross 
Rainsburg. 
The Knaul-Guthbert-Munn Jewelry 


Co. displayed a general line of jewelry 
and novelties, including bracelets, 
watches, costume jewelry, compacts and 
vanities, cigarette lighters and_ sets, 
musical powder boxes, novelties and 
silverware. The firm was represented 
by E. L. Munn, L. E. Baum and L. P. 
Stephens. 

The Meyer Jewelry Co. displayed 
mounted diamonds, mountings and wed- 
ding rings, costume jewelry and beads, 
imported and domestic compacts, belt 
sets and lighters, brocade, silk, velvet, 
leatherette and paper boxes, metal and 
leather watch bracelets, tools, materials 
and findings. Leon R. Meyer, Henry E. 
Lewis and H. R. Pierce were in charge. 

The C. B. Norton Jewelry Co. showed 
watches, jewelry, silverware and clocks. 
W. M. Lewis, H. J. Norton and C. A. 
Johnson were on hand to show the con- 
cern’s lines. 

B. W. Warner, Kansas City, exhibited 
costume jewelry and_ sterling silver 
novelties. B. W. Warner was in charge 
of his own display. 


Woodstock-Hoefer Watch & 
Jewelry Co., displayed diamonds, 
watches, jewelry and silverware. The 
concern’s representatives were: Charles 
E. Thistle, Gilbert E. Cox and B. E. 
Vaughn. 

In addition to the Kansas City jewel- 
ers there were a number of eastern man- 
ufacturers and dealers. Among the list 
were the following: Clark Lighter Co., 
Inc., New York city, with more than 
100 different lighters on display; Trans- 
Atlantic Clock & Watch Co., New York 
city, traveling, mantel and_ boudoir 
clocks, alabaster and metal cigarette 
boxes; A. & Z. Chain Co., Providence, 
R. I.;; Marshall Field & Co., Hycrest 
Costume Jewelry; Morris,. Mann & 
Reilly, Inc., Chicago, costume jewelry 
and ladies’ hand bags; Maurice J. Kar- 
peles, Chicago, Ill., La Tausca pearls, 
beads and costume jewelry; Oneida 
Community, Ltd., Oneida, N. Y., display- 
ing a variety of lines; Heller-Deltah 
Co., New York city, pearl necklaces and 
fashion necklaces; 1847 Rogers Bros., 
Meriden, Conn., 1847 flatware and hol- 
lowware, American silver plate hollow- 
ware and Forbes hollowware; William 
Rogers & Son, Meriden, Conn., flatware; 
Holmes & Edwards Silver Co., Bridge- 
port, Conn.; various lines of silver; Mid- 
Western Importing Novelty Co., Chi- 
cago, clocks, costume jewelry and novel- 
ties; Simpson, Hall & Miller, Walling- 
ford, Conn., solid silver in hollowware 
and flatware; Henry Lederer & Bro., 
Inc., Golden Wheel lighters and Golden 
Wheel sets; New Haven Clock Co., New 
Haven, Conn., a varied line of wall and 
mantel clocks. 

The gift wares exhibited by dealers of 
Kansas City and other points included a 
complete line of all of the latest mer- 
chandise in this classification. 
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Death of Samuel E. Croft 





Member of Chicago Jewelry Concern Suc- 
cumbs to Pneumonia 


CuHicaGco, Aug. 24.—The remains of 
Samuel E. Croft, vice-president and 
treasurer of the L. Seligman Jewelry 
Co., 31 N. State St., was returned to 
Chicago today for burial. Mr. Croft 
passed away Friday morning, at the 
New Borgess Hospital, Kalamazoo, 
Mich., a victim of pneumonia. He was 
taken sick on Saturday of last week. 

Mr. Croft, who was about 50 years 
old, spent his entire business life in the 
jewelry business. He became associated 
with the L. Seligman Jewelry Co., 
about seven and one-half years ago, as 
a member of the firm. Prior to that 
time he represented the C. H. Knights- 
Thearle Co. 

He was active and always enjoyed the 
best of health. Mr. Croft was on the 
road almost continuously calling on his 
trade through Michigan, Wisconsin and 
Illinois. He was well liked for his 
pleasant manner and kindly disposition. 

Deceased is survived by his widow 
and one daughter, Dorothy. 

The remains were brought back to 
Chicago by his widow and Max Gold- 
smith, his partner, who went immedi- 
ately to Kalamazoo from his territory 
when he was notified of Mr. Croft’s ill- 
ness. Funeral services will be held on 
Tuesday. 


Benjamin F. Roark 


CHARLOTTE, N. C., Aug. 24.—This city 
recently suffered the loss of a prominent 
merchant and citizen in the death of 
Benjamin F. Roark, who died on Aug. 16. 
Mr. Roark conducted a retail jewelry 
establishment at 10 N. Tryon St., and 
was regarded as an expert on diamonds, 
having spent three years in South Africa 
studying methods of cutting and market- 
ing stones. 

He was a former president of the 
North Carolina Merchants Association 
and the Charlotte Merchants Associa- 
tion, and was active and influential in 
church and civic affairs. Mr. Roark 
entered the jewelry business in his home 
town, Gainsville, Ga., where he was born 
in 1861 and where he attended public 
schools and the Gainsville College, and 
established himself in Charlotte in 1912. 

Surviving him are his widow, two 
daughters, one son and a sister. 





Benjamin S. Newman 


CINCINNATI, OHIO, Aug. 24.—Benjamin 
S. Newman, 79, retired wholesale jewel- 
er, died at the Jewish Hospital last 
Thursday, after an illness extending 
over a period of several months. Funeral 
services were held at the Weil funeral 
home, Reading Road, Avondale, on Fri- 
day. 

Mr. Newman had been identified with 
the firm of Frohman & Co., but re- 
tired after 40 years with that concern. 
He was born in Germany and came to 
America as a boy. He immediately be- 
came identified with the jewelry industry 
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and received his early training as a jew- 
eler, with several of the pioneer firms of 
the city. 

He is survived by his widow, Mrs. 
Esther Newman. Burial was at the Wal- 
nut Hills cemetery. 





William A. Childs 


WEBSTER, MAss., Aug. 23.—William 
A. Childs, connected with the jewelry 
business in Webster, Mass., for the past 
35 years, died at Miami, Fla., on Aug. 
20, following an attack of heart disease. 
He was 58 years old. He had been in 
poor health for over a year and made 
the trip South by boat in the hope that 
the voyage would prove beneficial. 

Mr. Childs was born in Webster wnere 
he was educated. Thirty-five years ago 
he started work as a clerk for Cyrus 
E. Powers in his jewelry establishment 
in the Spaulding Block, Main St., and 
when Mr. Powers retired in 1924, Mr. 
Childs took over the business. 





Walter D. Alexander 


CLEVELAND, OHIO, Aug. 24.—Walter 
D. Alexander, president and founder of 
the Alexander Jewelry Co., on Huron 
Road near E. 9th St., died last Thursday 
at his home after a lingering illness. 
Mr. Alexander was widely known in the 
trade and conducted the Alexander 
Jewelry Co. in the Colonial Arcade for 
25 years until the business was moved 
about a year ago to its present location. 

He was 71 years of age and is sur- 
vived by his widow, Francis I. Alex- 
ander, and two children, Verne M. and 
Roy H. Alexander. The funeral was 
held today with interment in Knollwood 
Cemetery. 


Golfers Elect Officers 











Vembers of New York Jewelers Golf Asso- 
ciation Hold Business Meeting 
Following Tournament 

With “Old Sol” beaming his prettiest 
on a well laid-out expanse of greens and 
hazards, 40 members and guests of the 
New York Jewelers Golf Association en- 
joyed an ideal day at the second golf 
tournament of the season, held at the 
Sound View Golf Club, Great Neck, L. I., 
last Monday. After both rounds had been 
played, the golfers sat down to welcome 
meals, the second of which was followed 
by the election of officers and the award- 
ing of prizes. 

Low net for the 36 holes was covered 
in 1388 by R. C. Yard who took first 
prize, closely followed by J. S. Becker, 
who netted 139. One stroke also sepa- 
rated the low gross men, H. M. Coxe 
having 161 to W. Scheer’s runner-up 
total of 162. Prizes were also given 
for the first and second low scorers in 
Classes A, B and C, while Chester Bar- 
rett took the guest prize with a tally 
of 154. 

It was close to 6.30 o’clock when the 
golfers retired for dinner, which was 
supplemented by some high class enter- 
tainment provided by the members and 
a professional pianist. After dinner the 
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following officers were elected: Pres- 
ident, R. W. Johnston; Captain, Alfred 
Morell; Secretary and Treasurer, Harry 
V. Clark, and H. M. Coxe, handicap com- 
mittee chairman. 

The prize winners at the tournament, 
all scores for 36 holes, follow: Low net, 
all classes, R. C. Yard, 138; runner-up, 
all classes, J. S. Becker, 139; low gross, 
all classes, H. M. Coxe, 161; runner-up, 
all classes, W. Scheer, 162; low net, 
Class A, C. Miller, 144; runner-up, W. 
R. Monroe, 146; low net, Class B, J. R. 
Bares, 142; runner-up, R. Haight, 150; 
low net, Class C, D. McNaught, 144; 
runner-up, Harry Ulmer, 160; guest 
prize, Chester Barrett, 154. 








Police Search for Loot 


Diamond Mounted Jewelry Stolen from 
Baltimore Merchant Being Sought by 
Authorities in Many Cities 


BALTIMORE, Mp., Aug. 27.—Police de- 
partments and jewelers of other cities 
have been asked to aid in the recovery 
of the diamond mounted jewelry, valued 
at $18,000 stolen from the safe of Ray- 





RAYMOND HUGHES AFTER THE ATTACK 


mond E. Hughes, diamond merchant, in 
the Fidelity building, after Mr. Hughes 
had been made the victim of one of the 
cleverest robberies every perpetrated 
against a jeweler here. Detectives as- 
signed to the case have made little head- 
way toward a solution of the crime, they 
announced here this week. 

As previously told in THE JEWELERS’ 
CIRCULAR, Mr. Hughes and his wife, 
Mrs. Clara Marie Hughes, were brutally 
attacked in their home, 3200 block 
Brightwood Ave., by two armed bandits, 
who, under threats of torturing Mr. 
Hughes forced him to surrender the 
combination of his safe and give to the 
robbers the key to his office. While one 
of the bandits stood guard in the 
Hughes home, where Mr. and Mrs. 
Hughes were tied together with adhesive 
tape, the second bandit went to the 
store and looted the safe. 








Attleboros 


The new building of the Winter Bros. 
Tap & Die Co., at Wrentham, was dedi- 
cated with appropriate ceremonies on 
Friday evening last. 

Frank J. Ryder has the sympathy of 


the entire trade in the death the past 
week of his father, Thomas J. Ryder, 
who was in his 79th year. 


Miss Eleanor B. Sturtevant, daughter 
of Mr. and Mrs. Lorenzo B. Sturtevant, 
was married last week at their home in 
Plainville, to Forrest Villers. 


H. C. Ostrander, formerly associated 
with the Robb.n; Co., has started in 
business at 37 County St., under the 
firm style of the H. C. Ostrander Co., 


manufacturing a_line of fraternity 
jewelry. 

Miss Rose Morin, with the C. H. Eden 
Co., died last week as the result of in- 
juries received in an automobile accident 
while going to her work. She was 
knocked down by the machine and suf- 
fered a fracture of the skull and con- 
cussion of the brain. 

The employes of the J. F. Sturdy’s 
Sons Co., Attleboro Falls, held its an- 
nual outing last Saturday at Rocky 
Point on Narragansett Bay making the 
trip by motor buses. It was a joyous 
party and the usual program of sports 
and games, shore dinner and the varied 
attractions of the resort was success- 
fully carried out. 

A small jewelry workshop owned by 
Leroy Higgins, in the rear of his heme, 
91 East St., was entered the other night, 
police believe, by a group of boys and 


a number of knives stolen. The in- 
truders evidently left the place in a 
hurry as several of the knives were 


found on the ground outside the building 
where they had been dropped. 

The most recent report of the Rob- 
bins Co. returned to the State by Treas- 
urer George F. McIntyre shows it to be 
a $500,000 concern. The report follows: 
Machinery, $32,331; merchandise, $138,- 
notes receivable, $1,187; accounts 
receivable, $150,972; cash, $203,651; 
securities, $2,075; deferred charges, 
$549; total, $529,504; capital, $255,000; 


790. 
(39; 


accounts payable, $44,337; notes pay- 
able, $12,957; reserves, $111,446; sur- 


plus, $105,765. 

Congressman Joseph W. Martin, Jr., 
of North Attleboro, received word the 
past week that the Senate Finance Com- 
mittee had reaffirmed the House rates in 
the so-called jewelry Par. 1527 of the 
proposed new tariff bill that is now 
being considered. A slight change was 
made in the jewelry schedule and that 
was at the request of the tariff commit- 
tee of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association. 
It is explained that this was merely a 
clarifying amendment which would pre- 
vent a possible wrong interpretation of 
classification. A perusal of the report, 
however, shows that the rate on hollow- 
ware of gold, platinum or silver plate 
has been set at 65 per cent. In the 
House bill the rate had been 50 per cent 
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and in the present law 45 per cent. 
This was an item which proved unsatis- 
factory in the House report and a higher 
rate was urged before the Senate mem- 
bers by Sinclair Weeks, chairman of the 


Silversmiths’ Guild, and Congressman 
Martin. The tariff committee of the 
New England Jewelers’ Association is 


well satisfied with the present State of 
the schedules of their industry which 
Congressman Martin declares gives the 
jewelry industry a_ protection better 
than ever given by any previous bill 
and should exert a simulating influence. 








Burglars Break Into New York Estab- 
lishment and Get Loot Worth 
$3.000 


Thieves who were not only acquainted 


with the tricks of burglary, but were 
also familiar with the jewelry line, 
broke into the wholesale watch and 


jewelry supplies establishment of Jacob 
Klein, 36-40 John St., New York city, 
last Saturday and made off with mate- 
rials valued at $3,000. Only the most 
select and expensive items were taken, 
the robbers leaving the inexpensive ma- 
terials untouched. 

The robbery was committed some time 
between closing time Saturday ncon and 
9.30 o’clock the same evening, when a 
watchman discovered the theft. The 
window pane in the door was smashed, 
the thieves evidently putting their hands 
through the window space to open the 
door. Empty boxes were scattered over 
the floor. The police have no clues to 
work on, as the thieves took advantage 
of the Saturday afternoon quietness to 
make their haul undetected. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 

Week Ended Aug. 24, 1929 

The U. S. Assay Office reports: 

Gold 


coin e . ° 
Gold bars paid depositors 


bars exchanged for gold 


$885,627.01 


i) A a er $921,299.48 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Eaxrchanae 
Aug 19 : ® i. oan $534,398.73 
53 20. seco ; : 12,584.58 
ie ac 7.640.4 

22 91,561.24 

23 103,585.60 

24 . : 5 : 25,856.41 

Total $885,627.01 








Market Prices for Silver Bars 


The following are the quotations for 


silver bars in London and New York 
as reported for the past week: 
Selling Price 
London U.S. Gov't New York 
Date Official Assay Bars Official 
Aug. 20.... 244 55 5256 
W Bi... Baa 55 F25R 
22.... 24% 55%, 52% 
> ae 24+, 55 52% 
-, Se 244, 55 2 


i 55 
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Kansas City 


When Thomas Ware & Son, jewelers, 
take possession of the retail shop loca- 
tion at 1005 Walnut St., Sept. 1, the 
firm will be just across the street from 
a location where 25 years ago the senior 
Ware was in the same business. On 
May 1, 1930, Thomas Ware will round 
out half a century of experience as a 
jeweler in Kansas City. His entry oc- 
curred May 1, 1880, as an employe of 
M. B. Wright in a store at Sixth and 
Main Sts. Later Mr. Ware engaged in 
business for himself, then for 12 years 
was with Cady & Olmstead. For the 
last nine years the firm has been Thomas 
Ware & Son, with a retail shop at 219 


E. llth St. The new Walnut St. loca- 
tion has been leased for 10 years. 
Helzberg’s Diamond Shop, at _ the 
southwest corner of 11th and Walnut 
Sts., was opened Saturday, Aug. 17, 


with an attendance that lined the streets 
in that vicinity almost the entire day. 
In one of the daily papers the evening 
before, four full page advertisements 
called attention to the opening and listed 
some of the merchandise carried in 
stock. Such an extensive newspaper ad 
was unusual for the opening of a jewel- 
ry store. The modernistic motif is 
stressed in the interior and exterior of 
the shop, creating a striking effect. The 
diamond idea is carried out in every pos- 
sible way in light fixtures, display win- 
dows and fittings. The mezzanine floor 
contains the offices of B. C. Helzberg 
and the credit manager, three informa- 
tion booths and cases of merchandise. 
B. C. Helzberg is manager of the shop, 
which has been leased for 12 years. 








Pittsburgh 


The stock of merchandise of Simon 
Hartstein, Aliquippa, Pa., has _ been 
bought by Berg Bros., the latter paying 
$4,200 for the assets. 

Samuel Landaw of Landaw Bros., be- 
fore leaving for Atlantic City last week 
stated that his firm is making every 
preparation for a brisk fall and winter 
trade and expressed the belief that con- 
ditions are encouraging and_ indicate 
good business throughout this territory. 

One day last week two negro thugs 
entered the store of I. Binstock, at 2021 
Center Ave., bound and gagged the 
proprietor, beat him on the head with 
the butt end of a revolver and then 
robbed the place. Two witnesses stated 
that the men rode away from the store 
in a taxicab. According to a check up 
by the police the men managed to obtain 
about 12 gold watches. Some of the 
neighbors found Mr. Binstock in the 
rear of the store where he had been 
taken by the robbers before they helped 
themselves to the stock. Local police 
are endeavoring to locate Mr. Binstock’s 
assailants, but their efforts so far have 
been unavailing. 
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New York Notes 


manufacturers of 
now located in 


Jacobs & Lebov, 
Oriental jewelry, are 
200m 52, 121 Canal St. 

E. Wilner, manufacturer and jobber, 
formerly at 121 Canal St., is now doing 
business at 42 Eldridge St. 


Joseph Seil, diamond and calibre 
setter, formerly at 9-11 Maiden Lane, 
is now in Room 503 at 87 Nassau St. 


S. Kandel & Co., Inc., wholesale jewel- 
ers, have moved from 98 Essex St. to 
more commodious quarters at 125 Canal 
St. 

M. P. Woslow, manufacturer of jewel- 
ry and diamond setter, has moved his 
quarters from 313 Lenox Ave. to 36 W. 
{7th St. 

The Vogue Bead & Import Corp. has 
been granted a charter of incorporation 
by the State, the capital consisting of 
100 shares of common stock. 

Harry S. Bick, of Kramer & Bick, 37 
Maiden Lane, left last Monday for a 
business trip to Philadelphia, Baltimore 
and Washington, D. C. He expects to 
be gone about a week. 

Haig G. Zaratjian, president of the 
Arax Jewelry Co., Inc., manufacturer of 
coral and seed pearl jewelry, 106 Fulton 
St., has returned from an extended trip 
to the West and Middle West. 

David Seltzer and William Kaplan 
have formed a copartnership to conduct 
a diamond setting and jewelry business 
at 44 Eldridge St. Mr. Kaplan formerly 
had quarters at 24 Eldridge St. 

I. Rosenbaum, jeweler and repairer, 
is returning to the trade after an ab- 
sence of seven years. Formerly at 71 
Nassau St., Mr. Rosenbaum’s new quar- 
ters will be uptown at 36 W. 47th St. 

The Eypel Credit Jewelry Store was 
recently opened at 363 Steinway St., 
Astoria, L. I., with impressive cere- 
monies. The firm has another store at 
853 Manhattan Ave., Greenpoint, L. I. 

Byron L. Shinn, secretary of the Na- 
tional Jewelers Board of Trade, is so- 
journing in his home town, Chanute, 
Kan. Mr. Shinn left on Aug. 21 for a 
stay of two weeks and will return by 
way of Chicago, where he will spend a 
few days. 

Mrs. Ida Cerf, widow of Lester Cerf, 
formerly well known wholesale jeweler 
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of this city, died last Thursday at the 
Jewish Hospital, Brooklyn, after a long 
illness. Funeral services were held the 
following day and burial was made in 
Mount Hope Cemetery. Surviving are 
Mrs. Cerf’s mother, a sister and brother. 

Federal Judge Frank J. Coleman con- 
firmed on Aug. 19 the order of Referee 
Seaman Miller directing Joseph Gottes- 
man to turn over assets of the value of 
$4,000 or cash in the same amount to 
the trustee, Benjamin Solomon. Referee 
Miller’s turnover order was signed on 
May 15 last. The Court also denied the 
bankrupt’s petition for a review. Gottes- 
man, a wholesale jeweler at 137 Hester 
St., filed a voluntary petition in bank 
ruptcy on March 30, 1928. Sternberg & 
Rosen acted for creditors in requesting 
the order. 

Three jewelers and a woman were 
released in $1,000 bail last Thursday by 
Magistrate Michael N. Delagi in Harlem 
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Court, to await a hearing on Sept. 6 on 
charges of suspicion of criminally re- 
ceiving jewelry stolen July 24 from a 


Rockaway Beach bungalow. The 
arrests it is said came as the result of 
information given the police by two 


youths, who were being held on charges 
of juvenile delinquency and burglary. 
The lads told detectives that the jewel- 
ers and the woman paid prices of $7, 
$10 and $5 for rings valued at $200, 
$500 and $200 respectively. 

A dwarf hold-up man entered Trig- 
ger’s Curiosity Shop, 150 W. 44th St., 
last Thursday evening at 5.30 o’clock, 
blackjacked Ashley Garrett, a clerk, and 
stole jewelry said to be valued at more 
than $1,200. Mr. Garrett was arrang- 
ing a tray of rings when the thug, !ess 
than five feet in height, dashed in and 
without warning struck him twice on 
the head, knocking him down, and run- 
ning from the store with the tray in his 
arms. The clerk was sent to Polyclinic 
Hospital where he was treated for deep 
bruises and kept under observation. 

Hebrew charities received numerous 
bequests in the will of Charles M. Kop- 
lik, former jeweler and pawnbroker, 
which was filed on Aug. 21. The grants 
include $200 each to the Montefiore 
Home, the Social Service League o* the 
Free Synagogue, Inc., and the Fedeva- 
tion for the Support of Jewish Philan- 
thropic Societies; to the Crippled Chil- 


dren’s East Side Free School and the 
Mount Neboh Sisterhood, Inc., $100 
each. His widow, Selma S. Koplik, re- 


ceives three-quarters of the residue sut- 
right and his son Theodore, a life estate 
in one-fourth of the residue, while smal- 
ler bequests are left to two nephews. 
Word was received last week from 
the government informing L. Kamsly & 
Sons, wholesale dealers in diamonds and 
jewelry, 565 Fifth Ave., that recovery 
had been made of the gems lost in an 
air mail plane crash at Park City, Utah, 
on March 11. Diligence of the govern- 
ment and insurance concern’s employes, 


who had been searching the ruins of 
the plane in the swamp, resulting’ in 
finding 228 stones, all of which were 


sifted from the mass of rubbish and soil 
which had accumulated. All the large 
and valuable stones in the shipment 
were recovered, the stones now missing 
amounting to $4,000 in value. The offer 


(Continued on page 61) 
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of $1,000 reward will be given to the 
post office employes, Samuel Kamsly of 
the firm stated. 

I. Scheuer is now located at 120 Ful- 
ton St., this city, where he is handling 
a line of gold and filled jewelry. 

The Swiss Clock Co. has been granted 
a certificate of incorporation to deal in 
jewelry with an authorized capitaliza- 
tion of $20,000. 

Irving Baum, importer of diamonds, 
pearls and precious stones, 48 W. 48th 
St., has returned after an extensive pur- 
chasing trip to the European diamond 
markets. 

The partnership of Del Greco Bros., 
691 E. 187th St., and 656 Morris Park 
Ave., has been dissolved and the busi- 
ness is now being conducted by Joseph 
Del Greco. 

Louis Bernheim will be the guest 
speaker at the weekly meeting of the 
Timeology Hikers in Tibbetts Brook 
Park on Saturday afternoon, his sub- 
ject being “Life in Brooklyn.” 

Gerardi & Stromelly is the name of a 
new firm manufacturing high grade 
jewelry at 665 Fifth Ave. The partners, 
according to the announcement made 
last week, are Edward Gerardi and Jo- 
seph A. Stromelly. 

The business of Edward A. Hirsch, 
wholesale jeweler, 111 Nassau St., is 
now in process of liquidation, the pro- 
ceeds to be distributed among creditors. 
Liabilities are estimated at about $1,600 
and assets of over $383. 

M. H. Shiman of M. H. Shiman & Co., 
Inc., importers of diamonds and semi- 
precious stones and manufacturing jewel- 
ers, 48 W. 48th St., has returned to New 
York after an extensive visit to the Eu- 
ropean diamond markets. 

Maurice Katz, retail jeweler, 354 
Grand St., has made an offer of 10 per 
cent to his creditors. His liabilities are 
listed at about $18,400, of which $3,600 
is for money loaned, while his assets of 
$15,000 comprise merchandise at cost. 

Joseph Pieper, well known jeweler of 
Covington, Ky., has been spending a few 
days in New York after a sojourn in 
Atlantic City, N. J. While in New York 
Mr. Pieper did some fall buying, and is 
hopeful for a satisfactory fall business. 

Joseph H. Frier of Goldman & Frier, 
15 Maiden Lane, attorneys for many 
individuals and concerns in the jewelry 
trade, returned to this city last Tuesday 
after enjoying a sojourn at Paw Paw 
Lake, Coloma, Mich. 

Meyer D. Rothschild, president of the 
American Jewelers Protective Associa- 
tion, who with his wife has been touring 
Europe for several months, is expected 
to be home early in September as it was 
announced that he had sailed from En- 
gland on the Homeric, yesterday, Aug. 
28. 

Many concerns in the jewelry trade 
located in both the uptown and down- 
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town districts will close their places of 
business on Friday night and will not 


reopen until Tuesday. This general 
shut-down has been the custom for sev- 
eral years. H. H. Dillingham with N. 
H. White & Co. sponsored this movement 
a number of years ago, and at that time 
circulated a petition to which many 
firms affixed their signatures agreeing 
to observe this holiday period over Labor 
Day. 

George Knapp of the Triangle Me- 
chanical Laboratories and formerly with 
Ainstein-Woronock & Sons, Inc., this 
city, is receiving the sympathy of his 
friends in the trade over the recent 
death of his wife, Sally Knapp. Before 
her marriage Mrs. Knapp was also 
affiliated with Aisenstein-Woronock, and 
had many friends in the trade who will 
learn with deep regret of her passing. 

I. Ollendorf & Co., Inc., manufactur- 
ers of watches, 20 W. 47th St., announced 
last week that George W. Chatterton, 
formerly of Milwaukee, is now connected 
with the concern in charge of sales and 
advertising. Mr. Chatterton, who has 
had a wide experience in the watch and 
jewelry business, was for 10 years sales- 
man for the Illinois Watch Co., was 
later with the W. G. Knapp Co., of New 
York, and still later in charge of the 
watch department of the C. D. Peacock 
Co., Chicago. Of recent years, he has 
been conducting a credit jewelry busi- 
ness of his own in Milwaukee. He dis- 
posed of his interest in the Milwaukee 
concern to the Spritz Co. 

On Sept. 1 Rudolph C. Richter, 170 
Broadway, will join forces with Howard 
S. Kennedy, Inc., having been elected 
director and vice-president of that cor- 
poration. Mr. Richter is well known in 
the trade and has been identified with 
the jewelry and diamond business for 
many years, serving his apprenticeship 
with the old firm of Richard, Oliver & 
Bloomfield at 23 John St. He was later 
associated with Hayden W. Wheeler & 
Co., in their diamond department for 
15 years, leaving there in 1914 to enter 
business on his own account at 170 
Broadway, where he was located for the 
past 15 years. The Kennedy concern 
also has its headquarters at 170 Broad- 
way. 

The staying of the _ sentence of 
Rudolph Kassler, who appeared before 
Judge Nott in Court of General Sessions 
last week after having pleaded guilty 
to a charge of second degree grand 
larceny, was secured to assure his ap- 
pearance as an important witness in the 
investigation of a bankruptcy. The case 
is that of Adler Bros., Inc., manufactur- 
ing jewelers, 121 Canal St., who were 
thrown into bankruptcy on May 24 last, 
with liabilities of about $30,000 and 
assets of $3,600, it was stated by Sidney 
Wedeen of Sternberg & Rosen, who 
secured the postponement as represen- 
tative of the Irving Trust Co., trustee. 
The investigation of the bankruptcy is 
still going on before Referee Harold P. 
Coffin. Kassler has already appeared 


and given testimony in this bankruptcy 
case but may be wanted later as further 
proceedings are contemplated. 


Newark 





William Wackenhuth, a lapidary for 
41 years, who with Mrs. Wackenhuth, 
arrived home last week is at his accus- 
tomed place in 355 Mulberry St. 


Maurice Burns, 333 Broad St., New- 
ark, is expecting the arrival this week 
of his parents from Europe. Mr. and 
Mrs. K. Burns surprised their son with 
a telephone call from Paris last week. 


August F. Nanz of East Orange died 
a week ago at his home, 234 S. Burnet 
St., at the age of 84 years. Mr. Nanz 
had retired a few years ago from the 
watchmaking industry. Surviving him 
are his widow and three sons, Theodore, 
August Jr., and Charles. Funeral ser- 
vices were held Tuesday, Aug. 20. 


Alterade R. Tine for many years em- 
ployed by Benedict Bros., in New York, 
died recently at the home of his daugh- 
ter, Mrs. H. S. Dunning in North Cald- 
well, N. J. Mr. Tine’s native home was 
in Staten Island from which place he 
went to East Orange and since 1918 
had been living with his daughter. He 
was 79 years of age. Among his affilia- 
tions were a life membership in Tomkins 
Lodge of Masons and membership in the 
Port Richmond Dutch Reformed Church 
of Staten Island. Surviving him are in 
addition to his daughter, three grand- 
children. 








Kidnapped and Robbed 


Member of New York Diamond Concern 
Forced to Ride with Bandits Who 
Take Gems Worth Between 
$40,000 and $50,000 


Three New York city gunmen secured 
a loot of unset, polished diamonds valued 
between $40,000 and $50,000 on Tuesday 
morning, when they forced George Fine, 
a member of the firm of Max Fine & 
Sons, diamond cutters, 62 W. 47th St., 
New York, into their car, relieved him 
of his pocket wallet containing the gems 
and then released him. The gems were 
insured, it was stated by a member of 
the Fine company. 


Mr. Fine left his office shortly after 
10 o’clock and proceeded to walk east 
on 47th St., between Third and Lexing- 
ton Aves., when a black sedan with the 
three robbers inside pulled up along side 
of him and with drawn pistols forced him 
into the car, ordering him to keep out 
of sight. After taking the wallet from 
his inside coat pocket, they put him off 
the car at Ave. B and E. 21st St., and 
speedily drove the car out of sight. Mr. 
Fine immediately notified the police, but 
was so nervous from his experience that 
he could give but vague descriptions of 
the hold-up men. The hold-up occurred 
about 20 minutes after Mr. Fine had 
left the concern’s office. 





New England 


Mrs. Minnie F. Lohnes, wife of Rob- 
ert A. Lohnes, Pleasant St., Worcester, 
Mass., has sold the house and land at 
108 Elm St., Worcester, to John F. Sul- 
livan. 

The Persian Sunstone Co., Braintree, 
Mass., has had extensive jewelry ex- 
hibits at the State Fairs at Skowhegan, 
Me., and Sheldon Junction, Vt., during 
the week ending Saturday, Aug. 24. 

Larchar-Branch, Inc., jewelers, 251 
Main St., Webster, Mass., observed their 
17th business anniversary this month 
with a series of special 17th birthday 
sales in all departments. 

William H. Edinger, for the past two 
years district sales manager of the 
Sawyer Pictures Corporation, Concord, 
N. H., resigned his position to become 
associated with the Warren Telechron 
Electric Clock Co., Ashland, Mass. Mr. 
Edinger will be located at Philadelphia, 
2a., under his new assignment. 

There was an extensive exhibition of 
old jewelry at the East Greenwich, R. L., 
Museum, on Aug. 22, 23 and 24, under 
the direction of the East Greenwich His- 
torical Society. The exhibits of un- 
usually valuable historical relics were 
opened to the public and gave an idea 
of what was worn by the people of New 
England a century ago. 

Ogulnick Jewelry Co., 77 Franklin 
St.; Ferguson, the Jeweler, N. Main St.; 
Plaut-Cadden Co., 135 Main  St.: 
Charles A. Dowsett, 51 Broadway; 
Woodward & Beckwith, 324 Main St., 
and Buckley’s N. Main St., all of Nor- 
wich, Conn., took a prominent part in 
the Dollar Day activities of the Nor- 
wich Merchants’ Association on Satur- 
day, Aug. 24. 

Roy, Inc., dealers in jewelry, novel- 
ties, clocks and bric-a-brac, East Boston, 
Mass., has been incorporated with a 
capital stock of $100,000. There are 
2000 shares of preferred stock, with par 
value of $50 each. The directors and 
incorporators are: President, Joseph 
Clair; vice-president, Irwin Margolski, 
and treasurer, Harry Clair, 52 Charles- 
gate East, Boston, Mass. 

The Tilden-Thurber Corp. had a small 
collection of the latest works of H. An- 
thony Dyer and Nancy Dyer on exhibi- 
tion at their Watch Hill Shop, Ford 
Road, Watch Hill, R. I., during the week 
ending Aug. 24, previous to their regular 
winter exhibitions of pictures done dur- 
ing the spring and summer in Italy. 
France and Switzerland. Mr. Dyer and 
Miss Dyer appeared personally at the 
Tilden-Thurber exhibits on two days of 
the event. 

Chauncey Keep, trustee since 1906 of 
the famous Marshall Field Estate in 
Chicago, Ill., and a director of the Elgin 
National Watch Co., died recently at his 
summer home at Camden, Me., following 
an illness of heart disease, aged 75 
years and 11 months. He was a native 


of White Water, Wis., and had been a 
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prominent figure in industrial and bank- 
ing circles all his life. He had made 
Camden, Me., his summer residence for 
over 33 years. 

Ferguson, the Jeweler, Norwich, 
Conn.; H. M. Lerou’ Gift Shop, 
Shetucket jewelry store, and the jewelry 
department of Reid & Hughes of the 
same city are participants in the special 
Red Arrow auction sales event of the 
Norwich merchants. The merchants 
will distribute “Red Arrow Money,” 
coupons with merchandise purchased 
during the sales from now until Sept. 25, 
when the coupons will figure in the dis- 
tribution of $1,350 worth of merchan- 
dise. 








Boston 


Marriage intentions have been filed by 
George Habgeman, South Boston, and 
Miss C. A. MacPherson of this city. 

Work has been finished on the new 
front windows for the Thomas Long Co. 
Walnut woodwork as a background and 
modernistic fixtures lend themselves ad- 
mirably for window dressing. 

A new jewelry store is about to make 
its bow to Boston. It is the Roy estab- 
lishment, a cash and credit house. The 
Roy company has secured premises on 
Winter St., adjoining Homer’s, and 
workmen are now preparing the place 
for occupancy. When the premises are 
finished the Roy concern will have a 
spacious, elaborate store with all mod- 
ern fittings and embellishments. 

This week G. A. Felber, secretary of 
A. Paul Co., Jewelers’ building, enters 
upon his 50th year in the service of this 
wholesale house. He entered the com- 
pany’s employ as an office boy and by 
dint of loyalty, service and enterprise 
rose to higher positions until he repre- 
sented the house on the road, a position 
which he has filled for the last 40 years. 
He is known throughout this State, New 


Hampshire, Vermont and Maine to a 
long list of retailers for his courtesy, 
kindliness and ability. His health is 


excellent, largely due to the outdoor 
exercise his business entails. His long 
years of loyal service are much appre- 
ciated by the officers of the company. 








New Enterprises 


J. H. Sharpe of Denver, Colo., recently 
opened a jewelry store in Ulysses, Kan. 
Mr. Sharpe has been in the jewelry line 
for over 15 years and with his brother 
operates stores in Denver and Holly, 
Colo., and Syracuse, Kan. 

The Michael Jewelry Co., owned by 
Max Baum, will soon open at 2109 E. 
St., Galveston, Tex. Mr. Baum, who re- 
cently returned from a purchasing trip 
in the East, expects to have his estab- 
lishment under way before the advent of 
September. 
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Philadelphia 


5999 


Israel Kaplan, 5922 Warrington St., 
has registered under the trading act as 
the Standard Jewelry Co., at 713 San- 
som St. 

Rubin Goffman, in business as a 
wholesale jeweler at 704 Sansom St., 
has filed a voluntary petition in bank- 
ruptcy in the Federal Court. No sched- 
ule of liabilities or assets has as yet 
been filed. Goffman has been in busi- 
ness at that location for several years 
and is the owner of the Goffman build- 
ing in which his store is situated. 

The S. S. White Dental Mfg. Co., of 
this city, which manufactures a number 
of tools used by jewelers, has announced 
an increase of capital from $5,000,000 to 
$6,000,000 and a change in the par value 
from $100 to $20 a share, as well as 
a 10 per cent stock dividend, payable 
Sept. 16 in new stock. The sale of 25,- 
000 shares of the new stock to employes 
at $22 a share was authorized. 

The closing of the Calvin P. Engle 
jewelry store in Hazleton removes one 
of the best known and oldest establish- 
ments of the kind in the upper anthra- 
cite belt. It was opened more than 85 
years ago by the late Stephen D. Engle 
of Germantown, then a separate town 
from Philadelphia, and now a part of 
this city. At Mr. Engle’s death, his son 
succeeded him in the business and con- 
tinued it for 20 years but at his death 
recently, the administrators decided to 
terminate the business. 

Indications of a good 
seen by wholesale 
houses here, reports from their sales- 
men in Pennsylvania and neighboring 
States being uniformly encouraging. This 
month, it is indicated, will be the dullest 
one of the year in retail trade but manu- 
facturers and jobbers report conditions 
better than they had expected and trade 
seasonable. Collections are from fair 
to slow. General resumption of full- 
time work in the hard coal mining coun- 
ties, will stimulate jewelry sales in that 
section of the State within a few weeks. 

One of the most daring attempts to 
rob a jewelry store was foiled recently 
at Pleasantville, N. J. While Fred 
Smith, proprietor of a store on Wash- 
ington Ave., was absent and Mrs. Smith 
had left the store for a moment, a sneak 
thief entered the front door and, cover- 
ing a tray of watches on the counter 
with a newspaper, placed it under his 
arm and was just going through the rear 
door when Mrs. Smith, who had re- 
turned, ran after him. She caught the 
thief by the coat tail but he pulled him- 
self free and ran into the yard, vaulted 
a fence and escaped into an alley way 
down which he fled. In his haste the 
thief dropped watches along his path 
and with the jeweler’s wife at his heels 
as he vaulted the fence, dropped the 
tray and all but one of the timepieces 
as he went over. He also lost his straw 
hat but no initials or other markings 
that might give the police a clue were 
found in it. 


fall business 


are and jobbing 
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Chicago Notes 


Ed. Filholm, of Benjamin Allen & Co., 
returned this week with his wife from 
Fish Creek, Mich. 

E. A. Dearing, Mexico, Mo., spent a 
few days of the past week in Chicago 
en route home from the East. 

Sidney L. Bauman, retail jeweler, St. 
Louis, Mo., spent a few days of the past 
week in Chicago looking over new mer- 
chandise. 

Fred Haller and “Tom” Noonan, of 
the Ostby & Barton Co., are making a 
business trip through the Middle West 
and will be away for about two weeks. 

Louis Berger, of J. Milhening, Inc., 
is making a business trip through his 
Eastern territory for two weeks. Mr. 
Berger is calling on his retail trade 

O. H. Kiston, western representative 
for Benjamin Allen & Co., left for the 
Pacific Coast last Wednesday where he 
will call on his retail trade for the next 


two months. 
H. Paul Juergens, of the Juergens & 
Andersen Co., left last week with his 


wife and family for a three weeks’ pleas- 
ure trip to Colorado Springs and the 
mountains. 

R. E. Temple, southern representa- 
tive for Benj. Allen & Co., left last week 
for his territory. Mr. Temple will call 
on his retail accounts and will be away 
for several months. 

Benjamin M. Engelhard, manutac- 
turers’ representative, with offices in the 
Pittsfield building, returned recently 
from Heyward, Wis., where he and 
friends spent an ejoyable two weeks. 

“Bob” Wilson, of the Wm. Rogers 
Mfg. Co., is making a motor trip through 
Michigan, New York and Canada. He 
is accompanied on this trip by his wife 
and family, and will be gone for an- 
other week. 

The Harold Lachman Co. located on 
the eighth floor of 35 E. Wacker Drive, 
has taken additional space on this floor. 
The firm, which now occupies the entire 
west end of the floor, does a mail order 
business. 

A. H. Kolker, representative for J. 
Milhening, Inc., has completed a_ busi- 
ness trip to Minneapolis, St. Paul and 
Duluth, and after remaining at the home 
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offices in Chicago for a few days left 
for Denver and the West. 

A. Hailparn of Hailparn & Co., New 
York, spent the past week in Chicago 
visiting with their Chicago representa- 
tive Allen Pinero. Mr. Hailparn then 
accompanied Mr. Pinero on his trip 
through the Middle West. 

L. G. Balfour Co., manufacturers of 
fraternity jewelry, will move their Chi- 


cago offices from the 16th floor of the 
Jewelers’ Mart to the second floor of 
the Pittsfield building. G. W. “Pat” 
Henri is the district manager. 


Louis E. Bohl, manufacturing jeweler 
in the Goddard building, returned last 


week with his family from a 10-day 
motor trip through the East to New 
York. While in New York, Mr. Boh! 


combined business with pleasure. 

S. Lazarus & Sons, manufacturers, 
have completed the remodelling of their 
shop and offices on the eighth floor of 
the Jewelers’ Mart. They have moved 
their offices from the west end of the 
shop to the east end where they will 
be in front of the elevators. 

Paul H. Samuels, Chicago manager 
for Katz & Ogush, left on Friday for 
New York, where he will remain for 
about a week visiting the home offices 
and getting his new fall line. Mr. 
Samuels upon his return will call on 
the trade in Chicago for a couple of 
weeks before leaving on his fall Coast 
trip. 

The engagement of Miss Beryl Schuler 
to Marshall Spies was recently an- 
nounced, and the wedding date has been 
set for Thursday, Sept. 19. Miss Schuler 
is the daughter of Mr. and Mrs. Walter 
R. Schuler of Chicago. Mr. Spies is the 
son of Richard Spies and is associated 
in business with his father and uncles 
under the name of Spies Bros. 

W. R. Burkett, Iowa representative 
for Benjamin Allen & Co., was delayed 
a few weeks in getting out on his terri- 
tory on account of an accident that oc- 
curred while he was spending a few 
weeks in Wisconsin fishing. In landing 
a fish his companion shot at the fish but 
missed and hit Burkett in the right 
hand. 

Dr. Henry Freund recently purchased 
the retail jewelry store of Drew & Moore, 
3 W. Garfield Boulevard. Dr. Freund 
is an optometrist and for the past 10 
years was in business for himself at 





Prior to that time he 
had charge of the optical department for 


1553 Devon Ave. 


Louis J. Yeoman, Waukegan, Ill. Dr. 
Freund will conduct both a jewelry and 
optical business at the Garfield Boule- 
vard address. 

Abraham L. Zolla passed away at the 
home of his daughter last Thursday 
after an illness of over a year. He was 
in his 87th year. He is the husband cf 
the late Malke and father of Max and 
Adolph Zolla, diamond dealers, and the 
late Emil Zolla of New York, grand- 
father of Miss Rose Brooks, also in the 
jewelry business. Funeral services were 
held on Friday at 2 p. m. from the 
chapel at 4911 Broadway, and intern- 
ment was at Oakwoods. 








Milwaukee 


E. J. Kludt, Milwaukee jeweler, held 
the formal opening of his new jewelry 
store at 571 35th St., on Saturday, Aug. 
17. Mr. Kludt had a good attendance 
at the opening of his store which is 
located in one of the thriving outlying 
business districts of Milwaukee. 

The Bunde & Upmeyer Co. has 
donated a huge silver trophy cup as the 
prize for the best display of flowers in 
the second annual national air mail 
flower show which is being held in Mil- 
waukee, Aug. 28, 29, and 30, under the 
auspices of local postal employes. 

The burglar alarm in the store of the 
Dalin Jewelry Co., 6217 Greenfield Ave., 
West Allis, a suburb of Milwaukee, rang 
out one night last week bringing a de- 
tail of police in response. No burglars 
were found to battle with, and the store 
was found to be securely locked. The 
key to the store was finally obtained, 
and it was discovered that a short cir- 
cuit in the system had set the alarm 
going continuously. 

L. A. Burmeister, Jr., with the E. H. 
Warnke Co., manufacturing jewelry 
house, left on Monday, Aug. 19 to attend 
the American Philatelic Society conven- 
tion and the National Philatelic Exhibi- 
tion at Minneapolis. From Minneapolis 
Mr. Burmeister plans to go to Chicago 
where the Numismatic Association con- 
vention will be held. Mr. Burmeister is 
president of the International Philatelic 
Association and district secretary of the 
American Numismatic Association. 
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Cleveland 


The Rudolph Deutsch Co. had a spe- 
cial display of the trophies it is furnish- 
ing for the National Air Races. 

Miss Mae Grubb, in charge of the dia- 
mond section of the Halle Bros. store, 
has resigned and is now assistant buyer 
of jewelry for the William Taylor Sons 
Co. 

The Rotbart Bros., credit jewelers, 
who are opening a number of branches, 
have started work on the remodelling 
of their newest branch at Euclid Ave. 
and E. 105th St., and it is expected to 
be ready for occupancy within a couple 
of weeks. 

The Shaw Jewelry Co., credit jeweler, 
has announced the opening in the near 
future of two additional branches. One 
will be located on W. 25th St., near 
Bridge Ave., and the other at 15112 E. 
152nd St. and St. Clair Ave. in the Col- 
lingwood district. They will also open 
six additional stores. 

The greatest number of trophies ever 
sold by one jeweler in Cleveland was 
sold by the Webb C. Ball Co. for the 
National Air Races and Floral Pageant 
which marked the opening of this affair. 
The number was 110 and the credit be- 
longs to Raymond A. Porter, manager 
of the silerware department of the com- 
pany. These included many massive 
pieces for the air races and a number 
of fine cups for the parade, which were 
donated by many nationally known con- 
cerns. Much local interest was aroused 
by the flight of Mr. Porter who, in com- 
pany with Miss L. M. Bollinger and 
3rice Bowman, president of the Greater 
Cleveland Exchange Club, flew with a 
pilot to Providence for the purpose 
of bringing back the magnificent trophy 
“Aero” donated by that company and 
made by the Gorham Co. This trophy 
was illustrated in the last issue of THE 
JEWELERS’ CIRCULAR. 

The National Air Races held at the 
Cleveland Airport, commencing Aug. 24 
and continuing to Sept. 2, are creating 
an exceptionally large demand for bi- 
noculars and all jewelry and optical 
stores did a brisk business. Visitors 
from all over the country are present 
and as a result business is stimulated. 
The many trophies in the way of silver 
cups, watches, medals, silver and gold 
mounted dressing sets, etc., that are 
being awarded as prizes to the winners 
in the numerous events were practically 
all bought at Cleveland stores. Jewelers 
supplied many people with souvenir 
jewelry for the occasion in the form of 
solid gold and gold-plated airplanes for 
use as decorations, bracelets, scarf pins, 
hat decorations, etc. One aviator ordered 
a special sterling silver bracelet from 
the Webb C. Ball Co. which had a plate 
upon which his name and address were 
engraved, this being for the purpose of 
identification in case of accident. En- 
graving departments of the large jewelry 
and manufacturing jewelers were liter- 
ally swamped with work as there were 
also many prizes given to winners in 
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the Floral Pageant on Saturday, Aug. 
24, in the form of cups, all of which 
had to be engraved, in addition to all 
the engraving and special raised work 
in the form of airplanes on the tro- 
phies for the air races. 








Cincinnati 





The formal opening of Clayben’s 
jewelry store at 602 Vine St., was held 
last Saturday. The new establishment 
is in the Bell Block at Sixth and Vine 
Sts., and was moved from Walnut near 
Sixth St., where it had been established 
by Ben Goldstein in 1927. The new 
store is elaborate and _ attractively 
equipped with new and up-to-date fix- 
tures. 

J. Harvey Phillips, vice-president of 
the Richter & Phillips Co., did not ob- 
serve his annual custom of giving a 
birthday party to his family last 
Wednesday because he presided at a 
meeting of the wholesale department of 
the Chamber of Commerce. He post- 
poned the family gathering in order to 
promote Cincinnati as a wholesale mar- 
ket and discuss plans for the Fall Mar- 
ket Weeks which started last Monday 
and close Sept. 7. 








New Orleans 


George Nacol, formerly southern, east- 
ern and western traveler for F. J. 
Boesse & Co., and well known in New 
Orleans, is now calling on the wholesale 
trade for Brozen Bros., watch crystal 


manufacturers, 160 Varick St., New 
York. 
The firm of Philip H. Sizeler, 603 


Godchaux building, it was announced, 
has been taken over by Sizeler Bros., 
Inc., and will be located at 1010 Canal 
St., as soon as alterations have been 
completed at the new premises. The 
new firm is composed of Philip H. Size- 
ler, president and general manager; 
Sidney Sizeler, vice-president and treas- 
urer; Leon Cohn, secretary, and John 
K. Schwarzenbach, credit manager. 








The French police have sequestered 
the famous $250,000 pearl rope of Rosie 
Dolly of the dancing sisters (now Mrs. 
Mortimer Davis) pending the result of 
the court case in which two Paris 
jewelers have applied for a finding as 
regards the ownership of the piece. The 
jewelers’ application is based on the 
fact that Mr. Davis paid for the neck- 
lace with bills which have not been met. 
Each, they say, supplied Rosie with a 
fine necklace at the suggestion of Mr. 
Davis. The wife kept both and made 
them into one large necklace. The de- 
fense is that Davis, who is a son of the 
late Sir Mortimer Davis, Canadian mil- 
lionaire, inherited only $60,000 from the 
estate, instead of the anticipated $1,000,- 
000. The court decided it would be 
best to hold the pearls while the case 
is being tried. 
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Detroit 





Hellerich, 1376 Broadway, Detroit, is 
a new Michigan corporation. It manu- 
factures and deals in jewelry, optical 
goods and kindred lines. The capital 
stock is $10,000. The stockholders are 
Edward F. Hellerich and Edward F. 
Hellerich, Jr., Mount Clemens, Mich.; 
and Alfred O. Coldner, Detroit. 

Herbert S. Siebel, Saginaw, Mich., is 
back once more at his home duties fol- 
lowing his trip from Europe by way of 
the Graf Zeppelin. It was the biggest 
thrill he ever had in his life, he declares 
to his Detroit and Saginaw friends. On 
his safe arrival Michigan jewelers sent 
him messages of congratulation. Among 
the Detroit concerns remembering him 
was the E. H. Pudrith Co. 


The Basch Co., which has maintained 
a large retail jewelry store at 201 
Gratiot Ave., has just opened its second 
new store in the Cunningham building 
on Griswold St. This is the last word 
in jewelry establishments. Everything 
is new. Furnishing, showcases and 
paneling are all of .walnut. S. M. 
Stellar is now in charge of the Gratiot 
Ave. store while S. W. Wolff directs 
the affairs of both stores from the new 
place on Griswold St. 

Five wholesale jewelry concerns in the 
Metropolitan building are now just get- 
ting settled and rearranged following 
extensive expansion enterprises. The 
Max-Fineberg Co. has more. than 
doubled its floor space and added much 
costly furnishings and new merchandise. 
I. Fredland also has added new fixtures 
and extensively increased his floor space. 
The A. C. Becken Co. is completely 
settled in its new Detroit branch which 
is under the management of Frank 
Neipp and Jerry Ney. Simrod & 
Walters, are settled in their new shop 
where they recently installed new fix- 
tures. The C. & E. Marshall Co. also 
has completed extensive changes and 
the rearrangement of departments. 








Canada Notes 


Wong & Co., jewelers, Tofield, 
berta, has sustained a fire loss. 

The Sherbrooke Jewelry Co., manu- 
facturing jewelers, is registered at Sher- 
brooke, Que. 

W. A. Robinson has purchased the 
jewelry business of J. H. Porte & Co. 
Picton, Ont. 

The J. Anderson Smith Co., manufac- 
turer of silverware cabinets and cases, 
is moving from Newcastle, Ont., to To- 
ronto, where the concern has purchased 
a plant. 

Canadian Wm. A. Rogers 





Al- 


Ltd. of 


Toronto, has been incorporated with a 
capital of $100,000 to deal in tableware 
hollowware, flatware, and other metallic 
products, by Gilbert H. Montague, of 
New York, Harry L. Wright, Charles H. 
C. Leggott, of Toronto and others. 
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Los Angeles 


S. P. Dayton, clock specialist, has 
moved from the Title Guarantee build- 
ing to 814 Metropolitan building. 


The Golf Score Specialty Co. is open- 
ing offices in the Title Guarantee build- 
ing and expects to be ready for business 
on Sept. 1. 

Leland Driver is on his way to Ha- 
wali where he will visit Honolulu, Hilo 
and other large cities, representing the 
James A. Apffel Jewelry Co. He will be 
gone three weeks. 


Ben Tipp, one of the leading jewelers 
of Seattle, is spending three weeks in 
Southern California, combining busi- 
ness with pleasure. On his return he 
expects to open another store in the 
North. 


Z. Kovas, diamond setter and plati- 
num jewelry manufacturer, formerly in 
the Jewelers Exchange building, but 
more recently in the Title Guarantee 
building, is now located in the Metro- 
politan building, where he has more spa- 
cious and convenient quarters. 

H. L. Gruber, diamond broker, Title 
Guarantee building, has returned from 
a month’s business trip to San Fran- 
cisco and Seattle. He went to the for- 
mer city by airplane, and then motored 
to Seattle and return, again taking the 
plane from the Bay City to Los Angeles. 


Fred Reeve, one of the oldest em- 
ployes of the E. W. Reynolds Co., is on 
a trip to San Francisco and the North, 
intending to go as far as Canada. He 
will survey business conditions and 
gather information concerning the man- 
ner in which business is conducted in the 
North. 

The Shapiro brothers, formerly with 
the Hamilton Jewelry Co., are opening a 
store on South Broadway which will be 
one of the most elegant in that busy 
shopping thoroughfare. Fixtures, show- 
cases and other equipment will be new 
and modern and Shapiro Bros. expect to 
open for business the middle of Septem- 
ber. 

W. T. Burkhart, who several weeks 
ago had intended to retire from _ busi- 
ness, has changed his mind. After being 
at leisure for two months and having 
been an active diamond dealer for years, 
time began to hang heavily on his hands; 
so much so that he made arrangements 
to open his office again in the Title Guar- 
antee building on Sept. 1. 

Robert Gail Reingold, formerly of 
Portland, Ore., where he recently sold his 
interests in a large credit jewelry house, 
has leased a corner in the Barrett build- 
ing 6338 Hollywood Boulevard, for a 
period of 20 years, the consideration 
being given at $214,200 for the term. 
Mr. Reingold is remodeling the building 
and will equip it with rich appoint- 
ments. Mr. Reingold has been in the 
jewelry business for 25 years. He is 
rushing the work of remodeling, expect- 
ing to open for business Sept. 15. 

Lewis Roth, wholesale jeweler and 
western representative of the Savoy 

















THE JEWELERS’ 





CIRCULAR 


Watch Co., New York, starts next week 
on his fall trip around the Denver- 
West loop, going as far North as Seat- 


tle. In a trip recently ended, Mr. Roth 
told a JEWELERS’ CIRCULAR reporter that 
his business for the summer was in ex- 
cess of the summer of 1928, and, he said, 
judging from advance orders received at 
his Los Angeles offices he believed the 
coming fall business would be far 
greater than for the same period in 
1928. 


Sixty different pieces of hotel silver- 
ware, ranging from a salt cellar to a 
large meat salver, including every 
known table service article made in the 
white metal, is now on exhibit in one of 
the large display windows of Brock & 
Co., manufacturing and retail jewelers, 
West Seventh St. Each piece is mono- 
grammed with T. H., and the collection 
is a portion of the order for 9000 pieces 
given to Brock & Co. by the Town 
House, a large hotel to be opened in the 
near future in an exclusive wealthy dis- 
trict. The hotel is 13 stories tall and is 
to be one of the most exclusive in Cali- 
fornia. The silverware is manufactured 
under designs submitted by Brock & Co., 
to Reed & Barton and the display is at- 
tracting considerable attention and fa- 
vorable comment from the thousands of 
pedestrians which pass the house daily. 

All the leading jewelers are prepar- 
ing for the united showing of fall fash- 
ions, by downtown merchants, to be in- 
troduced simultaneously in “The Modes 
of Autumn, 1929,” Sept. 12, 13, and 14. 
Downtown streets will be brilliantly 
lighted, and ablaze with colored illumi- 
nations. At 7 o’clock, on the evening 
of Sept. 11, buglers from the Boy Scouts 
of America, stationed at all the princi- 
pal street intersections downtown, will 
sound the official unveiling of window 
displays. Curtains will be drawn, ex- 
posing for the first time costume and 
novelty jewelry and other gem adorn- 
ments, in artistic settings. Department 
stores will make special efforts and, as 
they have the advantage of having all 
the latest things in milinery and dresses, 
there will be presented to the view of 
the spectators, a sight which will im- 
press the beholders as no other like 
thing has ever done. 








Omaha 


The Omaha Jewelers’ Guild will have 
its first fall meeting the second Thurs- 
day of September, and will then hold 
regular meetings throughout the fall and 
winter. 

Among the out-of-town jewelers in 
Omaha during the week were R. J. 
Kewin, Fremont, Neb.; Otto Stoltsman, 
West Point, Neb.; E. E. Freeman, Oak- 
land, Iowa; Mr. Woodis, Central City, 
Neb.; Ed Blankenship, Logan, Iowa; 





E. R. Levin, Wahoo, Neb. Otto Stolts- 
man, who is of the Heitzmann Jewelry 
Co., West Point, Neb., is spending his 
W. C. Buchta, for- 


vacation at Omaha. 
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merly in the jewelry business at David 
City, Neb., now in the optical business 
there, drove to Omaha recently with his 
family to meet a daughter returning 
from New York. 


J. P. Byrne, of the Byrne-Duff Jewelry 
Co., Omaha, was vacationing at Lake 
Okaboji with his family when the big 
launch was rammed on the lake by a 
rival boat and sank with the loss of 
nine lives. One of Mr. Byrne’s sons 
expected to be a passenger on the ill- 
fated boat, but arrived at the dock just 
too late as the boat was pulling out. 
The youth was very much put out be- 
cause he missed his ride on the launch, 
but a half hour later was congratulating 
himself at having missed the boat, and 
the family and friends have been con- 
gratulating him ever since. 








San Francisco 





Sol B. Esh, of Kasper-Esh, New York, 
has been spending several days here, 
calling on Al Kierski, his representative. 

Desiring to pass a vacation in San 
Francisco, F. E. Stinson, well-known 
Southern California jeweler, came up 
by airplane. 

Planning a trip of the entire North- 
west, J. H. Spiro went first to Salt Lake 
City, and Charles Weber, traveling for 
Mr. Spiro, is going through Southern 
California. 

I. Tasen, retail jeweler of Tonopah, 
Nev., is here on a vacation, and among 
other visitors are A. T. Neebergall, 
jeweler, of Bend, Ore., and Max Stras- 
burger of Strasburger’s jewelry store, 
Hollywood, Cal. 

Douglas Fisher, of A. I. Hall & Son, 
has been substituting for Carl Domes 
in the Northwest as Mr. Domes has 
been somewhat indisposed. To the satis- 
faction of his many friends in the firm 
he is now recovering. 

Members of the San Francisco trade 
who have traveled down the Peninsula 
recently are quite enthusiastic over the 
very pretty modern jewelry store into 
which W. W. Hilton has moved. It is in 
the busiest section of Redwood City. 

Fritz Barken, who has returned from 
a business trip to Southern California 
by the San Joaquin Valley, says he 
found business better and the opinion 
prevailing that fruit and grape growers 
will get higher prices this season, even 
if their crops are not quite so large. 

Leo W. Kaye of Knox & Kaye has re- 
turned to his offices, 704 Market St., 
after visiting the European diamond 
markets. He was accompanied on his 
travels by his young son. Mr. Kaye, 
speaking to a representative of THE 
JEWELERS’ CIRCULAR, said that of all the 
European countries they visited, Ger- 
many seemed to be going ahead the 
fastest. The diamond markets he found 
as usual, with good merchandise bring- 
ing firm prices. 
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Trade Gossip 
Techni-Quadron Watch Introduced 
by Gruen Watchmakers Guild 


The first announcement of the new 
Techni-Quadron watch just introduced 
by the Gruen Watchmakers Guild, will 
be made to the public through the Satur- 
day Evening Post, Sept. 7, but the jewel- 
ers of the country are being made fa- 
miliar with the product through litera- 





Clever display for the new Techni- 
Quadron watch 


ture of the makers, who claim this watch 
now solves the problem which watch- 
makers have had for some years, i.e., to 
deliver a wrist watch with a second dial 
that would meet the requirements of 
technicians, doctors and_ professional 
men who need the exact time in seconds. 
The company began to work on the 
Techi-Quadron three years ago, and it 
has been in process of perfection ever 
since. While it will appeal particularly 
to the professional man, it has an equal 
appeal to the watchmaker, owing to the 
accessibility of the various parts that 
make the movement one very easy to 
repair. The company has produced a 
unique display stand for this watch, as 
is shown in the illustration herewith. 


* *% * 


Announcing New Viande Knife and 
Its Origin 


Coincidental with the debut of Charm, 
the prize winning pattern, the Holmes 
& Edwards Silver Co., a division of the 
International 


Silver Co., announces a 


silverplate the 
new viande knife with mirror stainless 
blade. Combining beauty with prac- 
ticability, the viande knife will quickly 
impress hostesses throughout the coun- 
try with its smartness and utility and 
will win for itself a place of distinction 
upon the finest tables of the land. The 
new knife, available in the Charm pat- 
tern only, is a superb example of per- 
fectly proportioned design. Indeed it 
owes its creation to the genius of an 
internationally known architect. 

Some time ago, the Metropolitan Mu- 
seum of Art presented “The Architect 
and the Industrial Artist—An Exhibi 
tion of Contemporary American Design.” 
The famous architect, Eliel Saarinen, at 
the request of the directors of the ex- 
hibit, designed an entire dining room 
In his design he included silver services 
in four different patterns. These were 
executed in sterling silver by the In- 
ternational Silver Co. So practical and 
so beautiful did the unique new knife 
which he _ conceived appear’ when 
wrought in silver that it was immediate 
ly recognized as having remarkable pos- 
sibilities. 

Saarinen and the Metropolitan Mu 
seum granted special permission to the 
International company to reproduce it 
and it is through the concern that the 
viande knife will be presented to Amer 
ican hostesses. This viande knife has 
shown remarkable adaptability for re 
production in the lovely Charm pat- 
tern, its smartness being brought out to 
the fullest measure in this, the prize 
winning design in the $5,000 Prize Pat- 
tern Award Competition recently spon 
sored by the Holmes & Edwards Silve1 


Co. 


brilliant innovation in 


* * * 


Timing Devices Used by the Graf 
Zeppelin on Its Trip Around 


the World 


The Graf Zeppelin went on its great 
flight around the world fully equipped 
with Longines timepieces which were 
furnished by the A. Wittnauer Co., New 
York. Special mention should be made 
of two new special timing devices used 
exclusively by Pilot Hans Von Schiller. 
One of these timepieces is a 24-hour 
clock that permits calculation of each 
engine’s gasoline consumption during 
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the flight and at the same time records, 
in one winding, the duration of a flight 
to 192 hours. This clock works exactly 
like a chronometer. It can be stopped 
during the stay of the Zeppelin in Tokio, 
Los Angeles, etc., and started again as 
soon as the Zeppelin leaves its hangar, 


thus registering only its actual flight 
hours. 
The other instrument, similar to the 


24-hour clock, has a second setting de- 
vice for calculation of position by celes- 
tial observations. Through an_ inde- 
pendent stop and start attachment, the 
navigator can also set the watch to the 
second when receiving time signals from 


the various wireless stations all over 
the world. 
The present “Around the World” 


record held by the late Capt. Collyer 
and John Henry Mears was also accom- 
plished with Longines timepieces. It 
may be recalled that the Longines 
watches and instruments also played a 
prominent part in all the greatest past 
aeronautical achievements. 
* * * 


Sheets-Rockford Silver Co. Produces 
Line of Pewter Ware 

With a profound regard for the essen- 

tial qualities of delicacy and simplicity, 

the Sheets-Rockford Silver Co., Rock- 

ford, Ill., is producing a splendid line of 

pewter ware. Among the many charm- 





Ss) 


Candelabra in pewter 


ing pieces that it offers to lovers of this 
fine old metal is a group of candelabras. 
This group contains five, three, and two 
light pieces, all of graceful and delicate 
design. 

In these pieces, and in the many 
others of their fashioning, the Sheets- 
Rockford people believe that they have 
a product for home lovers that is un- 
paralleled in uniqueness and value. 

(Continued on page 72) 
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The -American Watch Industry 


ECENT important changes among 

American watch companies recalls 
the phenomenal growth of this great 
industry. From a small 18-foot wooden 
building in Massachusetts, presided over 
by that pious and ingenious Yankee, 
Deacon Luther Goddard, about the year 
1780, making a few hundred watches 
mostly by hand labor and under the 
most trying conditions, to the score or 
more of great watch factories of today, 
employing thousands of the _ highest 
skilled workmen, using machines and 
measurements of unbelievable accuracy 
and turning out watches, literally by the 
million, whose product finds a market in 
every quarter of the globe, is indeed in- 
dicative of great progress. 

The success of this great industry was 
the result of years of hard labor and 
many adverse conditions. Manufactur- 
ing watches on a large scale requires 
much capital, and it also requires much 
time to build the complicated machines 
and to instruct men in their use. It 
takes a year to build a screw machine, 
that turns out the millions of screws 
required in watchmaking. Some have 
threads 200 to the inch, and a large 
number of these machines are used by 
every factory. The success of the 
original company was the signal for 
competition to begin, and many capi- 
talists who wanted to own a real watch 
factory were led to invest in competing 
watch companies. But the long time 
required in preparation, and the im- 
mense sums that must be paid to skilled 
workmen before a watch could be made 
and put on the market, caused many to 
lose enthusiasm in these __ ill-advised 
schemes to get rich quick. 


HE number of watch companies left 
after this thinning out process, settled 
down to making watches, and after 
many vexing and anxious periods gained 





By Wendell F. Foster 


a well earned success, which continued 
up to the opening of the World War. 
This great calamity was a paralyzing 
blow to the whole industry; thousands 
of its young men, skilled in their vari- 
ous duties, left for the war, many never 
to come back. Most of the companies 
accepted Government contracts for de- 
vices used on munitions and equipment, 
and also chronometers for naval use. 
Many complicated machines were made 
especially for this work, and of course, 
useless for any other purpose after the 
war was over. All of the watch com- 
panies were a long time in getting back 
to their normal efficiency. 

We note with interest some changes 
in the watch industry recently. It has 
been currently reported that one fac- 
tory has been acquired by America’s 
largest mail-order house. God save the 
mark! 

Another report has it that two of our 
large companies, both making high grade 
watches, have consolidated. This merger 
should prove of mutual benefit to both 
parties, and to the public as well. 

It is also reported that the Soviet Gov- 
ernment has bought another American 
factory, hiring, under contract, many of 
its foremen and workmen to operate it 
in that far off country. Let us hope, 
with all charity, they will not have any 
of its past vicissitudes to contend with. 

Another report says an old and re- 
liable clock company has been purchased 
by the Soviet Government, which inter- 
ests us mainly from the fact that the 
transferred company will produce cheap 
watches for the young Soviets, and in a 
way prepare them for the superior 
product of the Russianized watch com- 
pany. 


IME certainly works some queer 
changes. For instance, the 12 size 
now popular gentleman’s watch, is not 


a new product as many imagine. While 
perfecting my education as a_ watch- 
maker, commenced in 1872 by a post- 
graduate course of springing, finishing 
and escapement work at the old Wal- 
tham factory, from 1875-77, the com- 
pany was shipping to England 3000 
12 size ladies’ movements each month. 
These movements were gilded three- 
quarter plate, English model, key-wind, 
and were quite thin. The balances were 
three arm plain, both in steel and gold, 
and had good flat hairsprings, using the 
round movable stud. The train of the 
10 size ladies’ watch, the then popular 
ladies’ watch in America, was_ used. 
The dials were plain white. These 
nameless movements were shipped to the 
company’s London office, where they 
were “jobbed out” to the retail dealers 
who marked them as their own product, 
Jas. Johnson, Strand, London; or Wil- 
liams Bros., Rotten Row, ete. Quite a 
step from a 12 size ladies’ watch of 1875 
to our present machine made movement, 
whose size is that of a silver dime, with 
expansion balance, Breguet spring and 
fully jeweled. 

It is safe to say that the limit as to 
size has been reached, and that the 
trend is working the other way, but not 
to the extent of a 12 size for ladies. 
There always will be a demand for small 
watches, for bracelets, pendants and for 
many ornamental uses, and some really 
freak watches, but owing to their frail 
construction and high cost of repairing, 
and the scarcity of expert workmen to 
work on these small sizes, there will be 
more of the larger watches sold. Al- 
ready there is a_ tendency toward 
watches of about 6/0 size, which is 
small enough for a truly practical watch. 
When the public find they are paying a 
premium for using the extreme small 
sizes, they will buy those slightly larger, 
and costing less for up-keep. 
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Old Jewelry 
Accurately Refined 


Send your old jewelry, sweep- 











ings and polishings to us. We 





| recover the platinum and 
f palladium as well as the gold 
and silver. Our prompt check 
| covers the allowance of all 


! precious metals in your scrap. 


Spyco Smelting & Refining Co. 


51 South Third St., Minneapolis, Minn. 




































































e N° higher “Certificate of Qual- 
ity” can be given to any 

product than that “It is made 
from Handy & Harman 












1 skh 6 
very phrase 
“Sterling 
Silver” means 
what it does to the 
American people be- 
cause we have set and 
maintained uncompromising 
standards for the fineness of 
every ounce of our large Sterling 
output, which is used by almost all of 
the Silversmiths on this Continent. 


HANDY & HARMAN 
Executive Offices — 57 William St., New York City. 


Providence, R. I. 

































Bridgeport, Conn., Plants— 


Fulton and Gold Sts., New York City 
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HIGHEST 
PRICES 


That is what you 
want, expect, and will 
receive 


when you _ ship 
your old gold, 
silver, platinum, 


filled and plated 


scrap to us. 








We do not employ 
traveling gold 
buyers. 














Ship direct 


THOMAS UJ. 


DEE:CO. 


55 E.WASHINGTON ST. 
CHICAGO 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 














Soldering and Meltin 


Nicely Handled With 
Torit Apparatus! 


TORCHES 
and Complete Outfits 


for Oxygen and Gas 
or Air and Gas 


OXYGEN and AIR REGULATORS 


Ask for Literature 


ST.PAUL WELDING & MFG. CO. 


166 WEST THIRD STREET ST. PAUL, MINN., U.S. A. 
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The interesting Packard watch collection shown at the recent Chicago Jewelry Show 





NE of the chief causes for trouble in 

repairing the midget sizes is their 
poor, soft hairsprings. The missionary 
of one of the largest Swiss companies 
when speaking on this subject, said: 
“We would prefer to use good flat hair- 
springs in all of our very small watches, 
but as some companies use the Breguet 
spring, not as being any better for these 
small sizes, but simply as a selling point, 
we must follow suit.” An old policy of 
the Patek Philippe Co., makers of ex- 
tremely fine Swiss watches, was to have 
men who had served sufficient time to 
become truly expert in all branches of 
watch work, to make one or two, or pos- 
sibly three of their very small gold- 
train, ruby-jeweled high grade watches, 
for which the company received big 
money, and after producing this limited 
number the workman was allowed to 
select any job in the factory which paid 
attractive wages, for the rest of his 
factory days, as a premium for his skill. 
A similar policy was followed in my 
early factory days. Springers, balance 
truers and others who found their eye- 
sight failing after years of strenuous 
work, were allowed to select some 
coarser, good-paying job for the rest 
of their factory experience. In this way 
the company retained the services of an 
expert workman for many more years 
of usefulness. This was called retiring 
him to the “Old Ladies Home.” This 
seems rather better than Doctor Osler’s 
theory of chloroforming the man, and 
“giving him the club” at the age of 40. 
Henry Ford, who you will recall was 
a watchmaker in his early days, says “a 
man doesn’t know anything until he is 
40 years old.” 

It is one thing to produce a watch 
that is very nearly mechanically per- 
fect, but it is quite another matter to 
meet the exacting fads of the purchas- 





The present popular wrist 
watch is an echo of a war-time fad. 
The soldiers of our Civil War carried 
watches, but they were not displayed in 
the sensationally foolish manner of the 
last war. The fact is, wrist watches 
are now with us until some new fad 
replaces the custom, especially among 
the ladies. The tendency among pur- 
chasers is to draw away from white 
cases, from platinum to the near gold 
ones. The public has been over-fed on 
“white stuff’ and is showing a prefer- 
ence for red, green and yellow gold. The 
old original colors will prove a safer 
proposition for case manufacturers. The 
average purchaser is influenced by two 
points when shown a lot of watches. 
First, the case, then the dial and hands. 
Our American case makers are turning 
out some beautiful cases, far superior 
to those of foreign make, both in fit, 
finish and style. This is particularly 
true of the three-piece cases, the snap 
back and front, and the screw cases. 


ing public. 


Winding Crowns 


INDING crowns are made to wind 

watches, an almost impossible feat 
with some that are found on foreign 
cases, and on some of the American 
ones. This is a small but quite im- 
portant matter, and should not be over- 
looked by our case makers. Crowns 
wear out rapidly on all wrist watches, 
the knurling frequently having to be re- 
cut to get any grip in winding. I would 
suggest iridium as a good alloy for all 
gold crowns of whatever color. Ten per 
cent iridium would work all right and 
resist wear. It is worth trying out. 
As it now stands, a well-made case will 
outwear several crowns. The crown 
may be low on the case, but must not 
be so small as not to wind the watch 
safely. 





Many otherwise good cases are weak 
at the points of attachment for strap or 
bracelet; there is great wear at this 
place. Those cases having integral lugs 
are handsome and wear well for men’s 
strap watches. 


Dials, Ete. 


Dials, white and cream enamel, with 
plainly marked figures, will always ap- 
peal to conservative men, especially for 
pocket watches. In the matter of dials 
for the small bracelet watches, our Eu- 
ropean friends have the advantage, as 
we have so far not been able to excel the 
exquisite dials of Swiss and French 
make, but if the dial must sell the watch, 
use the best the market affords. 
Luminous dials have had their day so 
far as the public is concerned. They 
are thick and clumsy at best. Our well 
lighted cities and towns don’t require 
them. It would be well to go slow on 
the luminous question until demanded 
by some future war, or other emergency. 


HAT has been said concerning 

plainly marked dials applies equally 
to hands. In the hunting case days the 
crystals protected by the outer case, 
could be thin and light and ornamental 
hands worked out all right, but in these 
days of the open face watches, the 
glasses are thick and always are more 
or less scratched from wear, and the 
hands must be quite heavy to be plainly 
read in all lights. Nothing so far has 
equalled a well balanced spade for men’s 
watches. Our American companies 
excel in accurate die-work, fit, finish and 
variety of all patterns and sizes. More 
gold hands might be used to advantage 
on the midget sizes of ladies’ watches. 
Any colors that were 14 Kt. would look 
and wear well; 10 Kt. will not hold its 
(Continued on page 72) 
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a ame 
° . Be ark, N. J., and Lowenstein-Sandler & Ser. 284,119 FRAY JEWELRY Co., Providence 
United States Patents Siegel, Inc., Newark, N. J Filed Jan. 1%, R. J Filed May 16, 1929 
Issue of Aug. 20, 1929 
25,654. CIGARETTE CASE. ALFRED 
GEORGES LANGLOIS, Paris, France. Filed 
April 29, 1927. Ser. 187,642, and in 
France, Jan. 27, 1927. 2 claims. 
\ cigarette case having two opposed chan- 
led walls, a member having guided sliding For Fi o ie > h Beccet 
sete x ee y e ‘ inge ¢ rs o0o¢ es, n S, 
vement in the channel of each wall, iid Reacetates and lake : of Pitan eo £01 
Personal Wear Not Including Watches. 
———$— 7 Claims use since March 1, 1914 
{oe wir | | 
Ser. 285,556 DEJA, INc., New York File¢ 
June 14, 1929. 
1927. Ser. 20,421. Term of patent 7 
years. 
United States Trade-Marks y, % 
Issue of Aug. 20, 1929 
The following trade-marks are published 
in compliance with Section 6 of the Act of 
iB Feb. 20, 1905, as amended March 2, 1907 
Notice of opposition must be filed within 30 
. Bee days of this publication. 
gig Fi pe: x ogg pe yo etl cone Marks applied for under the 10-vear “pro- 
the channels of the walls and having their agg OS are “bo eye under the prt 
ds engaging the said members in ause (b) of Section 95 of said Act as 
5 atten is -™ ' amended Feb. 18, 1911. 
As provided by Section 14 of said Act, a 
. mA fee of $10 must accompany each notice of 
DESIGNS ph lan HI at ea For Articles of Jewelry for Personal Wear 
Not Including Watches 
1 OFC > ae! « Ny ‘EE ER rook- : 
259. RING. JacoB H. SCHAEFFER, Brook Ser 286,451. PERPETUAL SELF WINDING Caims use since May 20, 1929 
WATCH Co. OF AMERICA, INC., New York. , : o 
Ser. 285,817 BENJAMIN & EDWARD J. Gross 
Co.. INC New York Filed June 19 
1929. 
“AVIATRIX” 
For Finger Rings and Mountings Therefor 
Claims use since Jan. is, 1929. 
Ser. 285,865 LESSER & BARNETT, New York 
Filed June 20, 1929 
ion. I. Filed April 17, 1929. Ser F 
30,921. Term of patent 7 years. 
233 CLOCK CASE. ADOLPH M. HOL- 3 ; : 
STEIN, tg N. Y. Filed Feb. 9, For Finger Rings : 
Claims use since Feb. 1, 1927 
A iled July 1, 1929. Ser. 285,866 LESSER & BARNETT, New York 
For Self-Winding Watches Filed June 20, 1929. 
Clatine use since February, 1929. 
Ser. 286,305. BuLovA WaTcH Co., INC., New 
York. Filed June 28, 1929. ! Q 
C O ED For Finger Rings 
Claims use since April 1, 1927 
For Wrist Watches. 
Claims use since on or about Sept. 10. 1928. Registrations Not Subject to Opposition 
Ser 280,580. SPEIDEL Bros., Providence, 260,415 ‘LASS JP JEWELRY AND 
R. I. Filed March 11, 1929. P R EC toU S-ME’ WARE.) ALEX- 
Sl Soules 6 sana 0 | HOLLYWOOD SLAVE 
Ve ars 
oe ANDER R. KRAUSE, Hollywood, Cal. Filed 
258. MAN’S ENGAGEMENT RING. For Jewelry for Personal Wear or Adorn- May 29, 1929. Ser. 284,812 
JOSEPH L. SANDLER, Newark, N. J., as- ment, Not Including Watches. For Bracelets 
signor to The Helen Mfg. Co., Inc., New- Claims use since March 1, 1929. Claims use since Feb. 1, 1928. 
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Trade-Mark Registrations Granted 


260,305 WATCH BRACELETS, WATCH 
STRAPS. WATCH ATTACHMENTS — 
NAMELY, WATCH CHAINS, WATCH 
CHARMS, AND WATCH FOBS; NECK 


CHAINS, BRACELETS, SCARFPINS, 
FINGER RINGS, BELT BUCKLES 
EAR ORNAMENTS, HAIR ORNA- 
MENTS, ALL MADE OF OR PLATED 
WITH PRECIOUS METAL. GEMEX 
Co., Newark, N. J. 
Filed March 26, 1929. Ser. 281,353. Pub- 
lished May 28, 1929. 
60,306. WATCH BRACELETS, WATCH 


STRAPS, WATCH ATTACHMENTS — 
NAMELY, WATCH CHAINS, _FOBS, 
AND CHARMS ; NECK CHAINS, 


BRACELETS, SCARFPINS, FINGER 
RINGS, BELT BUCKLES, EAR ORNA- 
MENTS. HAIR ORNAMENTS, ALL 
MADE OF OR PLATED WITH PRECI- 
OUS METAL. GEMEX Co., Newark, 
N 

Pub- 


N; a. 
Filed March 25, 1929. Ser. 281,284. 


lished May 28, 1929. 


260,307 WATCH 
STRAPS, WATCH 


BRACELETS, WATCH 
ATTACHMENTS — 
NAMELY, WATCH CHAINS, FOBS, 
AND CHARMS :; NECK CHAINS, 
BRACELETS, SCARFPINS, FINGER 
R . BELT BUCKLES, EAR ORNA- 
MENTS, HAIR ORNAMENTS, ALL 
M 2 OF OR PLATED WITH PRECI- 
METAL. GBEMEX Co., Newark, 


ae Pp 
Filed March 25, 1929. Ser. 281,283. 
lished May 28, 1929. 


260,308 WATCH 
STRAPS. WATCH 


Pub- 


BRACELETS, WATCH 
ATTACHMENTS — 
MELY. WATCH CHAINS, FOBS, 
D CHARMS ; NECK CHAINS, 
ACELETS, SCARFPINS, FINGER 
3S, BELT BUCKLES, EAR ORNA- 
HAIR ORNAMENTS, ALL 
> OF OR PLATED WITH PRECI- 
METAL. GEMEX Co., Newark, 
Ser. 281,282. Pub- 
lished May 28, 1929. 
260,309 WATCH 

STRAPS, WATCH 


BRACELETS, WATCH 
ATTACHMENTS — 
NAMELY, WATCH CHAINS, FOBS, 
AND CHARMS: NECK CHAINS, 
BRACELETS, SCARFPINS, FINGER 
RINGS, BELT BUCKLES, EAR ORNA- 
MENTS. HAIR ORNAMENTS, ALL 
MADE OF OR PLATED WITH PRECI- 
OUS METAT. GEMEX Co., Newark, 


N. J 
Filed March 25. 1929. Ser. 281,281. Pub- 


lished May 28, 1929. 

260,276 SILVER - PLATED HOLLOW 
WARE. BLACKSTONE SILVER Co., INC., 
3ridgeport, Conn. 

Filed April 5, 1929. Ser. 281,896. Pub- 

lished June 4, 1929. 

260,209. PARRINGS, FINGER RINGS, 
BAR PINS BROOCHES, PENDANTS, 
BRACELETS, CAMEOS, STUDS, AND 
CUFF LINKS. SELTZER Bros., New 
York. 

Filed March 5, 1929. Ser. 280,289. Pub- 

lished May 28, 1929. 


260.356 WATCHES AND WATCHCASES. 
ELGIN NATIONAL WATCH Co., Chicago. 


Filed March 15, 1928. Ser. 263,202. Pub- 

lished June 11, 1929. 

260,213. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. ABRAHAM S. SCHARF, New 
York. 

Filed Feb. 18, 1929. Ser. 279,563. Pub- 

lished May 28, 1929. 

260,313 ENGAGEMENT RINGS. WALTER 
BLEIWEISS, INc., New York. 

Filed March 23, 1929. Ser. 281,191. Pub- 

lished May 28, 1929. 

260,298. JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES 
EMPIRE RING Co., New York. 

Filed March 29, 1929. Ser. 281,550 Pub 

lished May 28, 1929. 








Trade Gossip 


(Continued from page 66) 


Perfu-Mist Introduced by Makers of 
the Ronson Lighter 

The Ronson Perfu-Mist, made by the 

makers of the famous Ronson DeLight, 


is the modern answer to an age-old 
need. In appearance it looks like a 
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lighter but instead of spouting flame it 
sprays fragrance. 

Dainty, decorative and diminutive, it 
fits into the tiniest purse and is instant- 
ly ready to renew the user’s perfume as 
handily and often as milday’s compact 
renews her complexion. 

The Perfu-Mist, the maker announces, 
is the smallest, smartest, mechanically 
perfect atomizer. It is filled like a Ron- 
son Lighter—from the bottom. It will 
not leak, corrode, or get out of order. 

It is made in two sizes—for purse and 
dressing table—and in a great variety 
of beautiful leather covered, chromium, 
gold and silver finishes and engine 
turned designs. Made with precision, 
they are attractively priced. 

The Art Metal Works, Inc., Newark, 
N. J., the makers, announce a thorough 
advertising campaign beginning at once. 
The most powerful and popular maga- 
zines and newspapers in America will 
be used—including The Saturday Eve- 
ning Post, Cosmopolitan, Good House- 
keeping, True Story, Vogue, The New 
Yorker—and full page rotogravures in 
a number of cities. 


* * * 


Tiny Trunks as New Community 
Gift Boxes 


Along with its clever new hat-box 
containers for child and baby gift num- 
bers, Oneida Community, Ltd., is offer- 
ing this fall a display container in the 
shape of a miniature trunk. Each 
trunk contains four tiny suitcases, of a 
nature to appeal to the doll instinct in 
the child—each suitcase housing a 
child’s set of knife, fork and spoon. 

The sets may be had in four Com- 
munity patterns, and retail at $3 apiece. 
The trunk may be offered free with the 
last piece as an extra inducement. 


* * * 


Novelty Watch Offered by 
New York Concern 


Adolphe Schwob, Inc., manufacturers 
and importers of watches, 48 W. 48th 
St., New York City, are now offering to 
the trade a new novelty watch called 
“Captive,” which is meeting with great 
favor. Definite plans for the marketing 
of this new line are being formulated 
and will be announced shortly. 

The firm, which is sole distributor in 
the United States for Tavannes and 
Cyma watches, is also showing the new 
Schwob “Seal-Tight” watch, now being 
offered to the metropolitan trade, and 
which will soon be ready for distribution 
in the West. 








Retail Advertising Department 
(Continued from page 43) 


UT some flowers in 

suggestive of fall, 
leaves or goldenrod. 
ing silver 





your window 
such as autumn 
If you are featur- 
in the window place your 


autumn leaves in silver vases. 
Another thought arises, and that is 
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that the enterprising jeweler might 
show in his window the actual popular 
fall colors, that is, the material itself. 
Have a card which might read 


Your Costume Colors for Fall and 
Winter 


If You Have the Gown, We Have 
the Jewel 


& G. GUMP CO., Honolulu and San 
e Francisco, do some interesting ad- 
vertising. Note the two ads illustrated. 
The announcement entitled “Reflected 
Subtleties,”’ smacks genuinely of the 
Celestial Empire. It features jade, de- 
scribed as the quintessence of beauty. 
Another announcement features jade 
also, under the caption, “Jade Jewelry,” 
and illustrates three beautiful pieces of 
jewelry. “Softly translucent,” says the 
advertiser in his description, “subtle in 
color-depth, wrought with delicacy and 
consummate artistry by Chinese master 
craftsmen, jade jewelry is enjoying an 
increasing vogue.” 








The American Watch Industry 

(Continued from page 69) 
color, but will tarnish quickly from body 
heat. The cost will not greatly exceed 
steel ones and will command a good 
price. Cannon pinions should be slight- 
ly longer to take heavy hands. Many 
are now seen that do not clear the dials 
sufficiently to clear heavy hands, such 
as the luminous ones. 


Jeweling of Wrist Watches 


If a customer wants jewels, and will 
pay the price, give him jewels. As a tip 
from our European friends, use large, 
attractive jewels, ruby or _ synthetic, 
striped broad for effect. In the seven 
jewel movements, an attractive cock 
jewel, well spread, might help a sale. 


Alloys for Plates and Bridges 


OW that the fad for white gold (so- 

called) is on the wane, it might be 
well for our manufacturers to try out 
some of the alloys that have been mas- 
querading as white gold, to take the place 
of nickel that has so long been in use for 
watch plates and cocks in small move- 
ments. Swiss makers are using some of 
these alloys to advantage. Some that 
have been tested out prove to be homo- 
geneous and easily machined, hold their 
color and look well damascened, en- 
graved and polished, and if colored 
jewels are used, are very attractive, and 
judging from the extravagant use of 
this near-white gold in jewelry, it should 
not be expensive. 

If our American factories continue to 
put out reliable closely inspected, hand- 
somely cased and attractively dialed 
watches, they need not fear foreign com- 
petition. Our people are patriotic enough 
to prefer American made watches, if our 
factories will furnish what they want, 
which among Americans means some- 
thing that is reliable, and that appeals 
to good taste. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
es part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 1L5c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


who 





Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
winimum charge, 50c. 








STENOGRAPHERS, bookkeepers, typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St.. Cort. 5051, New York. 


for 


SALESMAN, well experienced, open 





manufacturer’s line; best of references; 
will travel. Address “S., 3120,’’ care 
Jewelers’ Circular. 

WATCHMAKER and watch salesman, frot 


class, young, neat appearance, 
reference. Address ‘“Watch- 
Box 1228, Memphis, Tenn. 


man; first 
and A-l 
maker,” 





ENGRAVER, designer, die cutter, carver, 15 
years’ experience, best references; store 
preferred. Address C. B. Schindler, 507 S. 
Scott St., New Orleans, La. 


DIAMOND SETTER, 14 
all classes of work; 
“K., 2859," care 





JEWELER AND 
years’ experience on 
references. Address 
Jewelers’ Circular. 


SALESMAN, 15 years’ following jobbers 
and retailers entire country, desires per 
manent connection Address “C., 3075,” 
care Jewelers’ Circular. 


ENAMELER; an enameler with ability at 
your service; you are invited to be intro- 
duced to him. Address “D., 3080,” care 
Jewelers’ Circular. 





SOUTHERN WATCHMAKER, 15 vears’ ex- 
perience with Swiss and American watches, 
wishes position; reference if desired Ad- 
dress “Y., 3105,” care Jewelers’ Circular. 





HUB CUTTER, expert, accurate, artistic, 
and capable wax modeler, wishes per 
manent position or will do work at home 
Address “J., 3110,’ care Jewelers’ Circular. 





ENGRAVER, watchmaker, combination. 
high grade American store, New York State 
or adjoining; long experience, best refer- 
ence. Hervieux, North Fair Haven, N. Y. 





EXECUTIVE, thoroughly familiar with all 
phases of the credit jewelry business, seeks 
*onnection with responsible outfit. Address 
*"K., 2974,” care Jewelers’ Circular. 


ENGRAVER would like position in store or 
factory, on jewelry and silverware, 25 
| years’ experience. W. W., 414 South Broad 
j St., Philadelphia, Pa. 

| 





FIRST CLASS on jewelry repairs and en- 

graving, also set stones Address A. B 

| Kitchens, care Tschabold, Jeweler, 712 &th 
| St., Wichita Falls, Texas 

| WATCHMAKER, 15 years’ experience ; 50-50 

| basis; must average at least $150 work 

per week; trade shops need not answer 


Address “N., 3039,” care Jewelers’ Circulat 

CERTIFIED WATCHMAKER wants posi- 
tion in southern or central Illinois or 
Indiana; married, age 29: 12 yerrs’ ex 
perience. R. R. Milligan, Eldorado, II] 


A-1 WATCHMAKER, can do plain engrav- 
ing, light jewelry work; good salesman; 
27 years old, married; college education 


Address Box 48, Baton Rouge, Louisiana 


FIRST CLASS American watchmaker, all 


makes and sizes, age 40, 20 years’ experi- 
ence, single, go anywhere, will work two 
weeks, you set salary. L. R. Bryant, N. 


Reading, Mass. 


COMBINATION engraver, jeweler, stone set- 
ter and salesman, capable of managing 
store and buying, desires position: Pacific 
Coast or North desired Address “K.., 
3034,’’ care Jewelers’ Circular 

SALESMAN, eight years’ selling experience, 
desires connection with a silverware, clock, 
ivory house or jewelry and watch houss 
have extensive territory: best references 





Address “P., 3048,’ care Jewelers’ Circular 





YOUNG MAN, 27, nine years’ manufacturing 
experience, selling ability, seeks connection 
with retail house; will do repairing; best 
references Address “A., 3018,” care 
Jewelers’ Circular. 

YOUNG MAN, several years’ experience in 
wholesale jewelry business as manager and 
salesman, desires to connect with either a 
jobber or manufacturer Address “F., 
3024,’ care Jewelers’ Circular 


WATCHMAKER and jeweler, 25 


years old, 
with 10 years’ experience. wants position 
with reliable firm: Southeast preferred 
Address C. I. McDougle, Black Mountain, 
is Me 
WATCHMAKER, JEWELRY SALESMAN, 
27, five years’ experience, seeks position 
Rochester or vicinity; thirty dollars Ad 


dress “Watchmaker,” 124 Virginia Ave 
Rochester, N. Y 


SALESMAN, 20 years’ experience, 


South 
Middle West, open September Ist for plat 
inum, white gold or watch line or jewelry 
line. Address “N., 3116,” care Jewelers 


Circular. 


YOUNG MAN, 22, six years’ experience 


wholesale watch line, five years with lead 
ing importer, desires responsible inside 
position, or selling. Address “M., 3114,” 


care Jewelers’ Circular. 





WATCHMAKER, A-1 mechanic, capable of 
estimating and taking in work; also neat 
engraver, can act as salesman; references ; 
South or Southeast preferred. Address 
“G., 2934,” care Jewelers’ Circular. 





ENGRAVER, 20 years’ experience in high 
grade retail jewelry establishments, desires 
permanent position with good, reliable con- 
cern; best references. Address “A., 2921,” 
care Jewelers’ Circular. 





A-1 WATCHMAKER desires permanent posi- 
tion with firm appreciating better grade of 
work; have own tools: age 35; references. 
Address B. Proft, 126 West Main, Okla- 

homa City, Okla. 
skillful and reliabl-« 

with 25 years’ experi 
ence, wishes front or shop position with 
good firm; Eastern States only. ‘‘Watch 
maker,” 5 Water St., New York. 


WATCHMAKER, 
Swedish mechanic 

















COLLECTOR AND INVESTIGATOR desires 
position with reliable credit house: 18 
years’ experience; A-1 reference ; employed 
now: has own car. Address “L., 3113,” 
care Jewelers’ Circular. 
open fo 

cases and 
preferred 

Pae., 8119,” 


SALESMAN, well 
manufacturer’s 
wristlets of every 
best of references. 


experienced, 
line: watch 
description 

Address 





care Jewelers’ Circular. 


WATCHMAKER, young man, competent to 
take in, estimate, and do first class watch 
repairing, desires permanent position with 
reputable store; $50 weekly. Address “H., 
3109,” care Jewelers’ Circular. 


RETAIL SALESMAN, 27, married, 12 years’ 
experience retail selling, desires position 
with good retail store; absolutely reliable : 
furnish best references. Address “‘K., 3084,” 
care Jewelers’ Circular. 


EXPERIENCED MAN wishes position in 


jewelry store, small town preferred, cap- 
able taking charge; competent general 
assistant, mechanic, salesman; reliable: 
references. Box 578, Norwalk, Conn. 


BOOKKEEPER-STENOGRAPHER, execu- 
tive ability, competent to take complete 
charge of office, all details; six years with 
diamond concern; references. Address 
“N., 3122,” care Jewelers’ Circular. 





SALESMAN, 12 years’ experience, employed 


now, desires position with reliable retail 
jeweler; give estimates on new work and 
repairs, wait on trade; A-1 reference. Ad- 


dress “Z., 3107,’ care Jewelers’ Circular 





YOUNG MAN, 24, six years’ experience in 
silverware line, capable of taking charge 
of office, stock, special order work, etc., 
also efficient outside man; best references 
Address “B., 3078,” care Jewelers’ Circular 


YOUNG LADY, bookkeeper, stenographer, 
ten years’ jewelry experience, capable of 
taking full charge of office, special orders 
and repairs; references furnished. Address 
“P., 3127,” care Jewelers’ Circular. 


pLad, 





JEWELER, first class, on hand made plat- 
inum mountings only; executive ability; 
wishes position with reliable, out-of-town 





firm. Address “N., 2975,” care Jewelers’ 
Circular. 
SALESMAN wishes reliable connection with 


high grade watch and jewelry house; 20 
years’ experience ; highest references ; 


Western territory preferred. Address “A., 


2131,’’ care Jewelers’ Circular. 





JEWELRY TRADE or store shop foreman 
desires position; Pacific Coast or North 
preferred; 18 years’ experience, 34 years 
of age. Address “L., 3035,” care Jewelers’ 
Circular. 


YOUNG MAN, 20 years of age, 22 months at 


bench, high school graduate, good appear- 
ance, wishes position with future, under 
good watchmaker. R. A. McLees, Jr., 


Walhalla, S. C. 


CREDIT STORE MANAGER, age 34, 
married; accountant-credits-collections- 
sales; open for proposition; available 
immediately. Address “Circular, 153,” 





1104. Heyworth Bldg., Chicago, III. 


HIGH GRADE WATCHMAKER, competent 





on all makes, sizes and grades, 20 years 
experience, desires change to permanent 
position. Address “Y., 3009,” care Jewel- 


Circular. 


ers’ 
YOUNG LADY, seven years’ experience in 
retail jewelry store, wishes permanent 
position; reliable and conscientious worker ; 
can furnish best of references. Address 
“Pp. 3129,” care Jewelers’ Circular. 
WATCHMAKER., 15 years’ experience, all 
grades and Swiss wrist watches; can take 
in and deliver, etc.; selling experience; 
steady work only; A-1 references. Ad- 
dress “E., 2848,” care Jewelers’ Circular. 
FIRST CLASS all-round man, jewelry re- 
pairer, stone setter, new work, good en- 
graver, 18 years’ experience, wishes perma- 
nent position with first class firm: best 
reference. Address “E., 3027,” care Jewel- 
Circular, 


ers 





RAILROAD WATCHMAKER wants position ; 
9 years’ experience, 27 years of age, Amer- 
fine recommen- 


ican, married; graduate; 
dations; $60: South or West. ‘‘Watch- 
maker,” 2688 W. Broad St., Columbus, 


Ohio. 





YOUNG MAN at present employed as man- 
ager for a well known credit house desires 
to make change; thorough knowledge of 
credit business from selling to collections: 
salary secondary. Address “O., 2983,” 
care Jewelers’ Circular. 


POSITION AS WATCHMAKER wanted by 





Oct. 15: factory, store and shop experi- 
ence; $60 per week: expert on bracelet 


work; American. age 39: references A-1; 
if vou want a reliable man answer at once. 
Address “K., 2232,” care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 








SALESMAN contemplating making Chicago 
headquarters, and with well established 
following to jobbers large 
throughout entire country desires 
manent connections. Address “‘D., 
care Jewelers’ Circular. 


retailers 
per 


3076,” 


and 


FIRST CLASS watchmaker and engraver, 
would like position in Florida or Carolinas 


for winter months; New York season 
closes October Ist, available from that 
date; best references. D>. A. Miner, 


jeweler, Lake George, N. Y. 


WATCHMAKER, American, capable sales- 


man, 17 years’ experience, now employed 
by leading credit concern, assume charge 
watch and jewelry repair department: 
salary $60. Address “M., 3090,” care 


Jewelers’ Circular. 

YOUNG LADY, six years’ office experience 
all branches wholesale jewelry business, 
at present -employed, desires responsible 
permanent position with reputable whole- 
sale jewelry concern. Address ‘A., 3074,” 
care Jewelers’ Circular. 


FIRST CLASS WATCHMAKER, German, 


age 28, 13 years’ experience on Swiss and 
American watches, trade learned in Ger- 
many, wishes steady position; good ref 
erences. H. Gastrich, 201 E. 87th St., 


Apt. 10, New York City. 


WATCHMAKER, American, wants perma- 
nent position; South preferred; 35, mar- 
ried; 18 years’ experience; light jewelry, 
clock repairing ; sober and reliable 
‘Watchmaker,’ 1611 Union St., Bruns- 
wick, Ga. 

FIRST CLASS WATCHMAKER, Swedish, 
age 38, 18 years’ New York experience, 
wishes to make a change; can work on 
own premises if desired: salary or_com- 
mission. Address “X., 3062,”" care Jewel- 
ers’ Circular. 


WATCHMAKER DESIRES POSITION : 
thoroughly experienced all kinds railroad 
and bracelet watches “4 have tools: salary 


or commission ; references furnished 
“Watchmaker,” 210 West 3rd St., Dayton, 
Ohio. 


WATCHMAKER desires permanent position ; 
competent on all grades; neat appearance ; 


sales ability; best references; St. Louis 
or Middle West preferred. Address 
“Watchmaker,” 2069 E. Grand Blvd., De- 
troit, Mich. 

INSTALMENT STORE MANAGER, now 


desires change; 
windows, and a _ specialist 
unless proposition will 
per year do not write. 
care Jewelers’ Circular 


employed, understands 
eredits, sales, i 
on outside selling; 
net at least $6000 
Address “V., 3059,” 


A-1 CHASER, enamel cutter, wedding ring 
carver, setter, jewelry dies, etc.; steady, 
reliable; week work or production basis; 
must be steady year round position where 
good man is appreciated; Chicago or 
nearby desired. Address “Circular, 151,” 
1104 Heyworth Bldg., Chicago. 


JEWELRY MANUFACTURER giving up his 
business, wishes to connect with store; 
expert on new and repair work, also wait 
on trade; am middle aged, executive type, 
good appearance and convincing talker; 
highest credentials. Address “B., 3019,” 
eare Jewelers’ Circular. 








EXPERIENCED SALESMAN with thorough 
knowledge and values of diamonds, 


watches and jewelry, desires position with 
jewelry business or loan office; 20 years’ 
practical experience; best references fur 


nished. Address ‘“X., 3103,” care Jewelers’ 
Circular. 


COMPETENT Swiss watchmaker wants posi- 


tion with first class concern only: the one 
who does not handle high grade Swiss 
merchandise and does not appreciate a 
real mechanic need not answer: no watch 


too small or too complicated; give all par- 
ticulars in first leter. Address “C., 3023,” 
care Jewelers’ Circular. 


OFFICE MANAGER; young man, can 
take full charge of jewelry manufac- 
turer’s office, experienced buyer of 
colored stones and materials; selling 
experience; have a thorough knowl- 
edge of bookkeeping and production 
costs. Address “G., 3025,” care Jewel- 





ers’ Circular. 





SALESMAN, high type Christian, very well 
known and established with best class of 
retailers in all territories, would like to 
hear from responsible manufacturers of 
active and respected lines; capable of 
substantial results. “Experienced, 3117, 


care Jewelers’ Circular. 


YOUNG MAN, executive salesman, 27, seven 
years’ experience with large credit jewelry 
house in executive and selling capacity; 
college education: excellent personality; 
desires to connect with New York estab- 
lishment, retail, wholesale or manufactur- 
ing. Address “W., 3006,’’ care Jewelers’ 

Circular. 





SALESMAN-MANAGER wishes _ to make 
change; now employed in New York City: 
Christian: 9 years’ retail experience: can 


furnish highest recommendations;  thor- 
oughly experienced in cash and credit 
business. Address “D., 2834,” care Jew- 
elers’ Circular. 





EXPERIENCED watchmaker available Sept. 
28rd, experience in estimating and manag- 
ing watch repair department; can also do 
light jewelry work and wait on trade; 
young man, neat appearance, own tools, 
references: Virginia or nearby state pre- 
ferred. Address “C., 2927,” care Jewelers’ 
Circular. 

YOUNG MAN, 24, with thorough knowledge 
of instalment jewelry business, desires to 
make a change; would like to connect with 
some concern where hard work and know!l- 


edge will be appreciated; ean furnish 
highest possible references both as _ to 
ability and integrity. Address “K., 3112,’ 


care Jewelers’ Circular. 








Lines Wanted. 


5e. a word; minimum charge, $1.25 








REPRESENTATIVE, 35, at present carrying 
loose diamonds, looking for additional 
lines from reliable firms for Pacific Coast: 
references furnished. 1510 Fell St., San 
Francisco, Cal. 


WANTED, LINES for Pacific Coast terri- 
tory; now calling on retailers, jobbers and 
credit houses; consider diamond mounted 
line, fine stone line or several non-conflict- 
ing lines of good grade novelty jewelry: 
references. Address E. D. Rogers, 1021 
West 6th St., Los Angeles, Calif. 

ATTENTION 
facturers; salesman, 15 years A-1 estab- 
lished clientele with leading department 
stores, jewelry and specialty shops, follow- 
ing all leading cities coast to coast, in- 
terested to hear from reputable and 
responsible firms only; highest credentials 
Address “R., 3051,” care Jewelers’ Circular. 


novelty importers and manu- 


HIGH POWERED SALESMAN, many years’ 
established following with jobbers and 
department stores. all. principal cities 
Middle and Far West, Chicago head- 
quarters, interested connecting with manu- 
facturer or importer of fine costume and 
novelty jewelry line, also precious stone 
novelties. Address “T., 3052,” care Jewel- 

Circular. 


ers’ 








Side Lines. 


5e. a word; minimum charge, $1.25 








SALESMAN with Chicago office to han- 
dle fine Marcasite jewelry, imported, 
also fine enamel goods. Schmidt Bros., 
55 West 42nd Street, New York. 





WANTED, SALESMAN with automobile, 
calling on retail jewelers, to carry a pop 
ular-priced line of compacts and cigarette 
cases as a side line; state territory and 
concerns you represent; commission basis. 
Address “R., 3098,” care Jewelers’ Circular 


SALESMAN, 





calling on department stores 


and jobbers from Chicago to Denver for 
line of chromium finish pierced novelty 
jewelry; must be experienced and well 
acquainted with the trade; reply in detail, 
stating past experience; excellent oppor- 
tunity, liberal commission. Address “K., 
3087,’ care Jewelers’ Circular. 








SALESMAN with established clientele among 
buyers of department high grade 
jewelry and gift stores, in New York, New 
Jersey and Pennsylvania, to handle a non- 
competitive article on a commission basis; 
state experience and reference in letter 
Address “O., 2976," care Jewelers’ Circular 


stores, 


MAKE $10 DAY EXTRA; want salesmen 
calling on retail jewelry trade to handle 
as side line new copyrighted birthstone 
business and calendar cards; it’s a big 


seller and every jewelry store a prospect; 
write for samples and details. Correct 
Printing Company, 161 Grand St., New 
York. 





Help Wanted. 


ve. a word; minimum charge, $1.25 











WANTED, experienced, first class watch- 
maker. Apply Jos. Gumm, Jackson, Mich 


WATCHMAKER who ean do engraving 


good opportunity. Address “‘B., 3020,’ care 
Jewelers’ Circular. 

SALESMAN, experienced, familiar with 
downtown trade only; good salary and 
steady position B. Salter, 212 Broadway, 
cor. Fulton St., New York. 

WANTED, first class combination watch- 
maker and engraver; give all particulars; 


permanent Fayman-Joseph Co., 


Springfield, 


position. 
Mo. 


WANTED, watchmaker and optometrist, o1 
one qualified for both; permanent position, 
excellent opportunity. Veiner, 102 
Bleecker St., Utica, N. Y 


YOUNG MAN WANTED by watch importer 
to take care of repairs; state references, 
experience and salary expected. Address 
“A., 3070,” care Jewelers’ Circular 


WANTED, in a permanent position, experi- 
enced engraver who can do the highest 
class work. Apply Maier & Berkele, Inc., 


Atlanta, Georgia. 





WATCHMAKER, first class only, one who is 


willing and can do the work; state age, 
experience, salary expected. Peoples 


Jewelry Co., 310 St. Clair St., Toledo, Ohio 





COMBINATION MAN, clockmaker, engraver 
and other branches; references and details 
in first letter. Ward’s, 23 Main Street, 
Yonkers, N. Y. 


WANTED, DESIGNER on a line similar to 
wrist watch strap buckles; must have ex- 
perience on same. Address “J., 3083,” 
Jewelers’ Circular. 


care 


FIRST CLASS WATCHMAKER with some 

selling experience for Northampton, Mass., 
Apply Mallove’s, 111 Bank St., New 
London, Conn 


store. 


WANTED, first class watchmaker for rail- 
road and wrist watches must be A-1 
man; permanent position. The Dixon 
Jewelry Co., North Platte, Neb. 

SALESMAN, live wire, salary and commis- 

sion, with manufacturer of 28 _ vears’ 

standing: state territory and experience 

Address “L., 3089," care Jewelers’ Circular 


MAN, experienced 


YOUNG salesman _ of 
jewelry and costume jewelry, for retail 
store; steady position; excellent oppor- 
tunity. Address “N., 3093,” care Jewelers’ 


Circular. 


WANTED, experienced watchmaker on first 
class work; must have references; prefer- 
ably one who ‘speaks English; steady 
position. M. Satnick, 284 Broadway, 


Brooklyn, Mm. x. 


YOUNG MAN with some salesmanship ex- 


perience to carry fine line of wedding 
rings; must be ambitious, and willing to 
start from bottom Philip Krasnow, 41 


John St., New York 


WANTED, first class diamond setter, only 
man competent in white gold and platinum 
work need apply: must have best of ref- 
erences. Address “Circular, 152," 1104 
Heyworth Blidg., Chicago. 


(Special Notices continued on page 76) 
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HELP WANTED—Continued 








ADVERTISING MANAGER, experienced in 


silverware and kindred lines, with a thor- 
ough knowledge of all market channels 
and possibilities Reply to “S., 3099,’’ care 
Jewelers’ Cire ular. 





HIGH CLASS watchmaker wanted, must be 
first class mechanic, close timing, save 2c. 
stamp if not first class mechanic; 30 
minutes from 42nd Street. Address “B., 
2944,” care Jewelers’ Circular. 


WANTED, jeweler and diamond setter; 
one who can do some engraving; per- 
manent position and good wages to 
good man. Bitterman Brothers, Evans- 
ville, Indiana. 

FIRST CLASS WATCHMAKER, in city in 
eastern New York, for the balance of this 
year; American watches only; no night 
work. Address “Q., 3050,” care Jewelers’ 
Circular. 


WANTED AT ONCE, watchmaker and en- 














graver; state salary expected and give 
references in first letter. Friedmans 
Jewelers, 7 Broughton St., West, Savan- 
nah, Georgia. 








FIRST CLASS WATCHMAKER and plain 
engraver; permanent position, pleasant 
surroundings; best store in high grade 
city of ten thousand. Shibley & Hudson, 
Wooster, Ohio. 


WANTED by local watch inspector, com- 
bination watchmaker and outside sales- 
man; good territory; fine opportunity for 
live wire. Address Geo. W. Taylor Co., 
Inc., Williamson, W. Va. 








SALESMAN WANTED, has retail followers 
for platinum mountings and gents’ gold 
stone rings in New York City and vicinity ; 
a. Atlesberg & Kleinman, 62 W. 
47th St., New York. 


EXPERIENCED 
respondent; must 


instalment collection cor- 
know how to handle 
delinguent accounts, also collectors; in- 
vestigations and credits; salary $30 to $40 
weekly; call or address full particulars. 
Baer, 6 Maiden Lane, New York. 


SALESMAN ealling on retail isle ies 
York and surrounding territory; very 
attractive and large jewelry line; ex- 
cellent opportunity. Address K. Poli- 
shook, 102 Canal St., New York. 








ASSISTANT watchmaker and jeweler and 
engraver, one who has store experience 
and who could wait on trade: must be 


able to do wrist watch repairing; must 
have good references; will pay $35 to 
start, with chance for promotion. Address 


“Z., 3067,” care Jewelers’ Circular. 





WATCHMAKER, must be capable of posi- 
tion adjusting; quality preferred to 
quantity ; straight salary—to right man 
piece work if desired. Apply Flanders 
& Son, Elkhart, Indiana. 





SALESMAN, at least 10 years’ retail experi- 
ence, must have highest credentials; also 
junior salesman, willing to make himself 
generally useful; quick advancement to 
energetic young man; state which job you 
apply for and salary expected. Herberts, 
163 West 125th St., New York. 





WANTED, young man to manage jewelry 
store with loan office; must be a gentle- 
man, stockkeeper, window trimmer, a good 
Salesman; salary and commission; state 
age, reference and must furnish bond; 
good opportunity for live wire. P. P. Lip- 
son, 313 Madison St., Fairmont, W. Va. 





of the highest ability in the finest 
jewelry store in New Haven; state age, 
experience and present salary; send 
photo. The Savitt Co., 107 Church St., 
New Haven, Conn. 





WANTED, first class combination engraver 
and jeweler; permanent position and good 
pay to right man; state age and full 





particulars in first letter. Address “J., 
3033," care Jewelers’ Circular. 
WANTED, combination watchmaker and 


jeweler, for one of our branch stores: state 
references, experience, salary expected and 
particulars in first letter. Address White 
Brothers Co., New Orleans, La. 





WANTED, SILVERWARE 
sell short snappy line of pewter ware, 


SALESMAN, to 
New 


York City and adjacent Eastern territory, 
including large department stores. Ad- 
dress “P., 3104,” care Jewelers’ Circular. 





WANTED, combination jeweler and diamond 
setter; must be first class mechanic; per- 
manent position and good pay to right 
man; state age and full particulars in 
first letter. Address “H., 3032,” care 
Jewelers’ Circular. 





WATCHMAKER WANTED; only first class 
mechanic need apply, accustomed to fine 
repair work, close timing; good salary and 


permanent position to right man. Lad. 
Boldizsar, 990 Lexington Ave., bet. 71st 
and 72nd Sts., New York. 





DESIGNER WANTED by a leading manufac- 
turer of high grade Sterling hollowware. 
Address “F., 2933,” care Jewelers’ Circular. 





WANTED AT ONCE, platinum worker, dia- 
mond setter and jobbing jeweler, single 
or combination men; steady positions; 
give references, experience and salary ex- 
pected in first letter. Orkin Jewelry 
Manufacturing Co., Southland Life Bldg., 
Dallas, Texas. 





WANTED, A-1 WATCHMAKER 
watch repairing only; must 
repair all kinds of high 
position permanent; 


to do 
be able to 
grade watches; 
give age, experience, 


reference and salary desired in first letter. 
W. F. Fischer & Bro. Co., Chattanooga, 
Tenn. 





WANTED, COMBINATION MAN who can 
do jewelry repairing, engraving, stone 
setting, clock and watch work; unless you 
can do all these no need to answer; give 
references, salary expected and other de- 
tails in first letter. T. J. Ellis & Co., Jones- 
boro, Ark. 





WANTED, first class watchmaker for a per- 
manent position; please state full particu- 
lars in first letter, regarding your experi- 
ence, ability, references, nationality, age, 
married or single, salary expected, also 
when you would be able to start work. 
Address M. Lemp, 113 N. Salina 
Syracuse, N, Y. 


Street, 


A RARE OPPORTUNITY for a salesman | 








WANTED, a first class credit manager 
for the finest credit store in the city; 
state age, references, experience, and 
a photo in first letter; good salary to 
right party. Address correspondence 
to Nate Feder, El Paso, Texas. 





WANTED, platinum worker and diamond 
setter, first class all around man who can 
act as shop foreman of southern trade 
shop; give full information regarding your 
ability, age and salary expected in first 





letter. Address “D., 2847,” care Jewelers’ 
Circular. 
LARGE JEWELRY MANUFACTURERS 


require the services of a young man fully 
experienced in the handling of highest 
class platinum and diamond jewelry; ex- 
cellent figurer, able to take care of stock 
and keep accurate records; must also have 
selling ability; good salary to efficient 





party. C. P. ‘Goldsmith & Co., 20 West 
Béth St., New York. 

SALESMEN WANTED to represent live 
manufacturer; department store trade 


only for Middie West, South, Pacific Coast 
and New England territory : line consists 
of necklaces, bracelets, brooches, etc., in 
chanel, costume, and rhinestone jewelry ; 
commission only ; when applying state age, 
reference and experience, which will be 
held in strict confidence. Address “M., 
3037,” care Jewelers’ Circular. 





ENGRAVER-WATCHMAKER;: somewhere 
is the fellow we want; he must be a 
mighty good monogram engraver as well 
as a first class watchmaker; this is an 
opportunity for a good position in a town 
of 30,000; jewelry store has been estab- 
lished 48 years. Are you the man? If so, 
write Cleeland’s, Butler, Penna. 





WANTED BY A MANUFACTURER who is 
now employing about 15 men, a working 
foreman of ability who actually is a fine 
jeweler as well as being a first class ex- 
ecutive; must understand handling men; 
production work of platinum and white 
gold mountings, emblems and fraternity 
jewelry; unless qualified needless to reply; 
must be married; state age, experience, 
where in the past employed, in fact give 
information in detail; good opportunity 
with advancement. Address “M., 3058,” 
care Jewelers’ Circular. 








For Sale. 


Stores, Stocks and Businesses 
Se. a word; minimum charge, $1.25 





EXPERIENCED JEWELRY SALESMAN 
with executive ability and one who can 
take full charge of a store: must under- 
stand the credit jewelry business from “A” 


to “Z” and must be well recommended; 
salary secondary; in reply state all par- 
ticulars. Address “Y., 3063,” care Jewel- 


ers’ Circular. 





JEWELRY SHOP can be bought cheap; very 
well equipped for gold or platinum, Room 
New York. 


GOOD PAYING PAWNSHOP, jewelry only; 
established 22 years; on account of sick- 
aoe A. Barrick, 45 Beaver St., Albany, 


71, 90 Nassau St., 








LARGE DIAMOND HOUSE desires ser- 
vice of two salesmen for loose goods 
only; give complete details first letter 
to receive attention; letters will be kept 
confidential. Address “C., 3079,” care 
Jewelers’ Circular. 





watch and first class clockmaker, 
permanent position; one who 
thoroughly understands chime clocks; 
please state full particulars in your first 
letter regarding your experience, ability, 
nationality, age, salary desired and full 
information, also when you would be in a 
position to start work. Address M. Lemp, 
113 N. Salina Street, Syracuse, N. Y. 


WANTED, 
for a 





WANTED, an A-1 engraver who is also a 
good or fair watchmaker; to a capable 
man we have a permanent position; pleas- 
ant surroundings and working conditions, 
with largest and oldest firm here; send 
samples of engraving, references, give age, 
Wages expected and any other information 
regarding qualifications, etc.; population 








100,000, altitude 3800 feet. W. T. Hixson 





Co., El Paso, Texas. 








ESTABLISHED instalment business in city 
of 1,000,000 population ; over 7000 open and 
closed accounts; excelient opportunity for 
right parties. ‘Address “D., 1721,” care 
Jewelers’ Circular. 





WILL SELL FOR INVENTORY my jewelry 
store on best side street of Springfield, 
Mass.; plenty of repairs; small clean 
stock; very low rent; owner going abroad. 
Address “O., 3042,” care Jewelers’ Circular. 


FOR SALE, well established jewelry busi- 
ness in Milwaukee, Wisconsin; good loca- 
tion, clean stock, low rent; owner wants 
to retire; high reputation ; opportunity for 
a good watchmaker. Address “W., 3061,’ 
care Jewelers’ Circular. 








JEWELRY STORE for sale, a money maker, 
very busy and growing avenue, store well 
established for 18 years, owner wants to 
retire on account of ill health; will take 
about $10,000 cash to handle it; good for 
a man or group of men; would yield a 
handsome profit; do not answer unless oe 
have the cash; apply by letter onl 
i. Snyder, 2059 77th St., BM 
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JEWELRY REPAIRING and special order 
work shop for the trade; established over 
ten years in San Francisco, California; 
wonderful climate; centrally located ; 
cheap rent; have other business interests. 
Address “F., 3045,” care Jewelers’ Circular. 





LEADING JEWELRY STORE in county 
seat town in central Ohio; good going 
concern, jewelry and gift shop line; $10,000 
stock, can be reduced; more repair work 
than one man can do; reason for selling, 
wish to retire. “E. J. S., 3040,” care 
Jewelers’ Circular. 











For Dale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








SAFES, new and used, cheap. Acme, 44 





West 29th St., New York.  Lacka- 
wanna 3305. 

MODERN jewelry fixtures for sale, very 
reasonable; seven wall cases, four show 
cases and three work benches. G. S. Blum, 


South Amboy, N.: J. 


COMPLETE factory equipment for manufac- 
turing sterling silverware ; machinery, tools, 
dies, etc., for sale; wonderful opportunity 








for new concern; bargain. Address “B., 
2950,” care Jewelers’ Circular. 

FOR SALE, two watchmaker’s_ benches, 
K. & D. staking tool sets, polishing motor, 
foot wheel, trial lens set, lot of bench 
tools; less than half price. Fred McAtee, 
230 W. 4th St., Faribault, Minn. 





COMPLETE central jewelry store fixtures, 
including window trims, trays, show cases, 
wall cases, large safe, electric fixtures, etc., 
complete to the smallest detail; exceptional 
opportunity for alert party. B. Spector & 
Bro., Inc., 108 Church Street, New Haven, 
Conn. 


MAHOGANY FIXTURES; two 10-foot ma- 
hogany wall cases, glass plate, drawers, 
display shelf, and five-foot mirror section: 
also three showcases 10-foot, 18 x 18 on 





lion foot curved legs; two rows of ad- 
justable plate glass in showcases; also 
safe, bench and tools; price reasonable. 
Mrs. 26 Bay Ave., 


Richard J. Schaefer, 
Patchogue, L. I., N. Y. 








Business Opportunities. 


5e. a word; minimum charge, $1.25 








BUY JEWELRY STORE. Ad- 


WANT TO 
273 A, Terre Haute, Ind. 


dress R. 5, Box 





MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
Conn, 415 Swetland Building, Cleveland, 
Ohio. 





IF YOU WANT TO SELL your business, I 
will pay you spot cash; bank references. 
Write, phone or wire Herman L. Art, 458 
Douglas St., Akron, Ohio. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
8. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 





WHEN YOU WANT the highest cash price 
for your stock and fixtures, communicate 
with us; all correspondence strictly con- 
fidential. New England Jewelry Exchange, 
Province Bldg., Room 514, Boston, Mass. 


QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bidg., 
Chicago, Ill. 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bidg., 


Boston, Mass. 


Il HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell, Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 








HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 EB. Madison 8t., 
Chicago, IIl. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, IIl. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; “ea and references of the 
highest order. an Praag & Co., 653 
Broadway, New York, established 1889. 











jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you bona fide cash offer; (or send sur- 
plus stock and get cash by return mail) ; 
best references. Colmes Brothers, 11 
Beacon St., Boston, Mass. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, IIl. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
—— Bros., 333 Washington St., Boston, 

ass. 


Wanted to Purchase. 


5e. a word; minimum charge, $1.25 




















GENUINE emeralds, pearls, amethyst, topaz 
and aquamarines; will pay cash for same 
in old jewelry or loose. Charles R. Vogel, 
195 Arlington Ave., Hawthorne, N. J. 




















Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 








MY 25 YEARS’ EXPERIENCE enables me 
to do first class watch repairing for the 
trade; work guaranteed; prices reason- 
able. E. Nelson, 901 Mallers Building, 





Chicago. 


WE PAY MORE; before selling your | 














OUR WATCH REPAIR DEPARTMENT can 
take some more work; good opportunity 
for retailer who wants his work done right, 
at a fair price, and quickly; also compli- 
cated watches; estimates given. M. Viatte, 
Watches and Movements, Room 1102, 74 
West 46th St., New York. 








Special Order Work and 
Repairs for the Trade. 


Se. a word; minimum charge, $1.25 











HUB CUTTING for jewelry; 
workmanship guaranteed. W. 
Montgomery Ave., Newark, N. 


first class 
ate 80 





STONE SETTING done in white metal, 
silver or brass for factory or jobber. Theo. 
J. Ehrlich, Conneaut, Ohio. 





GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 





sleeneeeieninill 
as 





To Let. 


Se. a word; minimum charge, $1.25 








LIGHT SPACE FOR RENT CHEAP. Room 
814, 106 Fulton St., New York. 


OFFICE TO SUB-LET, two windows, low 
ae Room 802, 20 West 47th St., New 
fork. 








TO LET, small light office suitable for bench 
work. Room 1404, 64 West 48th Street, 
New York. 


OFFICE TO LET; 
watchmaker to get 
3 Maiden Lane, New 


for good 
21-22, 


opportunity 
work. Room 
York. 





watchmaker 
Room 504, 


SPACE TO LET, suitable for 
or engraver; reasonable rent. 
36 W. 47th St., New York. 





SPACE TO LET, equipped, north light, dia- 
mond setter or watchmaker, with estab- 











lished engravers. Hildreth & Brown, 62 
W. 47th St., New York. 

VERY DESIRABLE bench and desk space 
for jeweler, engraver, watchmaker, dia- 
mond setter or diamond dealer. Room 306, 
102 Fulton St., New York. 

VERY DESIRABLE OFFICE and window 
space, suitable for engraver, watchmaker 


or designer; reasonable rent for desirable 
tenant. Apply Room 1003, 71 Nassau St., 
New York. 





TO LET partitioned office space; heat and 
light; suitable for manufacturer’s agent or 
diamond dealer. Apply Chas. Armsheimer 


& Son, Room 901, 9-11-13 Maiden Lane, 
New York. 





OFFICE FOR RENT, most beautifully 
equipped, finest of fixtures, suitable 
for any branch of the jewelry industry ; 
rent reasonable. Inquire Room 1210, 


18 W. 48th St., New York. 


Ce SOTO 


————— 











a 


PMiscellaneous. 
5c. a word; minimum charge, $1.25 





increase your ability 


WATCHMAKERS, 
recommended books; 


through the highly 
“Rules and Practice for Adjustin 
Watches,” and “Practical Balance an 
Hairspring Work’; circulars on request. 
Walter Kleinlein, Waltham, Mass. 
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Fancy Shaped 


Crystal Blanks 
Made in Japan 


same; 


Extra low prices and ingenious 
works bring you large profit. 


Asking for the patronage of ane elt On. 
large users of fancy shaped 


crystal blanks. 


Reliable agents wanted in 610 Broadway 


dealers in all kinds of crystals. 





We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
records 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 


BROOKLYN 
PURCHASING SYNDICATE 
FRANK WALKER, PROPRIETOR 
Brooklyn, N. Y. 
32 Years at the Same Address 





 — a _——- 


THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


show we 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R P.—Sterling 


Se Also 
SAFETY CATCII J 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN NEW YORK | 

















Please apply, writing your pur- 
port in detail. 


We are going to America to 
pay personal visit. 














YOU WANT A POSITION 
YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 


‘he Buyers’ 
Directory 






































KONISHI KOTAKUDO USE THE Pisen, Saal 
COMPANY Want Advertisements | | 
ree , of the ee 
OSAKA, JAPAN 9 | Jewelers Publishing Corp. 
Jewelers’ Circular | 239 West 39th St New York 
Bis qaiiaianen B. ROEDE & SONS 
7 PLATINUMSMITHS 
Refining— SPECIAL ORDER WORK FOR OVER 45 YEARS 
and do it right. THAT’S ALL 

Ask for free 24-page 142 FULTON STREET NEW YORK 


booklet that describes 
ws Hoke Instructions on 
refining precious metal 
wastes. 


Sam W. Hoke 


Jewelers Technical 


Theres buried rreasure —Aavice Co. 
int YOU SHOp- — 3 nS ont. ne 














TERN 


71 Nassau St., New York 
"Phone Cortland 4346 


Manufactures Fine Platinum 
Jeowelry—Spectal Order Work. 





“Baguette-Like”’ 
Patented U. 8. A. 
Only ring that will mount 


“Changeable Ring’ 
round stones appear square. 8. A 


Patented U. 














MESH BEAD 
BAGS — SILVERWARE —5 icc 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM 


10 8. WABASH AVE. SWARTZ & Co. 


CHICAGO 


Demuth Glass Mfg.Co. 


Manufacturers of 
Glass-HShades for Figures, 
Clocks and Taxidermists. 

89-97 2. 11th St. Brookipn, N. VB. 

















"Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pat. May 25, 1936 
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““America’s Leading 
Jewelry Auctioneer” 


JAMES L. HAND 


14 Maiden Lane New York 


Telephone Cortland 6496 
Cable Address: “Handsale—New York” 


IN CUBA! 


From the “JEWELERS CIRCULAR,” April 4, 1929. 


James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, 
New York, while conducting a stock reduction sale for 
L. H. Rowe, Daytona Beach, Fla., was recently called to 
Havana, Cuba, to sell the art collection belonging to 
Francis Faurez, a prominent sugar planter. Despite the 
fact that two-thirds of Mr. Hands audience spoke only 
Spanish the sale was a success. He had interpreters on the 
floor to assist him with the sale. 


After disposing of this collection, Mr. Hand returned 
to New York, and last Tuesday night left for Ottawa, Can. 
to sell out the stock of C. A. Olmstead & Sons, in business 
in that place for many years. 














The Auctioneer with an International Reputation! 


Sales Conducted Wherever the English Language Is 
Spoken! 











THE FAME of the “Hand Auction” has gone beyond the confines of 
the United States and foreign jewelers are availing themselves of the 
services of James L. Hand and Chas. J. Wilbur. We will later an- 
nounce the first American Jewelry Auctioneers to sell in London! You 
may have the names of more than one hundred representative American 
Jewelers that have availed themselves of Hand Auction Service! The stocks of fifty of these aggregate over 
FIVE MILLION DOLLARS! Genuine References from Banks, Trust Co.s, Executors, Receivers, Lawyers, 
Judges, Manufacturers, and members of the National Jewelers Board of Trade. 


EVERY SALE IS CONDUCTED BY JAMES L. HAND IN PERSON 
and CHAS. J. WILBUR, His Talented Partner 























IN CANADA! 


Investigate the record, the char- 


acter, the financial responsibility 114 Metcalf-S 
etca ee 


Ottawa, Canada 


EWART, SCOTT, KELLEY & KELLEY, 
Barristers, Solicitors 


To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 


Dear Mr. Hand: 


For the past few weeks, you have been conducting for clients of mine 
an auction sale of a jewelry stock in this city. 


of the man to whom you entrust 
not only your stock, but your rep- 


utation as well. 


Be sure he is the kind of man 


you wish behind your counter, 


the type you can safely introduce 
to your friends and customers— 
one to whom you can trust your 


reputation and business welfare. 


Send today for the Hand book 
on auctions. It’s yours for the 


asking. 








I do not wish to let this opportunity pass without conveying my 
clients’ appreciation of the manner in which you have handled this sale. 
Throughout you have looked after their interests and your dealings 
both with themselves and with the public have been fair and above 
reproach. 

You are at liberty at any time to refer to me any enquiries from 
prospective clients in this district. I shall be only too glad to advise 
such people of the manner in which you have conducted this sale in 
Ottawa. 

With best wishes to both yourself and Mr. Wilbur, 


LEE A. KELLEY. 





conti 
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U.B.P. Publications Broadly 
Cover the Following Indus- 
tries and Trades 


Metal Trades 
The Iron Age 
Hardware Trade 
Hardware Age 
Hardware Age Catalog 
Textile 
Dry Goods Economist 
National Dry Goods Reporter 
and Drygoodsman 
National Dry Goods Reporter 
Wholesale 


Shoes and Hosiery 
300t & Shoe Recorder 
Hosiery Retailer 
Jewelry & Optical 
Jewelers Circular 
Optical Journal 
Jewelers Circular Buyers Direc- 
Automotive tory 
Automotive Industries 
Automobile Trade Journal and 
Motor Age 
Motor World Wholesale 
Commercial Car Journal and 
Operation & Maintenance 
\utomotive Industrial Red Book 
Chilton Catalog & Directory 
Chilton Aero Directory and 
Oil Catalog 
Q ¥ Oil Field Engineering 
Petroleum Register 
Allen’s Superintendents Hand 
Toys Book 
Toy World 
Plumbing & Heating 
Sanitary & Heating Age 
Warehousing 
Distribution & Warehousing 


Insurance 
The Spectator 


\) 
@ 
Q 
w 
Ss 
> 


OIL DIVISION 


Controlled by the 


United Business Publishers, Inc. 
239 West 39th Street New York City 


OFFICERS: k. 
A. C. Pearson, Chairman C. A. Musselman, Vice-Pres 


F. J. Frank, Pres. Arnold L. Davis, Sec’y F. C. Stevens, Treas. 
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” The 
Petroleum Industry 


is a GIANT/ 


In production and pipe line equipment there is an investment of approx- 
imately $5,750,000,000. Over one billion dollars are spent annually for 
new construction, equipment and supplies—not including the purchase 


of raw materials. 


The latest available figures (1927) show: 


Annual expenditure for casing........ $149,000,000 
I TS Sk ane oe er 54,200,000 
NS fe a ln saw CRSA 40 31,700,000 
Pumping Equipment ............... 27,100,000 
ne Pea a a 9,000,000 


This more than one quarter billion of dollars rep- 
resent purchases directly made, or influenced by, 
engineers, superintendents, executives and field 
personnel. 


Oil Field Engineering, published monthly, is the 
engineering (production and pipe line transporta- 
tion) authority of the industry. Its long arm 
reaches out not alone to the oil fields of the U.S.A. 
but into the fields of all foreign countries where 
oil is commercially existent. Its paid subscribers 
compose the industry’s big purchasing and purchase 
directory power. 


Petroleum Register, published annually in June is 
an international directory, statistical record and 
equipment catalog of the industry. Presents de- 
tailed reports of U.S.A. and foreign companies,— 


$27 1 000,006 


producers, refiners, marketers, compounders, grease 
manufacturers, natural gasoline operators, pipe line 
companies, oil associations, equipment makers, 
dealers, etc. Cloth bound. Ten dollars per copy. 


Allen's Superintendents Hand Book is a text book 
for production, pipe line, refinery and marketing 
executives. Published annually. Its 5000 edition 
is distributed, complimentary, to the individuals 
and corporations who are its logical recipients and 
who are potential purchasers of every kind and 
character of equipment used in all branches of the 
industry. 

Detailed information on any or all of our three oil 


publications will be furnished promptly on request 
to 


Chilton Class Journal Company 
Chestnut and 56th Sts., Philadelphia, Pa. 


Controlled by the 


United Business Publishers, Inc. 
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Leading Jewelry Auctioneers of America 


— WHAT WE WILL DO FOR YOU — 


in a dignified businesslike way we convert your surplus and old stock into cash 
and leave your store with an added prestige for the future. Our selling methods 
are scientific, dignified, business methods developed over a period of nearly 17 
years’ selling jewelry at auction. 

If you wish to retire we will buy your entire stock for cash. 

Our enormous outlet for merchandise and financial resources enable us to pay 
cash for your business regardless of size. No deferred payments—when you sell 
to us you retire with cash in hand. 


REFERENCES: THE PEARL MARKET BANK & TRUST CoO., 
CINCINNATI, OHIO, OR ANY MERCANTILE AGENCY 


4 FEW OF THE SALES WE HAVE SUCCESSFULLY CONDUCTED 
W. H. Raiford, Tuscaloosa, Ala., 2 sales. L. Huber & Son, Louisville, Ky. 
B. Jacobs, Minneapolis, Minn. Siberts Jewelry Co., Waterloo, Ia. 
Lernstein Bres., Chicago, Ill. McDonald Jewelry Co., Wapakoneta, Ohio. 


A. G. Friske & Hoppe, Chicago, Ill., 5 sales. Stanley L. Kerr, Havre, Mont. 

David Roths Sons, Louisville, Ky. Hess & Co., Elmhurst, Ill. 

Art & Rubin, Canton, Ohio. L. Becker, Whiting, Ind. 

M. Z. Holland, Chicago, II. A. J. Renfort, Forest Park, Ill. 

S. Skuller, Lexington, Ky. F. Smith, Cincinnati, Ohio. 

Heil McClimans, Peoria, Ill. Tiffany Jewelry Co., Cincinnati, Ohio. 
Welte & Wieting, Peoria, Ill., 2 sales Haltons Jewelry Co., Ranger, Tex. 
Southwestern Jewelry Co., Eldorado, Kans. Shains Jewelry Co., Wichita Falls, Tex. 
Kleins Jewelry Co., Quincy, IIl. Woods Jewelry Co., Breckenridge, Tex. 
Whittier Jewelry Co., Harlan, Ky. Layman Estate, Dayton, Ohio. 

A. Seidenstecker, Hamilton, Ohio, 2 sales. A. L. Hamblin, Buchanan, Mich. 


Ingalls, Waukegan, Ml. Spero Jewelry Co., Chicago, Ill. 


Jas. P. Godwin, Dalton, Ga. Simon Jewelry Co., E. Chicago, Ill. 

Mulholland Silver Co., Aurora, IIL Webber & Turnell, Danville, Ill. 

Henry Thew, Lima, Ohio. W. J. Fuerman, Bradford, Pa. 

Frank Ausman, St. Mary’s, Ohio. Davis Jewelry Co., Lewistown, Pa. 

H. J. Thoendel, Chicago, Ill. A. Snider, Beloit, Wis. 

J. H. Nichols, Chicago, IIL, 2 sales. M. Altfeld, South Bend, Ind. 

Kurzon Bros., Youngstown, ‘Ohio. Wm. H. Horton, Flint, Mich. 

Kemnitz & Wilson, Chicago, Ill., 2 sales J. Livingood, Lewistown, Pa. 

Fordstrom Jewelry Co., Chicago, ‘nl. A. Irving, Owensboro, Ky. 

John Bauer Jewelry Co., Zanesville, Ohio. Nystrom Jewelry Co., Chicago, Il. 

Gibson Brothers, Middlesboro, Ky. Philip Kohn Jewelry Company, Lima, Ohio. 

The McCormick Jewelry Co., Beckley, W. Va. H. L. Pearson, Elmwood, Ohio. 

Schinke Brothers, Dayton, Ohio. Max Spear Jewelry Company, Chicago, Ill., 8 sales. 

Rosenthal Jewelry Company, Montgomery, W. Va H. J. Thoendel & Son, Forest Park, Ll 
Austin Jewelry Company, North Platte, Nebr. 


Garland Jewelry Company, Grafton, W. Va. 


S. SIEGEL & CO., INC. 





Safeguarding the Jeweler Has Always 


pve gai gwd and to This We Wholesale Jewelers, Auctioneers and Appraisers 
ttribute Uur success Keith Th Buildi Cable Address: 
S. SIEGEL, President Phones: Main 2223 and 2224  “Siegeleo” 48£CINCINNATI, OHIO 








Get 100% For Your Merchandise! 


The Jeweler’s Lifesaver 


Why sacrifice your reputation and life’s savings when you can secure 
the services of the greatest auctioneer in the world, Mr. Max Posner, 
who will sell out all your merchandise, or just your surplus stock. You 
will be proud to have him behind your counter, and your friends and 
customers will congratulate you on your wise choice. He will attract 
the best class of people in your city and make a real success of the sale. 
Our terms are surprisingly low. A few dates are still open this year. 
If necessary we will put up a cash bond to guarantee the fulfillment of 
our contract. Best of references in U. S. A. and Canada. All corre- 
spondence held strictly confidential. For further particulars write to 


Colmes Brothers 


MAX POSNER, Auctioner 11 Beacon St., Boston, Mass. 


Colmes Bros., Management 




















The BUYERS’ DIRECTORY 


Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Ve. E you noticed the trend in furniture lately? As a 


jeweler who values every hint of the style trend, you probably 














have. You must have noticed then, that the simpler forms of 
Early American outsell all other periods by a long way. 

That accounts for the great popularity of Nancy Deane. 
charming Colonial pattern in Wallace Silver Plate. With its 
lovely simplicity and graceful long lines, Nancy Deane is per- 
fectly in tune with the best in Colonial design. 

To stock Nancy Deane is to assure yourself of many profit- 
able sales. It is “packaged” in many stylish new trays and 
cases. Just write «Nancy Deane Sample” on your letterhead 


and we will gladly send you a sample tea spoon together with 


a complete price list. 








WALLACE SILVER PLATE—In 


addition to the wide assortment of 





flatware, Nancy Deane is available in 
complete dinner service. Tea and 
Coffee Sets, Sandwich Tray, Vegetable 
Dish, Gravy Boat and Tray are a few 


of the popular items. 


R. WALLACE & SONS MFG. CO., 


Silversmiths— Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
41] Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
in Silver Plate; Early American reproductions in Pewter . . . - . « «© « «© « «+ + Founded in 1835. 
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Goon NEWS 


about NEW GooDs 


pio ae 








ORKING with you to speed 



















up sales and build up volume, these new pieces of 


COMMUNITY PLATE offer attractive possibilities: 











SALT AND PEPPER—new; one or 
two pairs should go with every 
sale of a silverware set. Splendid 
for single sales, for gifts. Patrician- 
Moderne design illustrated. Ob- 
tainable in all regular Community 
designs. Per pair: $7.50. 
CANDLESTICKS—a beautiful new 
item—that is sure to develop into 
a best seller. In the Grosvenor 
design only. Short: $10.00 per 
pair. Tall: $17.50 per pair. 


OPEN VEGETABLE DISH—new; another splendid 
gift item for single sales. Also an“accompanying”™ 
piece that helps fill out a complete service. 
Paul Revere design illustrated. Also in all other 
Community designs. Open Vegetable Dish: $8.75. 





ONEIDA COMMUNITY STUDIOS... ONEIDA, NEW YORK 








PLATE: | 


: 


